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For a free no-obligation 

consultation, please call toll-free

877-839-MESO
877-839-6376

www.VeteranMeso.com

If you or a loved one have suffered from  

MESOTHELIOMA
you may have a legal claim against the 

ASBESTOS INDUSTRY 

Fleming & Associates salutes America’s veterans.   

Unfortunately, some veterans, particularly 
those who served on naval ships or in 

shipyards, were exposed to asbestos and 
have developed Mesothelioma.  

Mesothelioma is cancer.

If you’re a veteran with mesothelioma 
or the loved one of a deceased veteran who 
had Mesothelioma, you may be eligible for 

money damages. 

Lawyers at Fleming & Associates are licensed in TX with principal offi ces in 
Houston, TX and associate with experienced lawyers throughout the U.S.
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Smart Mower
for Small Lawns!
The Neuton® Battery-Powered Mower uses no gas or oil, so it’s
quiet, clean, and starts instantly — every time! It is light-
weight, so it’s easy for anyone to use.  So economical it
costs about 10¢ to mow your lawn and never
needs a tune-up. It’s the only lawn mower
that will also TRIM around trees and
EDGE along your walk or 
driveway. 

“What a relief getting my Neuton 
Mower out, and knowing it will 
start immediately every time!”
– D. Vermeulen
Kansas City, KS

Original, easy-handling 
48 lb. model is half 
the weight of most 

gas mowers.

New 19"-cut, 
36-volt model is great 
for larger lawns up to 1/3 acre.

YES! Please rush my FREE DVD and Catalog all about quiet,  
easy-to-use, Neuton® Battery-Powered Mowers, including specifications,
low, factory-direct prices and your 6-Month Risk-Free Trial guarantee!

Name __________________________________________________________________

Address ________________________________________________________________

City _____________________________________ State ______ ZIP ________________

E-mail__________________________________________________________________

neuton,  Dept. 64750X
75 Meigs Road, Vergennes, Vermont  05491

AML

TOLL-FREE 1-888-213-2342

www.neutonmowers.com

© 2009 CHP, Inc.

Get a FREE DVD and Catalog!

So EASY to Start and Use...Just Grasp the Handlebar and it Starts! 

Because the Neuton® Mower is battery powered, pull starts,
fumes, and noise are things of the past.

It has the power of a gas mower, yet weighs half as much, so
the Neuton® won’t strain your arms, legs, or back. It’s also
easier to use (no fussing with gas or oil), and smarter than
other battery-powered mowers, too!

You can instantly add a fresh battery if you want an extra
hour of mowing. Plus, this is the only mower in the world 

with an optional Trimmer attachment! No more 2nd trips
around your property to finish up trimming after you mow!

6-Month Risk-Free Trial – Find out why it’s America’s
#1-selling battery-powered mower!

Find out how you can try a quiet, instant-starting Neuton®

Mower with our 6-Month RISK-FREE Trial.  Just mail the
coupon below, visit us online at neutonmowers.com or call
the phone number below to receive your FREE Neuton DVD
and Catalog with complete details.

FREE DVD!

see it in action!

Page 01



00MONTH 2009   |   THE AMERICAN LEGION MAGAZINE

The American Legion Magazine, a leader among national general-interest publications, is published monthly by The American Legion for its 2.7 million members. 
These wartime veterans, working through 15,000 community-level posts, dedicate themselves to God and Country and traditional American values; strong national 
security;  adequate and compassionate care for veterans, their widows and orphans; community service; and the wholesome development of our nation’s youth.

 18 An Unsolved Medical Mystery
At last, VA acknowledges the high number 
of veterans who contract Lou Gehrig’s 
disease, or ALS.  By Margaret Davidson

 26 Decades of Excellence
For 60 years, American Legion Post 68 in 
Hutchinson, Kan., has hosted the NJCAA 
Basketball Tournament.  By Steve Brooks

 30 Theodore Roosevelt Jr.
The president’s son was a key American 
Legion founder.  By Philip M. Callaghan

 32 The Real Recruit
Army Lt. Gen. Benjamin Freakley dispels 
myths about America’s prospective soldiers. 
By Philip M. Callaghan

 36 Operation Freedom Car
Enjoy a special pull-out poster of The 
American Legion Racing Team.  

 5 Vet Voice
 8 Commander’s Message
 11 Big Issues
 12 Living Well
 54 Rapid Fire
 66 Comrades
 72 Parting Shots

38 ON THE COVER
The Power of Power
America must adjust to a new era, one 
in which energy supplies are wielded 
like weapons. Cover illustration by Michael Glenwood

Face-off  for the Legacy Fund
Legionnaire Phil Taylor spent an entire year planning a 

fundraiser-on-ice to benefi t The American Legion Legacy 
Scholarship Fund. In the end, it was a greater success than he’d 
hoped. The Dec. 6 Citadel-Virginia Military Institute game 
between the two colleges’ hockey clubs raised nearly $5,700 for 
the scholarship fund, which benefi ts children of active-duty U.S. 
servicemembers who have given their lives in the global war on 
terrorism. 

“I’m a VMI alum and a hockey nut,” Taylor said. He’s also a 
reverend and life member of Post 132 in Smithfi eld, N.C. “The idea 
was to pick a charity and then have the two military schools play a 
game to raise money for that charity. I looked around at diff erent 
charities, and The American Legion Legacy Scholarship Fund 
seemed right.” Michael McLoone
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Call 1-888-802-MESO (6376) 
FOR A NO OBLIGATION CONSULTATION.
205 Portland Street  •  Boston, MA 02114  •  E-Mail: info@coadylaw.com

ATTENTION VICTIMS OF ASBESTOS-RELATED

MESOTHELIOMA

Like you, we served our country. And like you,

we believe in just compensation for those

diagnosed with Mesothelioma. For 20 years,

Coady Law Firm Attorneys have successfully

represented veterans stricken by Asbestos-

related Mesothelioma, securing millions of

dollars to help pay for healthcare and support

their families. 

Coady Law Firm offers free, no-obligation

consultation nationwide, and does not

expect compensation until your suit has

succeeded. Unlike other lawyers, we are

veterans who share your values and are

personally commited throughout your case.

Coady Law Firm. Fellow veterans and

trusted attorneys, who believe in defending

our shipmates. 

Call 1-888-802-MESO (6376), and we will

come to you for a free consultation.

Bud Coady
Harvard, 1979
USMC, 1979-89, 1991
Gulf War Veteran

Attorney at Law

Dave Fanikos
Harvard, 1985
USMC 1986-1989

Attorney at Law

TRUST
EARNED BY
OUR SERVICE.

SUCCESS
ACHIEVED 
THROUGH RESULTS.

Page 03



Printed in USA
Member Audit Bureau of Circulations

Copyright 2009 by The American Legion

The American Legion (ISSN 0886-1234) is published monthly 
by The American Legion, 5745 Lee Road, Indianapolis, IN 46216. 
Periodicals postage paid at Indiana polis, IN 46204 and additional 
mailing offices. 
POST MASTER: Send address changes to The American Legion, 
Data Services, P.O. Box 1954, Indianapolis, IN 46206.

Canada Post International Publications Mall (Canadian Distribution) 
Sales Agreement No. PM40063731. Return Undeliverable 
Canadian Addresses to: Station A, P.O. Box, Windsor ON N9A 6J5. 
Re-entered second-class mail matter at Manila Central Post Office 
dated Dec. 22, 1991. 

 NATIONAL COMMANDER David K. Rehbein
 PUBLISHER The American Legion
 EXECUTIVE DIRECTOR William M. Justis

 EDITOR Jeff Stoffer
 MANAGING EDITOR Philip M. Callaghan
 ASSISTANT DIRECTOR/
 OPERATIONS Brandy Ballenger
 ADMINISTRATIVE ASSISTANT Joyce Cole
 SENIOR EDITOR Steve Brooks
 ASSOCIATE EDITOR Matt Grills
 ASSISTANT EDITOR James V. Carroll
 CONTRIBUTING EDITOR Alan W. Dowd

 ART DIRECTOR Holly K. Soria
 DESIGNER Matt Everett

 PRODUCTION MANAGER Tony Heath

THE AMERICAN LEGION MAGAZINE COMMISSION

 CHAIRMAN Dennis J. Henkemeyer Bagley, MN

 VICE CHAIRMAN James H. Hall Hopewell, NJ

 COMMANDER’S
 REPRESENTATIVE  Terry D. Lewis Philadelphia

 CONSULTANT Rodger A. Bennett  Thawville, IL

  Robert A. Corrigan Bronx, NY

 MEMBERS Roger H. Anderson South Windsor, CT
  James F. Angell Sedro Woolley, WA 
  Harold F. Arnold Statesboro, GA
  Sam Barney Lancaster, OH
  Thomas L. Burns Ocean View, DE
  Claude B. Carpenter Little Rock, AR
  James W. Conway Charlestown, MA
  Philip B. Finley Colby, KS
  Richard A. Font Shalimar, FL 
  Dennis E. Fritz Columbus Junction, IA
  Charles E. Hartman Eau Claire, PA
  Theodore Hartmann Smithton, IL
  Roy L. Kirkham Minden, LA
  James J. Leyser Fresno, CA 
  John J. Michalski New Carlisle, IN  
  Silas M. Noel Frankfort, KY
  Robert E. Vass Sr. Huntington, WV
  David R. Walkup Oklahoma City
  Frank C. Ward Greenville, SC
 NEC LIAISON 
 COMMITTEE William W. Kile
  Chairman, Petersburg, WV
  Andrew W. Johnson Honolulu
  Salvatore Ruvolo Henderson, NV
  Floyd W. Turner Birmingham, AL

ADVERTISING

  ADVERTISING DIRECTOR Diane Andretti
 ASSISTANT 
 ADVERTISING MANAGER Amanda A. Harpenau
 ADVERTISING ASSISTANT Laura Edwards
 CONTACT (317) 630-1282
     (317) 630-1283
  The American
  Legion Magazine
  P.O. Box 7068
  Indianapolis, IN 46207
 ADVERTISING SALES James G. Elliott
  Company, Inc.
 NEW YORK (212) 588-9200
 DETROIT (248) 530-0300
 CHICAGO (312) 236-4900
 LOS ANGELES (213) 624-0900

877-788-4074
DRbackhoe.com

TOLL-FREE

Get a FREE DVD and Catalog!

64752X

Dig Deep Trenches...Rip Out Stumps

...Plant Trees! And spend less than you

would on a P.T.O. version. Take it on

the highway with your pickup truck, or

go offroad with your ATV. You can tow

the DR Backhoe anywhere!

ALL THE POWER of a Tractor-Mounted
Backhoe at a FRACTION OF THE COST!

HIGHWAY
TOWABLE!

BIG DIGGING POWER 
FOR HOMEOWNERS.

DR® Towable Backhoe

FOR THE TOUGHEST JOBS ON PLANET EARTH.®

1-800-966-3458 WWW.GORILLATOUGH.COM
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Coins shown larger than actual size to show exquisite detail.  

Pending U.S. Mint Release

2009 SILVER AMERICAN EAGLE
A N N O U N C I N G  T H E  N E W

CALL NOW TOLL FREE (800) 323-5055
*Prices could be higher or lower depending on the price of metals. Call for up to date quotes.

The highly anticipated
release of the new 2009

Silver American Eagle is here!
For a limited time you can
order this extraordinary coin at a special price. In
addition, order today and shipping is FREE!

Act Now for Special Price | Act quickly to
reserve your coins at the incredible price of
$18.65.*  The U.S. Mint ended the 2008
mintage early last year and caused quite a

buying panic. So, don’t miss your opportunity to
get the new 2009 issues... it may be your only one!

ASK FOR YOUR
FREE CATALOG

IC# 2AL309

INTERNATIONAL CURRENCY
8725 EASTEX FREEWAY • BEAUMONT, TX  77708

1 oz. $1 Silver
American Eagle $18.65*
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Margaret Davidson gave a 
credible accounting on smok-
ing. The one area that could 
have received more attention is 
the relationship between 
scientifi c report results and 
political agendas.

Three initial reports connect-
ed non-smokers with second-
hand smoke, totally ignoring 
the ingestion method. Toma-
toes, potatoes and other plants 
also contain nicotine, so these 
levels could have been ingested 
by subjects in the test groups. 
A leap of faith does not make 
for good science. As long as 
smoking only harmed the user, 
the government could not 
restrict or regulate and, thus, 
could not levy a tax, fee or fi ne.

As for the scientifi c reports, 
plenty of grant money is avail-
able for studies forwarding the 
idea of secondhand smoke 
damage, but none for disprov-
ing such fi ndings. If I were 
to ask for a grant to show the 
connection of secondhand 
smoke and athlete’s foot, 
I would get the money. But 
to prove that there is no 
connection, not a dime. It is the 
agenda that drives most studies 
and not zeal for pure science. 

So, when it comes to reports, 
don’t just follow the money. 
Follow the agenda. Do I smoke? 
Not anymore.

– John Marsh, Botkins, Ohio

I am a former smoker and 
former American Legion 
department service offi cer. 
Since there appears to be 
incontrovertible evidence 
that smoking is injurious to 
the smoker’s health, I do not 
argue against laws governing 
(not banning) smoking. How-
ever, I do not agree that the 
same is true regarding second-
hand smoke.

As a service offi cer, I submit-
ted numerous claims on behalf 
of veterans with various lung 
conditions. VA recognized 
conditions caused by primary 
smoking, before deciding that 
smoking falls into the category 
of “willful misconduct,” so it 
could deny those claims. I then 
used (as a claim) exposure to 
secondhand smoke while living 
in barracks and ships with 
smokers. VA also denied those 
claims, citing lack of proof of the 
relationship between lung 
conditions developed after 
service, and exposure to smoke 

‘To Smoke or Not to Smoke’
Smoking may be a popular 

demon and a convenient tax 
target, but why not spew your 
venom at a real detriment: 
automobile emissions? A short list 
of killer pathogens in car exhaust 
includes carbon monoxide, nitric 
acid, formaldehyde and 
carcinogens. All are highly toxic 
and chief contributors to 
greenhouse gases and global 
warming. I’ll make you a deal: 
I’ll quit smoking when you 
quit driving.

– Ted Roberts, Jacksonville, Fla.

The Magazine for a Strong America
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while in the service.
If there is proof of harm 

caused by exposure to second-
hand smoke as the Centers for 
Disease Control and various 
health organizations claim, 
VA should be compelled to 
grant benefi ts.

– John J. Hauff , Tacoma, Wash.

‘Is Empire a Dirty Word?’
Your February article 

regrettably overlooks both 
insights and understandings 
from the long look at history, 
and some all-too-obvious facts 
in the contemporary world.

Mr. Dowd’s over-emphasis on 
military power ignores the 
demise of every empire that ever 
existed, including the Persians, 
Mongols, Romans and British. 
Each great empire did not, and 
could not, “Americanize” their 
“conquered” people. 

Please invite your readers to 
consult Amy Chua’s book, “Day 
of Empire: How Hyperpowers 
Rise to Global Dominance – and 
Why They Fall.” 

Such detailed analyses, well 
understood, might just encour-
age us to be more of what we 
have been as a nation: at our 
best in cultural and educational 
advances.

We need to cool our bravado 
for more armaments, with 
their terrible cost in lives and 
treasure. 

– Dean Tollefson, Colorado Springs, Colo.

‘Eight Thousand Mysteries’
I read David Fisher’s article 

with interest. It reminded me of 
the Vietnam POW issue. We 
heard North Vietnam’s claim 
that all captives held in 1973 

were repatriated, only to learn 
from “boat people” fl eeing 
Vietnam that upwards of 
600 men may have been 
held back.

– Bill Sillery, Northvale, N.J.

‘Nothing to Lose’
Congratulations on a well-writ-

ten article indicating the plight 
of our homeless veterans 
(December), and some of the 
positive activities supported by 
the Legion and others to cope 
with this issue.

You indicated that the prob-
lem was virtually non-existent 
after World War II because 
troops who returned from the 
war with serious mental or 
physical damage were typically 
cared for by their families. 
The homeless problem is largely 
an effect of broken families; 
therefore, the elimination of 
the problem requires re-estab-
lishing the family as the center 
of society.

We are becoming a nation run 
by institutions because the 
family has been destroyed. 
The American Legion might 
consider actively addressing 
that issue, since the well-being 
of our nation and its veterans 
depends upon it.

– George J. Silos, New York City

Commissary privileges
Regarding commissary privi-

leges, I strongly agree that every 
disabled veteran should be given 
access to commissaries and post 
exchanges.

Countless military retirees 
never served a second in a war 
zone, but they have lifelong 
access. I served two years in 

Vietnam and feel it is unfair to 
be denied access to commissary, 
PX and BX facilities.

– Bob Lund, Bottineau, N.D.

I am a retired “lifer” with 
access to commissary and PX 
facilities. Those who say it is 
unfair for the government to 
deny disabled veterans access are 
off-base. If they wanted commis-
sary and PX privileges, they 
should have remained in service 
until retirement.

However, I do believe that 
Purple Heart recipients with 
service-connected disabilities 
should be granted access to 
commissary and PX facilities. 
I would hope that the Legion 
might push Congress to consider 
such legislation.

– Fred S. Raymond, El Mirage, Ariz.

Don’t ask, don’t tell
Can anyone tell me why it is 

always the ones who have never 
served who have the most to say 
about something they have no 
idea about?

December’s Big Issues didn’t 
indicate that former Rep. Duncan 
Hunter, R-Calif., is a veteran. 
Yet Hunter is opposed to homo-
sexuals in the service, partly 
because Marine Gen. Peter Pace 
gave his personal view that 
homosexuality was immoral.

I am a veteran, and I have no 
qualms about serving with any 
man or woman who has gone 
through the same training I have. 
I happen to be a straight male, 
but I have served with some guys 
I thought were gay. They were 
soldiers and they did their duty. 
What they did on their time I 
don’t know and didn’t care. 

THE AMERICAN LEGION MAGAZINE WELCOMES YOUR OPINIONS 

Include your hometown and a daytime phone number for verifi cation. All letters published are subject to editing.
Due to the volume of mail received, not every letter can be acknowledged.

The American Legion Magazine, P.O. Box 1055, Indianapolis, IN 46206
magazine@legion.org
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On the other hand, Rep. 
Susan Davis, D-Calif., is right 
on when she says that more 
than 800 mission-critical service-
members have been discharged 
for being homosexuals. Is 
this what is known as cutting 
off your nose to spite your face? 

Wake up, America.
– Louis A. Regalado, Department of Mexico

Editor’s note: Rep. Duncan 
Hunter is a veteran who served as 
an Army Ranger in South Vietnam 
from 1970 to 1971, attached to the 
173rd Airborne Brigade. He served 
with the rank of fi rst lieutenant 
and was awarded the Bronze Star.

‘When Fundamentalisms 
Collide’

I was glad to see a piece on 
Muslim fanaticism, but a bit 
angered by Dinesh D’Souza 

equating Muslim with Christian 
fundamentalism. They have no 
common root whatsoever. A 
Christian fundamentalist is 
committed to loving, peaceful 
relationships. Can he demonstrate 
such compassion from Muslim 
extremists, who seek to kill as 
many innocent civilians as 
possible?

I worked in a Muslim country 
for eight years and recognize the 
desperation of those who lack 
opportunity. But the peace 
seekers must speak up and tell 
the radicals they interpret their 
religious laws inaccurately.

– Frank McGeary, Melbourne, Fla.

‘Web Whoppers’
For more than a year, I’ve sent 

e-mails to people who forward 
me misinformation about Lee 
Marvin and Bob Keeshan, the 

actor remembered as Captain 
Kangaroo.

I was in the Marine Corps 
from 1944 to 1946, and was 
in Headquarters Company at 
Camp Lejeune, working in the 
payroll offi ce. Guess who was 
in the same offi ce with me? 
Bob Keeshan. He and I were 
good friends. He never fought 
on Iwo Jima.

I kept in touch with Bob and 
went to New York to visit him 
while he taped a show. Later, he 
was in Baltimore. I and our old 
sergeant drank a beer with Bob 
in his tent, between shows.

– Howard A. Espey, Ocala, Fla.

Correction
A photograph of Michigan 

Department Commander Wil-
liam C. Anderson was misidenti-
fi ed in the January magazine.

Referral must be for someone who enlists into the Regular Army, Army Reserve or Army National Guard. Paid in two increments, 
one after Basic Training begins and the other after AIT/OSUT graduation. ©2008. Paid for by the United States Army. All rights reserved. 

EMPOWERING 
YOURSELF IS STRONG.

EMPOWERING OTHERS
IS ARMY STRONG.

EARN $2,000 WHEN SOMEONE YOU REFER ENLISTS IN THE ARMY.
For Army and Army Reserve referrals: 
call 1.800.223.3735, ext. 6-0473 or visit www.2k.army.mil

For Army National Guard referrals:
call 1.800.464.8273 or visit 1800goguard.com/esar
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“When funds ran short, we were forced to place veterans on waiting lists.”
– Former Spokane, Wash., VA Medical Center Director Joseph M. Manley, 

in July 2007 testimony before the Senate Committee on Veterans Aff airs

Since 2001, the number of veterans using VA health-care services has 
increased by 2 million. More than 225,000 of those patients have 

come home from the global war on terrorism, commonly suffering from 
lifelong disabilities such as traumatic brain injury, post-traumatic stress 
disorder, amputations, burns, and lost vision. Forty years ago, many of 
them would have died where they fell. Today, thanks to amazing advanc-
es in battlefi eld medicine, they survive like at no other time in history.

Discharged and home, this new generation of disabled veterans turns to 
VA for its extraordinary care and compassion. There, they join veterans of 
past wars, a great many of whom struggle with the latent effects of 
military service – from those whose hearing has steadily worsened since 
they fi rst sustained artillery fi re to those who suffer from the debilitating 
effects of Agent Orange or Gulf War illness. For VA care providers, the 
mission today could not be more daunting and complex.

Unfortunately, those VA providers are hamstrung by a budget process 
with no fewer than 12 stages of negotiation, from the time needs are 
estimated to the time the president signs off. Historically, the process 
fails to deliver funding on time, usually leaving VA budgets at facilities 
across the country unpredictable and, until recent years, insuffi cient. 

Delayed budgets mean staff and services cannot be purchased to meet 
shifting demands. Delayed budgets mean waiting lists, nursing short-
ages, reduced hours of service and other cutbacks. Delayed budgets do 
not serve veterans in need. And that is the essential mission of VA.

The American Legion and eight other veterans service organizations 
are working together in the Partnership for Veterans Health Care Budget 
Reform to make signifi cant changes in the process. Currently, Congress 
provides “advance appropriations” to some federal agencies to assure 
their timeliness, predictability and suffi ciency. The American Legion 
believes VA health care deserves advance appropriations, too.

The process would establish, well ahead of the fi scal year, VA’s cut of 
the discretionary funding pie. Patient-demand estimates would be made 
public, and the Government Accountability Offi ce would audit the 
estimates for accuracy and integrity, providing reports and recommen-
dations during the fi scal year. 

Early this year, the partnership urged the Obama administration to 
include advance appropriations for VA health care in its 2010 budget 
request. President Obama and new VA Secretary Eric Shinseki, along 
with the chairmen of both congressional Veterans Affairs committees, 
have all publicly voiced support of the model. 

Last year’s timely VA appropriation was an aberration, due largely 
to the congressional leadership and the White House. In 19 of the last 
21 years, however, VA funding has been late. In 2007, the fi scal year 
was four and a half months old before facilities knew what they had to 
work with. Veterans deserve nothing less than a VA health-care system 
funded on time, at predictable levels, suffi cient to meet the needs of all 
who earned it.

Advance appropriations for VA care

MEMORANDA

THE CAMPAIGN FOR ADVANCE 
FUNDING: To learn more about 
the Partnership for Veterans 
Health Care Reform and the 
advance appropriations model, 
visit www.fundingforvets.org 
on the Web. 

MAKE A DIFFERENCE: 
The American Legion’s legislative 
portfolio can be found and 
followed by visiting 
www.legion.org and clicking 
on “Legislative Action Center.” 
The site off ers information on 
American Legion legislative 
priorities, and opportunities 
to contact elected offi  cials and 
alert the media in various regions 
of the country.

WASHINGTON CONFERENCE: 
The 49th American Legion 
Washington Conference and 
Commander’s Call is scheduled 
for March 1-5 in the nation’s capital. 
Legionnaires from across the 
country will meet with their 
congressional delegations and 
hear from America’s highest-
ranking offi  cials during the annual 
event. For coverage of the 
Washington Conference, subscribe 
to The American Legion Online 
Update e-newsletter.
www.legion.org/whatsnew/
publications/newsletter

National Commander 
David K. Rehbein
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Make a habit of breathing better

If you have a history of smoking and breathing 

problems, it could be COPD (chronic obstructive 

pulmonary disease). COPD includes chronic 

bronchitis, emphysema or both. 

Ask your doctor about SPIRIVA, because it:

� Is the only once-daily, inhaled maintenance  
 prescription treatment for both forms of COPD 

� Significantly improves lung function by keeping 
 airways open

� Helps you breathe better for a full 24 hours

� Is not a steroid

You are encouraged to report negative side effects 

of prescription drugs to the FDA. Visit www.fda. 

gov/medwatch or call 1-800-FDA-1088.

SPIRIVA does not replace fast-acting inhalers for 

sudden symptoms. Do not swallow the SPIRIVA 

capsule. The most common side effect of SPIRIVA 

is dry mouth. Others include constipation and 

problems passing urine. Tell your doctor about 

your medicines, including eye drops, and illnesses 

like glaucoma, urinary and prostate problems. 

These may worsen with SPIRIVA. If you have 

vision changes, eye pain, your breathing suddenly 

worsens, you get hives, or your throat or tongue 

swells, stop taking SPIRIVA and contact your doctor. 

For more information: 1.877.SPIRIVA or SPIRIVA.COM

People with COPD breathe better with SPIRIVA.

Please see brief summary of full Prescribing Information on reverse.
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Spiriva® HandiHaler®
(tiotropium bromide inhalation powder)

Brief Summary of Prescribing Information

Do Not Swallow Spiriva Capsules
For Use With HandiHaler Only 

FOR ORAL INHALATION ONLY

INDICATIONS AND USAGE
SPIRIVA HandiHaler is indicated for the long-term, once-daily, maintenance treatment of bron-
chospasm associated with chronic obstructive pulmonary disease (COPD), including chronic 
bronchitis and emphysema.

CONTRAINDICATIONS
SPIRIVA HandiHaler is contraindicated in patients with a history of hypersensitivity to atropine 
or its derivatives, including ipratropium, or to any component of this product.

WARNINGS
SPIRIVA HandiHaler is intended as a once-daily maintenance treatment for COPD and is not 
indicated for the initial treatment of acute episodes of bronchospasm, i.e., rescue therapy.
Immediate hypersensitivity reactions, including angioedema, may occur after administration of 
SPIRIVA HandiHaler. If such a reaction occurs, therapy with SPIRIVA HandiHaler should be 
stopped at once and alternative treatments should be considered.
Inhaled medicines, including SPIRIVA HandiHaler, may cause paradoxical bronchospasm. If 
this  occurs,  treatment  with  SPIRIVA  HandiHaler  should  be  stopped  and  other  treatments 
considered.

PRECAUTIONS
General
As  an  anticholinergic  drug,  SPIRIVA  HandiHaler  may  potentially  worsen  symptoms  and  signs 
associated  with  narrow-angle  glaucoma,  prostatic  hyperplasia  or  bladder-neck  obstruction  and 
should be used with caution in patients with any of these conditions.
As a predominantly renally excreted drug, patients with moderate to severe renal impairment (cre-
atinine clearance of ≤50 mL/min) treated with SPIRIVA HandiHaler  should be monitored closely 
(see CLINICAL PHARMACOLOGY, Pharmacokinetics, Special Populations, Renally-impaired 
Patients).
Information for Patients
It is important for patients to understand how to correctly administer SPIRIVA capsules using 
the  HandiHaler  inhalation  device  (see  Patient’s  Instructions  for  Use). SPIRIVA  capsules 
should only be administered via the HandiHaler device and the HandiHaler device should not 
be used for administering other medications. The contents of SPIRIVA capsules are for oral 
inhalation only and must not be swallowed.
Capsules should always be stored in sealed blisters. Remove only one capsule immediately 
before use, or its effectiveness may be reduced. Additional capsules that are exposed to air 
(i.e., not intended for immediate use) should be discarded.
Eye pain or discomfort, blurred vision, visual halos or colored images in association with red 
eyes from conjunctival congestion and corneal edema may be signs of acute narrow-angle 
glaucoma. Should any of these signs and symptoms develop, consult a physician immediate-
ly. Miotic eye drops alone are not considered to be effective treatment.
Care must be taken not to allow the powder to enter into the eyes as this may cause blurring 
of vision and pupil dilation.
SPIRIVA HandiHaler is a once-daily maintenance bronchodilator and should not be used for 
immediate relief of breathing problems, i.e., as a rescue medication.
Drug Interactions
SPIRIVA HandiHaler has been used concomitantly with other drugs commonly used in COPD 
without increases in adverse drug reactions. These include short-acting and long-acting sym-
pathomimetic (beta-agonists) bronchodilators, methylxanthines, and oral and inhaled steroids. 
However, the co-administration of SPIRIVA HandiHaler with other anticholinergic-containing 
drugs (e.g., ipratropium) has not been studied and is therefore not recommended.
Drug/Laboratory Test Interactions
None known.
Carcinogenesis, Mutagenesis, Impairment of Fertility
No evidence of tumorigenicity was observed in a 104-week inhalation study in rats at tiotropi-
um doses up to 0.059 mg/kg/day, in an 83-week inhalation study in female mice at doses up 
to  0.145  mg/kg/day,  and  in  a  101-week  inhalation  study  in  male  mice  at  doses  up  to 
0.002 mg/kg/day.These doses correspond to 25, 35, and 0.5 times the Recommended Human 
Daily Dose (RHDD) on a mg/m2 basis, respectively. These dose multiples may be over-esti-
mated due to difficulties in measuring deposited doses in animal inhalation studies.
Tiotropium bromide demonstrated no evidence of mutagenicity or clastogenicity in the following 
assays: the bacterial gene mutation assay, the V79 Chinese hamster cell mutagenesis assay, the 
chromosomal aberration assays in human lymphocytes in vitro and mouse micronucleus forma-
tion in vivo, and the unscheduled DNA synthesis in primary rat hepatocytes in vitro assay.
In rats, decreases in the number of corpora lutea and the percentage of implants were noted 
at  inhalation  tiotropium  doses  of  0.078  mg/kg/day  or  greater  (approximately  35  times  the 
RHDD on a mg/m2 basis). No such effects were observed at 0.009 mg/kg/day (approximately 
4 times than the RHDD on a mg/m2 basis). The fertility index, however, was not affected at 
inhalation  doses  up  to  1.689  mg/kg/day  (approximately  760  times  the  RHDD  on  a  mg/m2

basis). These dose multiples may be over-estimated due to difficulties in measuring deposited 
doses in animal inhalation studies.
Pregnancy
Pregnancy Category C.
No evidence of structural alterations was observed in rats and rabbits at inhalation tiotropium 
doses of up to 1.471 and 0.007 mg/kg/day, respectively. These doses correspond to approxi-
mately  660  and  6  times  the  recommended  human  daily  dose  (RHDD)  on  a  mg/m2 basis. 
However, in rats, fetal resorption, litter loss, decreases in the number of live pups at birth and 
the  mean  pup  weights,  and  a  delay  in  pup  sexual  maturation  were  observed  at  inhalation 
tiotropium doses of ≥0.078 mg/kg (approximately 35 times the RHDD on a mg/m2 basis). In 
rabbits,  an  increase  in  post-implantation  loss  was  observed  at  an  inhalation  dose  of 
0.4 mg/kg/day (approximately 360 times the RHDD on a mg/m2 basis). Such effects were not 
observed at inhalation doses of 0.009 and up to 0.088 mg/kg/day in rats and rabbits, respec-
tively. These doses correspond to approximately 4 and 80 times the RHDD on a mg/m2 basis, 
respectively.  These  dose  multiples  may  be  over-estimated  due  to  difficulties  in  measuring 
deposited doses in animal inhalation studies.
There are no adequate and well-controlled studies in pregnant women. SPIRIVA HandiHaler 
should be used during pregnancy only if the potential benefit justifies the potential risk to the 
fetus.
Use in Labor and Delivery
The safety and effectiveness of SPIRIVA HandiHaler has not been studied during labor and 
delivery.

Nursing Mothers
Clinical data from nursing women exposed to tiotropium are not available. Based on lactating 
rodent studies, tiotropium is excreted into breast milk. It is not known whether tiotropium is 
excreted in human milk, but because many drugs are excreted in human milk and given these 
findings in rats, caution should be exercised if SPIRIVA HandiHaler is administered to a nurs-
ing woman.
Pediatric Use
SPIRIVA HandiHaler is approved for use in the maintenance treatment of bronchospasm asso-
ciated with chronic obstructive pulmonary disease, including chronic bronchitis and emphyse-
ma. This disease does not normally occur in children. The safety and effectiveness of SPIRI-
VA HandiHaler in pediatric patients have not been established.
Geriatric Use
Of the total number of patients who received SPIRIVA HandiHaler in the 1-year clinical trials, 
426 were <65 years, 375 were 65–74 years and 105 were ≥75 years of age. Within each age

subgroup, there were no differences between the proportion of patients with adverse events in 
the SPIRIVA HandiHaler and the comparator groups for most events. Dry mouth increased with 
age in the SPIRIVA HandiHaler group (differences from placebo were 9.0%, 17.1%, and 16.2% 
in the aforementioned age subgroups). A higher frequency of constipation and urinary tract infec-
tions with increasing age was observed in the SPIRIVA HandiHaler group in the placebo-con-
trolled studies. The differences from placebo for constipation were 0%, 1.8%, and 7.8% for each 
of the age groups. The differences from placebo for urinary tract infections were – 0.6%, 4.6% 
and 4.5%. No overall differences in effectiveness were observed among these groups. Based on 
available data, no adjustment of SPIRIVA HandiHaler dosage in geriatric patients is warranted.

ADVERSE REACTIONS
Of the 2,663 patients in the four 1-year and two 6-month controlled clinical trials, 1,308 were treat-
ed with SPIRIVA HandiHaler at the recommended dose of 18 mcg once a day. Patients with nar-
row  angle  glaucoma,  or  symptomatic  prostatic  hypertrophy  or  bladder  outlet  obstruction  were 
excluded from these trials.
The most commonly reported adverse drug reaction was dry mouth. Dry mouth was usually mild 
and often resolved during continued treatment. Other reactions reported in individual patients and 
consistent with possible anticholinergic effects included constipation, increased heart rate, blurred 
vision, glaucoma, urinary difficulty, and urinary retention.
Four multicenter, 1-year, controlled studies evaluated SPIRIVA HandiHaler in patients with COPD. 
Table 1 shows all adverse events that occurred with a frequency of ≥3% in the SPIRIVA HandiHaler 
group in the 1-year placebo-controlled trials where the rates in the SPIRIVA HandiHaler  group 
exceeded placebo by ≥1%. The frequency of corresponding events in the ipratropium-controlled tri-
als is included for comparison.

Table 1  Adverse Experience Incidence (% Patients) in One-Year-COPD Clinical Trials 

Body System (Event)     Placebo-Controlled Trials   Ipratropium-Controlled Trials
SPIRIVA  Placebo  SPIRIVA  Ipratropium
[n = 550]     [n = 371] [n = 356]     [n = 179]

Body as a Whole
Accidents  13  11  5 8
Chest Pain (non-specific)    7 5 5 2
Edema, Dependent  5 4 3 5

Gastrointestinal System Disorders
Abdominal Pain   5 3 6 6
Constipation  4 2 1 1
Dry Mouth  16  3 12  6
Dyspepsia    6 5 1 1
Vomiting  4 2 1 2

Musculoskeletal System
Myalgia  4 3 4 3

Resistance Mechanism Disorders
Infection  4 3 1 3
Moniliasis  4 2 3 2

Respiratory System (upper)
Epistaxis    4 2 1 1
Pharyngitis   9 7 7 3
Rhinitis   6 5 3 2
Sinusitis  11  9 3 2
Upper Respiratory
Tract Infection  41  37  43  35

Skin and Appendage Disorders
Rash  4 2 2 2

Urinary System
Urinary Tract Infection  7 5 4 2  

Arthritis, coughing, and influenza-like symptoms occurred at a rate of ≥3% in the SPIRIVA 
HandiHaler treatment group, but were <1% in excess of the placebo group. 
Other events that occurred in the SPIRIVA HandiHaler group at a frequency of 1–3% in the 
placebo-controlled trials where the rates exceeded that in the placebo group include: Body as 
a Whole: allergic  reaction,  leg  pain;  Central  and  Peripheral  Nervous  System:   dysphonia, 
paresthesia; Gastrointestinal System Disorders: gastrointestinal disorder not otherwise speci-
fied (NOS), gastroesophageal reflux, stomatitis (including ulcerative stomatitis); Metabolic and 
Nutritional  Disorders:   hypercholesterolemia,  hyperglycemia;  Musculoskeletal  System 
Disorders: skeletal pain; Cardiac Events: angina pectoris (including aggravated angina pec-
toris);   Psychiatric   Disorder:   depression;   Infections:   herpes  zoster;   Respiratory   System 
Disorder (Upper): laryngitis; Vision Disorder: cataract. In addition, among the adverse events 
observed in the clinical trials with an incidence of <1% were atrial fibrillation, supraventricular 
tachycardia, angioedema, and urinary retention.
In the 1-year trials, the incidence of dry mouth, constipation, and urinary tract infection increased 
with age (see PRECAUTIONS, Geriatric Use).
Two  multicenter,  6-month,  controlled  studies  evaluated  SPIRIVA  HandiHaler  in  patients  with 
COPD. The adverse events and the incidence rates were similar to those seen in the 1-year con-
trolled trials.
The following adverse reactions have been identified during worldwide post-approval use of 
SPIRIVA HandiHaler: application site irritation (glossitis, mouth ulceration, and pharyngola-
ryngeal  pain),  dizziness,  dysphagia,  epistaxis,  hoarseness,  intestinal  obstruction  including 
ileus paralytic, intraocular pressure increased, oral candidiasis, palpitations, pruritus, tachy-
cardia, throat irritation, and urticaria.

DOSAGE AND ADMINISTRATION
SPIRIVA capsules must not be swallowed as the intended effects on the lungs will not 
be obtained. The contents of the capsules are only for oral inhalation and should only 
be used with the HandiHaler inhalation device (see OVERDOSAGE section).
The recommended dosage of SPIRIVA HandiHaler is the inhalation of the contents of one 
SPIRIVA  capsule,  once-daily,  with  the  HandiHaler  inhalation  device  (see  Patient’s 
Instructions for Use).
No dosage  adjustment  is  required  for  geriatric,  hepatically-impaired,  or  renally-impaired 
patients.  However,  patients  with  moderate  to  severe  renal  impairment  given  SPIRIVA 
HandiHaler    should    be    monitored    closely    (see    CLINICAL    PHARMACOLOGY, 
Pharmacokinetics, Special Populations and PRECAUTIONS).

HOW SUPPLIED
The following packages are available: 
carton containing 5 SPIRIVA capsules (1 unit-dose blister card) and 
1 HandiHaler inhalation device (NDC 0597-0075-75) 
carton containing 30 SPIRIVA capsules (3 unit-dose blister cards) and 
1 HandiHaler inhalation device (NDC 0597-0075-41) 
carton containing 90 SPIRIVA capsules (9 unit-dose blister cards) and 
1 HandiHaler inhalation device (NDC 0597-0075-47)

SV-BS (07-08) 
65626/US/4

SV45931

If you or someone you know needs help paying for medicine, 
call 1-888-4PPA-NOW (1-888-477-2669).  Or go to www.pparx.org

Copyright ©2008, Boehringer Ingelheim Pharmaceuticals, Inc. All rights reserved. (3/08)SPU00227
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The Employee Free Choice Act

Rep. Keith Ellison, D-Minn.
 Ellison is a member of the 

House Financial Services and 
Judiciary committees. 

SUPPORT
Sen. Jim DeMint, R-S.C.

 DeMint is a member of the Senate 
Joint Economic and Foreign Relations 
committees.

OPPOSE

Giving workers the ability to bargain for better 
wages and benefi ts is a key part of strengthening 
our middle class. Union workers earn 30 percent 
more, on average, than non-union workers, and 
union workers are more likely to have health care 
and pensions.

The Employee Free Choice 
Act will overhaul outdated 
labor laws that are heavily 
stacked against workers in 
favor of management. During 
organizing campaigns, one-
quarter of companies have been found to fi re at 
least one worker who supports unionizing. And 
fi rings are just one of the many illegal tactics that 
employers consistently use to disrupt legitimate 
union-organizing activities.

The legislation will also level the legal playing 
fi eld, giving individual workers – not their employ-
ers – the ability to choose to organize a union. 
The act is simple. It says that if a majority of 
workers in a workplace sign authorization cards in 
support of a union, they get a union. That’s it. 

Threatened by its possible enactment, opponents 
of the Employee Free Choice Act are spending 
millions on false advertisements and claiming this 
legislation takes away the right to a secret ballot. 
The claim is false. If they wish, workers are still 
free to choose a National Labor Relations Board 
election under the act, just as the current system 
allows. This legislation simply gives workers 
another option when expressing their preference to 
be represented by a union.

We need to take our economy in a new direction, 
one that does not view workers’ rights as the 
problem. The Employee Free Choice Act will 
provide America’s working families the tools to 
advocate for their own best interests, and once 
again make the U.S. economy the envy and 
aspiration of the entire world.

CONTACT YOUR LEADERS 
The Honorable (name), U.S. Senate, Washington, DC 20510 • Phone: (202) 224-3121
The Honorable (name), U.S. House of Representatives, Washington, DC 20515 • Phone: (202) 225-3121

Union bosses would have you believe that the 
deceptively named Employee Free Choice Act will 
increase democracy for would-be union employ-
ees. In reality, it would do just the opposite.

This legislation seeks to “correct” a problem 
that doesn’t exist. Workers 
are free now to vote their 
conscience and decide 
whether or not to join a 
labor union. This is the law 
of the land, enforced by the 
Labor Department and the 

National Labor Relations Board.
Only 13 percent of the overall U.S. work force 

is unionized, down from 23 percent in 1983. 
As those numbers fall, so do union dues. Desper-
ate to turn this decline around, union leaders 
have pressured Congress to pass their burden-
some proposal, which will radically change laws 
that have been in place for more than 60 years.

Among the changes proposed is to replace 
secret-ballot elections – supervised by the Nation-
al Labor Relations Board – with a process known 
as “card check.” Employees would be pressured to 
openly sign undated cards by organizers and 
co-workers, almost certainly exposing them to 
more harassment and coercion. Rather than 
having a secret-ballot election at a fi xed point in 
time, this process would give unions months to 
coerce people into supporting their cause. 

The decline of organized labor’s power has 
coincided with an era of great economic expan-
sion. U.S. workers are choosing to stay non-
union – not because the process is broken, but 
because unions don’t offer them the fl exibility, 
opportunity and upward mobility they desire. 
Changing the union election process so dramati-
cally would not only endanger businesses and 
jobs, it would endanger the democratic process 
that Americans hold so dear.

THE HEART OF THE ISSUE

Supporters say the Employee Free Choice 
Act would provide workers with another 

option to form a union. Opponents argue it 
would expose them to greater coercion.
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BY DR.  JOEL KUPERSMITH
When you cut your fi nger, new 

skin cells grow and the wound 
heals. The spinal cord is 
diff erent. This long, thin 

network of nerve cells, 
which links the brain to the 
rest of the body and allows 
our muscles and organs to 
work, does not 

spontaneously heal itself. 
Damage to the spinal cord 

can mean lifelong disability. 

Scientists are working to 
change that. They are exploring 
how to regenerate nerve cells 
and repair broken spinal cords. 
Most of these eff orts are still in 
the lab phase. It may take several 

years to translate them into 
safe, eff ective therapies, 

but the results from 
pre-clinical research 

are encouraging.

Repairing the injured 
spinal cord involves 
four research goals:

■  Protect surviving 
nerve cells after injury.

Replace damaged nerve  ■

cells.

Spur regrowth of axons – the  ■

long fi bers of nerve cells – or 
restore their waxy myelin 
sheaths, which allow them to 
conduct impulses.

Promote the formation of new  ■

nerve pathways to restore 
function. VA researchers and 
others have found that 
transplanting olfactory 
ensheathing cells – a type of 
cell found in the nose – into 
the damaged spinal cords of 
rodents can restore their 
function by regenerating 
the myelin sheaths that 
surround axons. 

Other VA groups have used 
high-tech treadmills to support 
patients’ body weight and 

SPINAL REPAIR
Nutrition messages shout at us 

from food packages, diet books, 
television commercials and Web 
sites. But the messages aren’t 
always accurate, and they’re often 
confusing. The science behind 
fi ve common diet myths separates 
fact from hype.

MYTH: Fresh is best. 
Just-picked fruits and vegeta-

bles have the most vitamins and 
minerals, but nutrients are broken 
down by heat and light as pro-
duce is handled and transported 
thousands of miles. Add to that a 
few days of languishing in your 
refrigerator, and fresh produce 
can lose 10 to 50 percent of 

nutrients by the time it hits your 
plate. On the other hand, fruits 
and vegetables destined for the 
freezer case are often fl ash-frozen 
within hours of being harvested. 
This preserves nutrients, so 
frozen produce is generally as 
nutritious as fresh. Canning 
results in a loss of some heat-sen-
sitive nutrients, such as vita-
min C, but has at least one 
advantage: cooking releases 
lycopene from the cells of toma-
toes, making canned tomato 
products a better source of this 
cancer-fi ghting antioxidant. 
Fresh and frozen products have 
a slight edge over canned, but 
whichever you choose, aim for 
5 to 10 portions of fruits and 
veggies daily.

MYTH: Skip meals to lose weight.
Research shows spreading 

calories throughout the day helps 
people lose weight. Eating at 
regular intervals keeps your 
energy supply steady and wards 
off the ravenous hunger that 
triggers overeating. Eating 
breakfast is especially important. 
It cuts down on impulsive 

 BY JUDITH HURLEY, M.S., R.D.

robotically guide their legs in a walking 
motion. Such exercise appears to 
encourage the nervous system to form 
new circuits and helps restore walking in 
those with partial injuries. 

Another VA group of scientists is working 
with rats, implanting neurons into their 
spinal cord that secrete the natural body 
chemical, serotonin; this eases pain and 
promotes movement. Enhancing the 
rodents’ environment – i.e., adding 
climbing areas – leads to more gains. 

Such studies complement those that are 
aimed at boosting existing care for 

spinal-cord injury. The goal of VA is 
to improve life for those suff ering 
such injuries. 

Joel Kupersmith, M.D., is chief research and 
development offi  cer for the Veterans Health 
Administration.

Living Well is designed to provide 
general information. It is not 
intended to be, nor is it, medical 
advice. Readers should consult 
their physicians when they have 
health problems.

BY DR.  JO
When you

skin cells
heals. T
diff ere

netw
wh
res
ou
wo

spo
Dam

can m

Scientis
change 
how to r
and repa
Most of t
the lab p

years t
sa

SPINAL

continued on page 

THE AMERICAN LEGION MAGAZINE   |   MARCH 200912

Page 12



**AARP Health Care Options is the name of AARP’s health insurance and service program. It is not the insurer. AARP contracts
with insurers to make coverage available to AARP members.. †Insured by United HealthCare Insurance Company (United), Fort
Washington, PA (United HealthCare Insurance Company of New York [United], Islandia, NY for New York residents). Policy
Form No. GRP79171 GPS-1(G-36000-4). United is not connected with or endorsed by the U.S. Government, the
Federal Medicare Program, Social Security, or any other governmental agency. All certificates/plans may not be
available in your state/area. In some states, plans may be available to persons eligible for Medicare by reason of disability.

AS535 C(8/06)

AARP Medicare Supplement Insurance
Plans are:

� Endorsed by AARP†† — the organization you
know and trust.

� Easy to use — choose your doctors, no referrals
required, and virtually no claim forms to file.

� Competitively priced — AARP group rates are
competitively priced. Plus, take advantage of
available discounts.

�Customer-focused — our award-winning customer
service staff will be happy to answer your questions.

If you carry a Medicare Card, you’ll want the
AARP Medicare Supplement Insurance Plan card
available through AARP Health Care Options.**

The average person on Medicare could end up
spending thousands per year out of their own
pocket.*** An AARP Medicare Supplement Plan,
underwritten by United HealthCare Insurance
Company,† helps cover you for some of what
Medicare doesn’t.

They’re the only Medicare supplement
insurance plans endorsed by AARP. That’s why with
AARP Medicare Supplement Insurance, you have a
wide variety of plans to choose from, so you can find
a plan that suits your needs.

Call and you’ll receive a FREE AARP Medicare
Supplement Information Kit, including benefits,
costs, limitations, and exclusions. There’s no obligation.

*Based on 2005 United HealthCare Insurance Company
Enrollment Data.
***Government Accountability Office (GAO); Report
GAO-04-960, “Medicare Demonstration PPO’s Financial
and other Advantages for Plans, Few Advantages for
Beneficiaries.” Washington, DC, September 2004.

††United HealthCare Insurance Company pays a
fee to AARP and its affiliates for use of the AARP
trademark and other services. Amounts paid are used for
the general purposes of AARP and its members.

You’ll want
this card!

Join over 2.5 million* people who
have already enrolled in AARP
Medicare Supplement Insurance Plans.

If you carry
this card...

www.aarphealthcare.com/BK3

Call toll-free:
1-866-643-0426,Ext. BK3
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snacking and leads to lower 
calorie intake at other meals. 
Seventy-eight percent of the 
more than 4,000 individuals in 
the National Weight Control 
Registry, who have lost an 
average of 73 pounds and kept 
them off for at least fi ve years, 
report eating breakfast regularly. 
To lose weight, it’s best to spread 
your food intake across four or 
fi ve meals and snacks per day. 

MYTH: All fat is bad.
Saturated and trans fat raise 

blood cholesterol, but other fats 
can be healthy. Polyunsaturated 
and monounsaturated fats in 
vegetable oils, avocados, nuts 
and seeds lower LDL-cholesterol, 
the “bad” cholesterol that sticks 
to artery walls. When people at 
risk for diabetes followed a diet 
that emphasized monounsatu-
rated fats, less fat was deposited 
in their abdomen than when 
they consumed a diet high in 
carbohydrate or saturated fat. 
That’s good news, because belly 
fat increases the risk for diabetes 
and heart disease. The omega-3 
fats in salmon and other fatty 

fi sh help prevent heart disease 
by reducing cholesterol build-up 
and preventing dangerous heart 
arrhythmias. 

MYTH: Dropping a few pounds 
won’t make a diff erence.

Experts say trimming just a 
few pounds can really improve 
health. Losing 5 to 10 percent 
of body weight lowers the risk 
for heart disease. A similar, 
modest weight loss prevents 
high blood pressure. And 
people with diabetes who lose 
10 to 15 pounds can improve 
their blood sugar control. 

MYTH: You need eight glasses of 
water a day.

There’s no scientifi c support for 
this common notion, and most 
people consume less. Unless you 
are in a hot climate, ill, or 
performing strenuous work or 
exercise, use your thirst as a 
gauge of how much to drink. In 
addition to water, other beverages 
can count towards your daily 
fl uid needs, including caffeinated 
beverages such as coffee, tea and 
soft drinks.

HOSPITAL HONOR ROLL
U.S. News & World Report analyzed data on 5,453 medical 
centers to produce its latest Best Hospitals Honor Roll; only 
19 made the cut. The top fi ve are:

1 Johns Hopkins Hospital, Baltimore
2 Mayo Clinic, Rochester, Minn.
3 Ronald Reagan UCLA Medical Center, Los Angeles
4 Cleveland Clinic
5 Massachusetts General Hospital, Boston

Click your way to a healthier you
Take an online health screening at the Mayo Clinic Web site: 
www.mayoclinic.com/health/health-screening/wo00112  

snacking and leads to lower 
calorie intake at other meals
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Stay with  
PLAVIX  

and help stay  
protected.

A T T E N T I O N 
 P L A V I X  U S E R S :

You may be feeling better,  
but your risk never goes away.  

Help stay protected from a  
future heart attack or stroke.  

Stay with PLAVIX. 

See important product information  
on the following pages.

Pill may not be actual size.

sanofi-aventis U.S. LLC
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 You‘ll never forget that day. 
 PLAVIX can help keep you from going through it again. 

PLAVIX can help save lives for those who’ve had a heart attack caused by a completely blocked artery.
Clots that block off arteries are the 
main cause of heart attack. And now 
that you’ve had a heart attack you are 
at a greater risk of having another 
that can be fatal. That’s why your 
doctor may put you on PLAVIX, along 

with your other heart medicines. Taking 
PLAVIX with your other heart medicines 
goes beyond what other heart medicines 
alone can do to keep blood platelets 
from sticking together and forming 
dangerous clots. 

IMPORTANT INFORMATION: If you have a stomach ulcer or other condition that causes bleeding, you should not use PLAVIX.  
When taking PLAVIX alone or with some other medicines including aspirin, the risk of bleeding may increase so tell your doctor 
before planning surgery. And, always talk to your doctor before taking aspirin or other medicines with PLAVIX, especially if 
you’ve had a stroke. If you develop fever, unexplained weakness or confusion, tell your doctor promptly as these may be signs 
of a rare but potentially life-threatening condition called TTP, which has been reported rarely, sometimes in less than 2 weeks 
after starting therapy. Other rare but serious side effects may occur.

Ask your doctor how PLAVIX can help increase your protection against future heart attack, stroke, and even death.

See important product information on the following page.

You are encouraged to report negative side effects of prescription drugs to the FDA. Visit www.fda.gov/medwatch, or call 1-800-FDA-1088.

To learn more about heart attacks and PLAVIX, visit www.plavix.com or call 1-800-682-9731.

Protection that helps save lives.
© 2009 Bristol-Myers Squibb/Sanofi Pharmaceuticals Partnership

US.CLO.09.01.007/January 2009  264US08AB49402 sanofi-aventis U.S. LLC
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WHO IS PLAVIX FOR?

WHO SHOULD NOT TAKE PLAVIX?

WHAT SHOULD I TELL MY DOCTOR BEFORE TAKING PLAVIX?

WHAT IMPORTANT INFORMATION SHOULD I KNOW ABOUT
PLAVIX?

WHAT SHOULD I KNOW ABOUT TAKING OTHER MEDICINES WITH
PLAVIX?

WHAT ARE THE COMMON SIDE EFFECTS OF PLAVIX?

HOW SHOULD I TAKE PLAVIX?

OVERDOSAGE

FOR MORE INFORMATION
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THE BASICS OF BUYING ORGANIC
If a food bears a USDA Organic label, that 
means it’s produced and processed according 
to strict U.S. Department of Agriculture (USDA) 
standards, and that at least 95 percent of the 
food’s ingredients are organically produced. 

Products that are completely organic – such 
as fruits, vegetables, eggs or other single-
ingredient foods – are labeled 100 percent 
organic and can also carry the USDA seal. 
Both seals are voluntary.

Buy fruits and vegetables in season to ensure the highest quality.  ■

Read food labels carefully. Just because a product says it’s organic,  ■

or contains organic ingredients, doesn’t necessarily mean it’s a 
healthier alternative. Some organic products may still be high in 
sugar, salt, fat or calories. 

Wash all fresh fruits and vegetables thoroughly with running water  ■

to reduce the amount of dirt and bacteria. If you’re concerned 
about pesticides, peel your fruits and vegetables and trim outer 
leaves of leafy vegetables, in addition to washing them 
thoroughly. Keep in mind that peeling may also reduce the 
amount of nutrients and fi ber. Pesticide residue can also collect in 
fat, so remove fat from meat and skin from poultry and fi sh.

Consider these factors when debating conventional vs. organic purchases:

Nutrition. No conclusive evidence shows that organic food is more 
nutritious than conventionally grown food, and the USDA doesn’t claim 
that such products are safer or more nutritious. 

Quality and appearance. You may fi nd that organic fruits and 
vegetables spoil faster because they aren’t treated with waxes or 
preservatives. You may also fi nd odd shapes, varying colors and 
perhaps smaller sizes. In most cases, however, organic foods look 
identical to their conventional counterparts. 

Pesticides. Conventional growers use pesticides to protect their crops 
from mold, insects and disease. When farmers spray crops with pesticide, 
it can leave residue. Some people buy organic food to limit their exposure 
to these residues. Most experts agree that the amount of pesticide found 
on fruits and vegetables poses a very small health risk. 

Cost. Higher prices for organic food are caused by more expensive 
farming practices, tighter government regulations and lower crop 
yields. Because organic farmers don’t use herbicide or pesticide, 
weed and pest control methods are labor-intensive. 

Taste. Some people say they can taste the difference between organic 
and non-organic food. Others say they find no difference. Whether 
you buy organic or not, finding the freshest foods available may have 
the biggest impact on taste.

Producers of foods with more than one 
ingredient, such as breakfast cereal, may opt 
to use the following terms on their package 
labels, depending on the number of organic 
ingredients: 

100-percent organic. Products that 
are completely organic, or made of all-
organic ingredients. 

Organic. Products that are at least 
95 percent organic. 

Made with organic ingredients. Products 
that contain at least 70 percent organic 
ingredients. The organic seal can’t be used 
on these packages. 

Foods containing less than 70 percent 
organic ingredients can’t be called 
“organic” on their product labels. They 
can, however,  include the organic items 
in their ingredient lists. 

All-natural, free-range or hormone-free 
may be considered important, but do not 
necessarily mean the product is organic.

TERMS

BUYING TIPS

PESTICIDES IN PRODUCE

Dirty Dozen
Higher traces of 
pesticides

Peaches
Apples
Sweet bell peppers
Celery
Nectarines
Strawberries
Cherries
Lettuce
Imported grapes
Pears
Spinach
Potatoes

Cleanest 12
Lowest in 
pesticides

Onions
Avocado
Sweet corn (frozen)
Pineapples
Mango
Sweet peas (frozen)
Asparagus
Kiwi
Bananas
Cabbage
Broccoli
Eggplant

The Environmental Working Group helps 
consumers make choices that will lower their 
exposure to pesticides in their diets.

For a complete list of foods, or to download 
a copy of a “Shopper’s Guide to Pesticides in 
Produce,” visit www.foodnews.org.
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The American Legion has spent several years helping veterans 
like Jeff  Paulus, right, establish a connection between military 
service and Lou Gehrig’s disease.  Noel St. John
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No one knows exactly what causes Lou Gehrig’s disease, but we do know 
veterans contract it at a higher rate than others. Last September, strongly 
encouraged by The American Legion, VA fi nally connected the dots.

Last May, 64-year-old Army veteran Jeff Paulus 
received a dreaded diagnosis from his doctor: 

Lou Gehrig’s disease.
The rare neuro-muscular illness progressively 

paralyzes and usually kills those affl icted with-
in fi ve years. There is no known cure. Studies 
indicate veterans may be at greater risk of con-
tracting it than the general population. Still in 
the early stages of the disease, Paulus is able to 
continue working, with help from a walking 
cane. He realizes he faces an increasingly chal-
lenging future.

Patients with amyotrophic lateral sclerosis 
(ALS) – known as Lou Gehrig’s disease because 
of the famous baseball player whose life it 
claimed – suffer from degeneration of nerve cells 
in the brain and spinal cord. The cells lose their 
ability to  control muscle movement when the 
degeneration prevents communication between the 
nervous system and voluntary muscles.

As the disease progresses, patients lose the 
ability to move their arms and legs, speak and 
swallow. Eventually, that loss of control can extend 
to the muscles responsible for breathing. Patients 
must get mechanical ventilation to continue 
breathing, or else die from respiratory failure. 

About 25,000 patients in the United States have 
ALS, and about 60 percent of them are men.

Faced with his diagnosis and planning how to 
live with the disease, Paulus explored what 
military benefi ts might be available. But at that 
time, only veterans who had served in the South-
west Asia theater of operations between Aug. 2, 
1990 and July 31, 1991, or veterans who developed 
the disease while on active duty or within a year 
of leaving the service, were eligible for disability 
benefi ts – without proving that something related 
to military service had caused their ALS. That was 
a diffi cult burden of proof, considering that 
researchers exploring the question have been 
unable to determine the actual cause of the 
disease. Fortunately for Paulus and other veterans 
diagnosed with ALS, VA guidelines recently 
changed. The disease is now presumed to be 
service-connected for U.S. veterans from all eras, 
as long as they have had at least 90 days of con-
tinuous active service.

VA’s decision to change eligibility requirements 
relied heavily upon a 2004 study of men in the 
service; it found that, from 1910 to 1982, service-
members had a nearly 60 percent greater risk of 
the disease than men who had never served. The 

An Unsolved

Medical Mystery

BY MARGARET DAVIDSON
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Save money: only uses about 8¢ electric an hour; so turn down your thermostat and never be cold again

(UMS) Everyone hates 
high heat bills. But we’re all 
sick and tired of simply turn-
ing down the thermostat and 
then being cold.

Well now, the popular 
HEAT SURGE® miracle heat-
ers are actually being given 
away free to the general pub-
lic for the next 7 days starting 
at precisely 8:00 a.m. today. 

The only thing readers 
have to do is call the National 
Distribution Hotline before 
the 7-day deadline with their 
order for the handmade Amish 
Fireplace Mantle. Everyone 
who does is instantly being 
awarded the miracle heater 
absolutely free.

This is all happening to 
announce the HEAT SURGE 
Roll-n-Glow® Fireplace which 
actually rolls from room-to-
room so you can turn down 
your thermostat and take the 
heat with you anywhere. That 
way, everyone who gets them 
first can immediately start 
saving on their heat bills.

Just in time for winter 
weather, portable Amish 
encased fireplaces are being 
delivered directly to the 
doors of all those who beat 
the deadline.

These remarkable fire-
places are being called a mir-
acle because they have what’s 
being called the ‘Fireless 
Flame’ patented technology 
that gives you the peaceful 
flicker of a real fire but with-
out any flames, fumes, smells, 
ashes or mess. Everyone is 
getting them because they 
require no chimney and no 
vent. You just plug them in. 

The Fireless Flame looks 

Miracle heaters being given away free with orders for real Amish fireplace mantles to announce the invention 
that helps slash heat bills, but Amish craftsmen under strain of winter rush force household limit of 2

Amish mantle and miracle invention 
help home heat bills hit rock bottom

so real it amazes everybody 
because it has no real fire. So 
what’s the catch? Well, soft 
spoken Amish craftsmen who 
take their time hand building 

By MARK WOODS

Universal Media Syndicate

the mantles have a process 
that forces a strict house-
hold limit of 2 to keep up with 
orders.

“We can barely keep up ever 
since we started giving heaters 
away free. Now that it’s really 
cold outside, everyone’s try-
ing to get them. Amish crafts-
men are working their fingers 
to the bone to be sure every-
one gets their delivery in time 
to save a lot of money,” con- 
firms Timothy Milton, National 
Shipping Director.

“These portable Roll-n-Glow 
Fireplaces are the latest home 
decorating sensation. They 
actually give you a beautifully 
redecorated room while they 
quickly heat from wall to wall. 
It’s the best way to dress up 
every room, stay really warm 

and slash your heat bills all 
at the same time,” says Josette 
Holland, Home Makeover 
Expert.

And here’s the best part. 
Readers who beat the 7-day 
order deadline are getting 
their imported hi-tech mira-
cle heaters free when encased 
in the Amish built real wood 
fireplace mantles. The man-
tles are being handmade in 
the USA right in the heart of 
Amish country where they 
are beautifully hand-rubbed, 
stained and varnished. 

You just can’t find custom 
made Amish mantles like this 
in the national chain stores. 
That makes the oak man-
tle a real steal for just two  
hundred ninety-eight dollars 
since the entire cost of the 

ADVERTISEMENT

 JUST ANNOUNCED: The 
Heat Surge miracle fireplace 
has earned the prestigious 
Good Housekeeping Seal. The 
product has earned the Seal 
after evaluation by the Good 
Housekeeping Research Institute.

 GENUINE AMISH MANTLES MADE IN THE USA: Everyone wants to save money on heat 
bills this winter, so entire Amish communities are working from the crack of dawn to fin-
ish. These fine real wood Amish made fireplace mantles are built to last forever. The oak mantle is 
a real steal at just two hundred ninety-eight dollars because all those who beat the order deadline 
by calling the National Hotline at 1-800-240-5764 to order the fireplace mantles are actually  
getting the imported hi-tech Fireless Flame HEAT SURGE miracle heaters for free.
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On the worldwide web:
 www.amishfireplaces.com

How It Works: The HEAT SURGE mir-
acle heater is a work of engineering
genius from the China coast so ad-
vanced, you simply plug it into any 
standard outlet. It uses only about 8¢ 
of electric an hour on the standard set-
ting. Yet, it produces up to an amazing
5,119 BTU’s on the high setting. So 
watch out, a powerful on board hi-tech 
heat turbine silently forces hot air out 
into the room from the vent so you 
feel the bone soothing heat instantly. It 
even has certifi cation of Underwriters 
Laboratories coveted UL listing. It also 
comes with a limited full year replace-
ment or money back warranty plus a 
30-Day Satisfaction Guarantee.

Hot air only 
comes out 
of the
top vent

TThhhee hhii--teeccchh siilennnt 
hheeeaatt ttuurrbbineee
ttaakkkeess innn cccoolldd aaaairrr

®

miracle heater is free. 
This free giveaway is the 

best way to slash heating bills 
and stay warm through the 
dead of winter. The HEAT 
SURGE Roll-n-Glow Fireplace 
gives you zone heating and 
all the beauty and warmth of 
a built-in fireplace but rolls 
from room-to-room so it can 
also save you a ton of money 
on heating bills.

Even people in California 
and Florida are flocking to get 
them so they may never have 

to turn on their furnace all 
winter. And since it uses only 
about 8 cents of electric an 
hour on the standard setting, 
the potential savings are abso-
lutely incredible. 

“We are making sure no 
one gets left out, but you bet-
ter hurry because entire com-
munities of Amish craftsmen 
are straining to keep up with 
demands. For now, we are 
turning away all dealers in 
order to let readers have two 
per household just as long as 

they call before the deadline,” 
confirms Milton. 

It’s a really smart decision 
to get two right now because 
for only the next 7 days you 
get both miracle heaters free. 
That’s like putting five hun-
dred bucks right in your 
pocket and you can save even 
more money on your monthly 
heating bills. 

“Everyone’s calling to get 
one but those who really want 
to save a lot of money are sur-
prising the whole family by 

getting two. So when lines 
are busy keep trying or log 
onto amishfireplaces.com. We 
promise to get to every call. 
Then we can have a delivery 
truck out to your door right 
away with your beautiful Heat 
Surge Roll-n-Glow Fireplace,” 
Milton said.

“You’ll instantly feel bone 
soothing heat in any room. 
You will never have to be cold 
again,” he said. 

ADVERTISEMENT

How to get 2 free heaters
The National Toll Free Hotlines are now open. All those who beat the 7-day order 

deadline to cover the cost of the Amish made Fireplace Mantle and shipping get the 
HEAT SURGE miracle heater free. 

A strict limit of 2 per household has been 
imposed. Since some home woodworkers 
want to build their own mantle piece, they 
are letting people get the imported miracle 
heater alone for just $249. Or, with the Amish 
made mantle you get the miracle heater free.

Use the map below to locate the weather 
zone you live in and call the Hotline number 
for your zone. 

EVERYONE LIVING IN THE 

Frigid Zone: 1
START CALLING AT
8:00 A.M. TODAY

1-800-240-5764

EVERYONE LIVING IN THE 

Cold Zone: 2
START CALLING AT
8:30 A.M. TODAY

1-800-326-1627

EVERYONE LIVING IN THE 

Frost Zone: 3
START CALLING AT
9:00 A.M. TODAY

1-800-504-8093

ON THEIR WAY: Winter rush
orders have turned country roads
into pipelines to the big city delivery 
system. Everybody wants a fi re-
place that comes fully assembled 
with a handmade Amish mantle in 
oak or cherry fi nish and gets deliv-
ered by truck right to your door. All 
you do is plug it in.

Frost Zone: 3

Frigid Zone: 1

Cold Zone: 2

©2009 HEAT SURGE P4369A OF6574R-1  

 Claim Code: FP7721

FOR HEAT SURGE, LLC 3939 EVERHARD RD., CANTON OH 44709

Rolls anywhere to throw an instant heat wave with no chimney, no vents, no wood and no smoke

 FREE: Get this $249 miracle 
heater free. It is being given 
away free to all who beat the 
7-day order deadline for your 
choice of the oak or cherry finish
Amish Mantles. The free heater 
comes already encased. 

 SAVES ON BILLS: Every-
one can get low bills and stay 
warm and cozy. The new 
Roll-n-Glow Fireplace saves 
a ton of money and makes 
your front room look like a 
million bucks.

 SAFE FLAME: The Fireless Flame
looks so real it fools everyone but 
there is no real fire. That makes 
the flame window safe to the 
touch under the watchful eye of a 
parent. It’s where the kids will play 
and the cat and dog will sleep.

 EASILY ROLLS ANYWHERE: 
This is the portable Roll-n-
Glow® Fireplace that easily
rolls from bedroom to living 
room to keep you warm. No 
vents, no chimney and no 
tools. Just plug it in.  
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increase “appeared to be largely independent of the 
branch of the service and the time period served,” 
Harvard University researchers concluded. Earlier, 
a couple of Gulf War veteran studies found that 
they were also at increased risk.

Despite such studies, VA initially opposed 
making the change in guidelines. Jeff Faull, a 
veteran with ALS who is vice chairman of the 
ALS Association’s Veterans Affairs Issue Team, 
credits The American Legion with helping to 
overcome the resistance. “There’s strength in 
numbers, so, thankfully, the Legion lent us its 
numbers,” he says.

Toxicologist Mark Brown, director of VA’s 
Environmental Agents Service, says evidence 
of the link was thin, causing VA’s hesitation. 
A review committee of the Institute of Medicine, 
which VA had asked to evaluate the research 
studies, found in 2006 that there was “limited and 
suggestive evidence of an association between 
military service and later development of ALS,” 
and they questioned whether it was fair to ask 
sick veterans to wait for more evidence as their 
lives slowly ended. The small number of ALS cases 
also makes it diffi cult to effectively conduct 
studies, Brown says. Only about 2,000 veterans 
were on the National Registry of Veterans with 
Amyotrophic Lateral Sclerosis, maintained by 
VA from 2003 to 2007.

“It’s an awful disease, but, fortunately, it’s a rare 
disease,” he says. VA’s new rule establishing ALS 
as a service-connected disease became effective 
last Sept. 23. That recognition provides a minimum 
30-percent disability rating for veterans with ALS, 
which can be raised as the disease progresses. 
Those who were denied disability assistance before 
the rule change can now re-apply to get benefi ts. 
No retroactive payments are available. 

Disability benefi ts may include housing and 
vehicle modifi cation, as well as monthly disability 
compensation; medical benefi ts may provide 
equipment such as power wheelchairs. Many 
factors determine the benefi ts to which each 
applicant is entitled, and veterans are encouraged 
to get help from American Legion service offi cers  
when fi ling their applications. 

American Legion Deputy Director for Veterans 
Affairs & Rehabilitation Steve Smithson, a Gulf 
War veteran who has fought to provide VA benefi ts 
for ALS sufferers, is pleased by the decision that 
reduces veterans’ burden of proof. “They’re not 
going to have to worry about jumping through 

The Iron Horse
Diagnosed with ALS on his 36th birthday, 

June 19, 1940, New York Yankee Lou Gehrig 
had his career cut short – but not before he 
established himself as one of the greatest 
players in Major League Baseball history. Put in 
the starting lineup in place of Wally Pipp on 
June 2, 1925, Gehrig went on to start a then-
record 2,130 straight games over the course of 
14 seasons. The Yankees won six World Series in 
that span, thanks in large part to Gehrig’s 493 
home runs, 1,990 runs batted in and .340 career 
batting average. 

A two-time most valuable player, Gehrig was 
a picture of consistency: 13 straight seasons 
with 100 RBIs and 100 runs scored, 12 consecu-
tive seasons with batting at least .300, and 
seven seasons with 200 hits and 100 walks.

On July 4, 1939, Gehrig gave one of the most 
famous speeches in sports history. Saying 
goodbye to his fans at Yankee Stadium, Gehrig 
said, “For the past two weeks you have been 
reading about the bad break I got. Yet today, 
I consider myself the luckiest man on the 
face of the earth.”

On Dec. 8, 1939, the Baseball Writers 
Association of America elected Gehrig to the 
Hall of Fame, waiving the mandatory fi ve-year 
waiting period. On June 2, 1941 – exactly 16 
years since he started for his beloved Yankees 
at fi rst base – Gehrig died at his home in 
Riverdale, N.Y., at age 37.

AP
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TO HONOR SERVICE VETERANS AND PURPLE HEART RECIPIENTS

E X C L U S I V E U N I T E D S T A T E S M I L I T A R Y

EEMMBBLLEEMMSS  OOFF  GGOOLLDD
COMMEMORATIVE VETERAN’S BIRTHSTONE RINGS

Personalized With Your Military Emblem, Birthstones, Initials and Year Dates of Service

EEMMBBLLEEMMSS  OOFF  GGOOLLDD

JANUARY

GARNET

FEBRUARY

AMETHYST

MARCH

AQUAMARINE

APRIL

DIAMOND*

MAY

EMERALD

JUNE

PEARL

JULY

RUBY

AUGUST

PERIDOT

SEPTEMBER

SAPPHIRE

OCTOBER

ROSE ZIRCON

NOVEMBER

GOLDEN SAPPHIRE

DECEMBER

BLUE ZIRCON

We proudly present our Official United States Military Gold
Emblem Rings set with eight birthstones of your choice to

honor your service to Country!

Your Service Emblem will be sculpted in solid 10 Karat Gold and
boldly displayed on a brilliant polished stone (Black Onyx for Army,
Red for Marine Corps, Blue for other Services). Emblems are set
atop an exclusive “Pillars of Strength” Ring design crafted of solid
Sterling Silver richly finished in 22 Karat Gold.

Your initials and service years will be engraved on the
inner band, which is solid and smooth for comfort fit.
Our rings are never hollowed out. Purple Heart recipients
may have the year they received their Medal engraved. 

Thank you priced at a remarkably low $199*, our rings are not sold
in stores. An affordable payment plan is available, and if not 
satisfied, you may return your ring within 30 days for replacement
or refund–no questions asked. So, order yours today! 

FOR FASTEST DELIVERY 
CALL TOLL FREE TO ORDER

1-800-255-3048
Monday - Friday from 9am - 5pm EST 

Have ring size and credit card available.

NOTE: BEWARE OF IMITATORS WHO SELL YOU LOOK-ALIKE, UNAUTHORIZED AND INFERIOR QUALITY RINGS.  
TRUST VETERANS COMMEMORATIVES – PROUDLY SERVING AND HONORING VETERANS LIKE YOU SINCE 1987.

Birthstone names refer to color. *Genuine Diamond birthstone rings are $319*.

YES. I wish to order the following Exclusive Military Gold Emblem
Ring(s) set with my birthstones. PLEASE SEND ME A FREE AMERICAN FLAG PIN.

Army Navy Air Force Marine Corps  Coast Guard
Merchant Marine  Navy Seal  Seabee

Birthstone/Mo._________ Ring Size*:_____(use ring sizer below or consult jeweler)

My Initials (3) _____ _____ _____   Service Yrs:_________ to _________        

I am a Purple Heart Recipient. Year I received my Medal:_________
NOTE: A copy of your DD214 or other proof must be sent with your order. Thank You.

I NEED SEND NO MONEY NOW. Bill me in four monthly installments of
$49.75* each, with the first payment due prior to shipment. 
And my satisfaction is completely guaranteed. 

SHIPPING ADDRESS (We CANNOT ship to P.O. Boxes)

Name ________________________________________________________

Address ______________________________________________________

City________________________________ State_____ Zip ____________
Allow 6-8 weeks for delivery.

Phone (________)____________ Email ____________________________

* Check with jeweler or use ring sizer at left.
* Diamonds (April birthstones) add $30.00 per payment.               
* Plus $14.95 for engraving, shipping, and handling. PA residents add 6% sales tax.
©2002-2009 These rings have been registered with the United States Copyright Office, as sculpture.

Mail to: Veterans Commemoratives Gold Emblem Ring, Two Radnor Corporate Center, Suite 120, Radnor, PA 19087-4599

34567891011121314 RING SIZE GUIDE
CUT THIS OUT CAREFULLY
USE AS SHOWN ON FINGER

BRSRIN-ALM0309

FOR OTHER FINE MILITARY RINGS, WATCHES & COLLECTIBLES 
VISIT VETERANS COMMEMORATIVES ONLINE AT WWW.VETCOM.COM

FREE
FLAG PIN 
WITH EVERY ORDER
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hoops to establish service connection,” he says. 
“Before this new presumption regulation, in most 
cases they were denied and had to appeal.” Getting 
service-connected benefi ts was extremely diffi cult 
unless veterans were diagnosed or developed 
symptoms while still on active duty or within a 
year after service, he says.

The lead researcher of the 2004 Harvard study, 
epidemiologist Marc Weisskopf, also applauds VA’s 
decision. “I thought it was a great move,” he says. 
“There are many scientists out there who would 
want to see more data.” However, he adds, “the 
evidence is pretty strong.” The Institute of Medi-
cine described the study as “high-quality.” Paulus, 
who was in the Army from 1967 until 1993 – in-
cluding a year in Vietnam – promptly sought to 
take advantage of the rule change, with assistance 
from The American Legion. He hopes the benefi ts 
will help him purchase a modifi ed van and create 
easier access to his second-fl oor bedroom. Prob-
lems that started with his right leg later spread to 
his left leg, making stair climbing diffi cult. He also 
experiences twitching throughout his body.

No one knows what caused his ALS, but Paulus 
is aware that the toxic defoliant Agent Orange 
was used extensively in the region of Vietnam 
where he served.

Vietnam War-era veteran Jim Flint, 65, who was 
also assisted by The American Legion, wonders if 
his ALS might be connected to his three-day 
exposure to an Agent Orange-treated area. 

For Flint, a Purple Heart recipient, the battle 
with ALS began about nine years ago. He fi rst 
noticed a problem when he couldn’t use his wrist 
effectively to open a car door. “For a long time, 
that was the only symptom I had,” he says. He 
went to a doctor, who pointed out some atrophy in 
his hand and sent him to a neurologist. “That 
started me off on a year-long series of tests before 
they came to a diagnosis.”

Because he was diagnosed in 2003, long before 
the recent change, Flint faced the daunting task of 
proving the disease was caused by something in 
his service experience.

“In 2005, my condition worsened and I ended up 
on a ventilator,” he says. “That caused some 
apprehension for me, because I had no disability 
rating at that time.” Hearing that the cost of 
24-hour medical care can be $200,000 to $300,000 
per year, Flint, who is bedridden and can’t use his 
arms and legs, says he would have been bankrupt.

Fortunately, his post-military experience as a 

lawyer came in handy. He spent months searching 
for all recent disability decisions involving ALS, 
and fi nally came across a Florida case that gave 
him the ammunition he needed. It indicated that 
applicants only had to provide physicians’ state-
ments suggesting the disease was war-related. 
Since medical experts haven’t been able to deter-
mine the cause of ALS, and exposure to environ-
mental hazards – including Agent Orange – 
are among possible causes being explored, 
neurologists were able to support Flint’s applica-
tion for benefi ts.

He now lives at home and uses a tele-medicine 
system to take his vital signs daily and send the 
results to a VA hospital where they are monitored. 
A computer allows him – through his eye move-
ments – to perform tasks like changing TV chan-
nels and turning on lights. 

The cause of ALS, despite numerous studies, still 
remains a mystery. The diagnosis among younger 
veterans may offer a possible clue; ALS is most 
commonly diagnosed in the early 60s. Faull, a 
Navy veteran who served two tours in the Persian 
Gulf as a nuclear electronics technician, was 
diagnosed with the disease in 2007 at age 38. 

“We are seeing ALS in veterans at an age when 
we generally do not see the disease,” Faull said 
during a congressional hearing. “What will we see 
10, 15, 20 years in the future, as the men and 
women serving today leave the military?”

About 10 percent of ALS illnesses are inherited. 
Among wide-ranging suggestions of causes for the 
other 90 percent are vaccinations, pesticides, 
radiation, formaldehyde, lead, physical stress, 
tobacco, recreational or medicinal drugs, and head 
injury. “Nothing really is ruled out,” says Brown, 
the VA toxicologist. 

The search continues.  
And while the  veterans’ ALS registry has been 

discontinued, Faull urges those who’ve served and 
now suffer from the disease to sign up with the 
Roll Call of Veterans maintained by the ALS 
Association. This year, a national registry for all 
U.S. patients – administered by the Centers for 
Disease Control and Prevention – was also created. 
“The disease is 140 years old and there’s still no 
known treatment or cause,” Faull says. But, he 
adds, “More has happened on ALS research in the 
past decade than in the past century.”  

Margaret Davidson is a writer who specializes in the 
coverage of medical issues.
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RESERVATION APPLICATION
THE BRADFORD EXCHANGE_______________________________________
9345 Mi lwaukee  Avenue  ·  N i les ,  IL  60714-1393

YES. Please reserve the “Freedom Rider” 
collectible for me as described in this announcement. 
Limit: one per order. Please Respond Promptly

*Plus $8.99 shipping and service per item. Limited-edition presentations
restricted to 295 crafting days. Please allow 4-8 weeks after initial payment for
shipment.  Sales subject to product availability and order acceptance.

The road to freedom has many hills to
climb and challenges to overcome—but
none are too great for the noble patriots of
the USMC. Around the world and through-
out our history, the Marines have led the
way, and they know only one speed—full
throttle. Now, a custom-crafted limited edi-
tion captures all the power and glory of the
USMC, and invites you to ride hard and ride
free down the open road. 

Hand-crafted for superb detail
This handsome collectible chopper features
die-cast metal and chrome-plated resin
parts, and includes such USMC-themed
details as sword grips on the handles and
machine gun cooling jackets on the exhaust
pipes. Artist Jim Griffin’s portrait of the 
historic flag raising on Iwo Jima flanks the
chopper’s seat. 
Exceptional value; fully guaranteed
The edition is limited, and strong demand
is anticipated. Orders will be limited to ONE
ONLY, so act now to acquire “Freedom
Rider” at the $49.95* issue price, payable
in three installments of $16.65 each,
backed by our 365-day money-back 
guarantee. Send no money now. Just mail
the Reservation Application today!

Custom design includes 

Marine sword front forks with

engraved “Semper Fi” motto,

sculpted bullet accents, and 

dramatic Iwo Jima art!

Shown smaller than actual length of appr. 9 inches 

Fully-sculptural chopper is
hand-cast and hand-

painted for bold detail

©2008 BGE  01-05176-001-BIR

Signature____________________________________

Mr. Mrs. Ms. _________________________________
Name (Please Print Clearly)

Address_____________________________________

City ________________________________________

State__________________ Zip __________________
01-05176-001-E94991
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As a coach, athletic director and now a volun-
teer, Sam Butterfi eld has been involved with the 
National Junior College Athletic Association 
National Basketball Tournament for more than 
50 years. But as the clock ticked down for the 
tip-off of the 2008 tournament, Butterfi eld still 
got the same fi nal-hour jitters, and experienced 
the same excitement as always.

“I look around to make sure all my workers are 
in place,” Butterfi eld said. “You’ve been anticipat-
ing it for a year, since the previous tournament 
ended. It’s kind of like a carnival.”

Butterfi eld is a member of Lysle Rishel American 
Legion Post 68 in Hutchinson, Kan., which has, 
since 1949, served as the host for the NJCAA 
National Basketball Tournament, junior college’s 
version of March Madness. Butterfi eld was the 
men’s basketball coach from 1957 to 1966 at 
Hutchinson Community 
College, site of the tourna-
ment, and later became 
athletic director. For 50 years, 
he’s run the scorer’s table dur-
ing the 16-team, fi ve-day 
tournament, and has a loyal 
crew to help.

“In all the years I’ve done this, I’ve had one 
person not show up to do his job,” Butterfi eld said. 
“He just forgot. Guys have traded jobs back and 
forth, but they’ve always been here. They take it as 
seriously as they would a job.”

So do the 200 Legion family volunteers who gave 
their time to the 2008 tournament in mid-March. 
Post 68 is responsible for everything: ticket sales, 
arranging media credentials, selling advertising for 
and producing the tournament program, coming up 
with housing arrangements and transportation for 
all the teams and offi cials, keeping statistics and 
running the scorer’s table during the games, and 
keeping track of the tournament’s fi nances. Over-
seeing everything is Legionnaire Jerry Ricksecker, 
the tournament chairman, who points out a some-
what amazing fact – he’s just the fourth tournament 
chairman in the event’s 60-year history.

DECADES OFExcellence

Since 1949,
American Legion Post 68

in Hutchinson, Kan., 
has successfully hosted

the National Junior College
Athletic Association 

National Basketball Tournament.

BY STEVE BROOKS

March 17-21, 2009

For 2009 tournament 
information, visit the 
tournament Web site.

www.njcaabbtrny.org
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*Big Men (just $5 more each):
2XL(50-52)  3XL(54-56)  

4XL(58-60)
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Haband #1Bargain Place, Jessup, PA 18434-1834
Send ____ jackets. I enclose $________ purchase price plus $5.99
toward postage. In GA add sales tax.

Visa     MasterCard     Discover® Network     AmEx     Check 

19991999
each

Khaki

Navy
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The World Famous — 
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receive your payment, and you will not receive your check back from your financial institution.

100% Satisfaction Guaranteed or Full Refund of Purchase Price at Any Time!

Rain or Shine, Day or Night.    
Classic Windbreaker“ Jacket.  

Polyester/cotton poplin. 
No Iron Wash & wear.
Repels wind and rain. Zip
front, rib knit collar, cuffs
and hem. FIVE pockets,
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Light
Blue

Now
Only

Im
p

o
rt

ed

Order here:

Don’t Pay
$35 for

no-name
imitations!

Page 27



THE AMERICAN LEGION MAGAZINE   |   MARCH 200928

“I started in 1977 as a team host and did that for 
a number of years,” Ricksecker said. “Then I was 
asked to become assistant tournament chairman 
and did that for 11 years. This is my fi fth year as 
tournament chairman. But things run well because 
I have good people around me.”

Post 68 makes revenue from the sales of souve-
nirs and the advertising in the tournament pro-
gram, as well as a small stipend from the NJCAA. 
The post also fi nds the time to host a pancake 
breakfast during the tournament, feeding 820 
people in fi ve hours in 2008. The money goes 
toward funding fi ve post-awarded scholarships to 
Hutchinson Community College. But it’s not all 
about money for Post 68.

“This part of the country is basketball crazy,” 
said Ricksecker, an attorney. “The people of 
Hutchinson love basketball. It’s good for the 
community to have this here. It brings in revenue 
for the hotels, motels, restaurants and gas stations. 
There are times when things get hectic, bouncing 
between my law practice and doing work for the 
tournament. But I enjoy it. People get into it.”

A Successful Partnership. National junior college 
basketball tournament play began in 1945, and the 
fi rst NJCAA tournament featuring teams from 
throughout the country took place in Springfi eld, 
Mo., in 1948. It was a fi nancial failure at the time, 
so then-Hutchinson Community College basketball 
coach Charles Sesher and members of Post 68 
made a bid to the NJCAA in January 1949 to bring 
the tournament to Hutchinson, where the post 
would serve as tournament host. 

More than 200 Post 68 members helped make 
the second tournament a success, and the partner-
ship with the NJCAA has been solid ever since.

“If it weren’t for the community of Hutchinson, 
and the Legion running this tournament, we 
couldn’t do this here,” said Wayne Baker, NJCAA’s 
executive director. “I have a staff of 10, and we put 
on 48 national championships in various sports 
around the country, but we don’t run the tourna-
ment through our offi ce. (Post 68 members) do a 
great job, and they have for 60 years. 

“One of the most impressive things was about 
two years ago. I came to their volunteers dinner, 
and they brought a guy forward and gave him a 
plaque for being a volunteer for 50 years. What he 
did for 50 years was work out in the parking lot. 
He’s out in the rain and the snow and the wind, 
working in the parking lot. That, right there, 
describes The American Legion to me – that 
there’s guys willing to take on any job, take it on 

as theirs, encompass that job and be proud of it, 
and do it forever.”

Baker said he shows up at the tournament every 
year without worrying that some details will be 
missed. Jim Stringer, who handled 75 media 
credentials for the 2008 tournament, has volun-
teered for 30 years. Buck Lyle, the 2008 Team Hosts 
Committee chairman, refers to himself as a relative 
newbie at the tournament: he’s been volunteering 
“only since around 1974 or so.” 

“We mainly make sure that the team is comfort-
able while they’re here,” Lyle said. “The teams are 
pretty self-suffi cient, but if they need something, we 
make sure they get it. And we make sure they get to 
the right place at the right time. We make sure they 
get to practice on time. I try to take the coach to 
dinner at least once, but most of them are pretty 
busy. It depends on the coach. There are some cases 
when I’ve eaten every meal with the team.”

The 2008 tournament wrapped up with South 
Plains College in Levelland, Texas, downing Salt 
Lake Community College 67-56. But the volunteers 
didn’t get much of a break before looking ahead to 
2009. “We’ll start on next year’s tournament (the 
week) after this one is fi nished,” Ricksecker said. 
“We’ll talk about things that took place this year. 
And a couple weeks after that, we’ll critique 
ourselves. Then things are back up and running.”

Ricksecker’s dedication, and that of the Post 68 
Legion family, has kept the tournament strong 
for six decades. “I don’t think the tournament 
would be here without The American Legion,” 
Butterfi eld said.  

Steve Brooks is senior editor of The American 
Legion Magazine.

SAL volunteer Larry Rump, left, tosses a towel to 2008 Team 
Hosts Committee Chairman Buck Lyle. Travis Morisse/ The Hutchinson News
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Ever wish you could turn up the
volume on life – without wearing an

embarrassing device? Now you can
with Loud ‘N Clear, the personal sound amplifier
that’s disguised as a cell phone headset!

Loud ‘N Clear turns ordinary hearing into extra-
ordinary hearing. It’s so powerful you can hear a
conversation from across the street! Best of all,
it has dozens of everyday uses. Now you can:

• Listen to TV at a volume that’s comfortable for
you but doesn’t disturb others.

• Hear better at Bingo, card games and other
events where you can’t afford to miss a word.

• Enjoy lectures, movies, shows and church
like never before.

• Keep “an ear on” the children when they’re play-
ing out of range.

• Make the wildlife come alive during nature
walks or hunting trips.

Loud ‘N Clear is compact and portable, so
it’s always handy when you need a little
extra volume.

Through this special offer, you can get Loud ‘N
Clear for only $19.99! It comes complete with
our 60-day Total Satisfaction Guarantee.
And that’s not all ...

For a limited time, you’ll even get a second
Loud ‘N Clear FREE with your purchase
(just pay shipping and handling). That’s two
for the price of one! Supplies are limited.
Loud ‘N Clear is not available in the state of Washington.
© 2008 Ideavillage. Please allow 6 weeks for delivery.

HERE’S HOW TO ORDER
1. Call a friendly operator toll-free at1-800-886-3715.
2. OR visit our website atwww.getloudandclear.com/am (be sure to

type the full address so you get the discounted price).
3. OR send your name, address and a check for $34.97 (includes S&H) to: Loud N Clear

Offer AM, PO Box 4525, Pacoima, CA 91333 (NJ & CA residents MUST add sales tax).
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During spring and summer of 1919 worked on organization 
of Legion.” That’s what Theodore Roosevelt Jr. typed on his 
bio sheet for The American Legion’s fi les in the 1920s – talk 

about understatement.
In truth, Roosevelt convinced Gen. John J. Pershing to convene 

a meeting in Paris of offi cers and men to discuss “troop morale.” 
From those ground-breaking sessions in March 1919, The Ameri-
can Legion was born. Discharged from the Army soon after, 
Roosevelt returned home to organize the Legion’s St. Louis 
caucus the following May. 

Roosevelt claimed he got the idea for the Legion from a wound-
ed sergeant in a French hospital, who told him, “We have stuck 
together in the bad times. Let’s stick together in the good ones.” 
The name for the organization came from his father, who used it 
before World War I, when he formed a group of “citizen soldiers” 
who stood ready to serve if needed in France.

Some time after the Legion’s fi rst convention in November 1919, 
Roosevelt wrote, “I wish I had space to tell many amusing 
incidents of those days. One stands out. We were leaving Minne-
apolis, the station was crowded with delegates, a little fellow 
climbed to the top of a bench.

“‘Comrades!’ he shouted. Everyone turned to him. He 
continued, ‘Let us take off our hats and stand for one minute 
in reverent silence, in memory of those resolutions that died 
in committee!’”

In April 1941, Roosevelt rejoined the Army and, by 
June 1944, was serving as assistant commander of the 4th In-
fantry Division. Three times, he requested permission to land 
with assault troops at Normandy. Finally, permission was 
granted and he landed with the fi rst wave at 0630 June 6, 
leading his troops into battle with unfl inching courage.

Ironically, Roosevelt died from a heart condition July 12, 
1944, after surviving combat in two wars. His Medal of 
Honor citation, awarded posthumously, reads in part: 
“Under his seasoned, precise, calm and unfaltering leader-
ship, assault troops reduced beach strong points and 
rapidly moved inland with minimum casualties.”

Before World War II, Roosevelt was vice president for 
Boy Scouts of America and president of the National 
Health Council. In war and peace, his life was a 
textbook on how to serve one’s country. Were he to 
describe the Legion in a single phrase, Roosevelt 
wrote, “I would say it was composed of men who 
intended to justify, in time of peace, the title of 
servicemen earned in the war.”

The president’s son was a key Legion founder.

The dossier
Born Sept. 13, 1887, Oyster Bay, Long 
Island, N.Y., to parents Theodore and 
Edith. Died July 12, 1944, Normandy.

Education: Earned A.B. and honorary 
M.A. from Harvard University.

Married Eleanor Butler Alexander, 
1910. Children: Grace, Theodore III, 
Cornelius, Quentin.

Joined Army in April 1917 as major. 
Promoted lieutenant colonel, 
commanded 26th Regiment, 1st 
Division. Wounded twice; fi ve medals, 
including Legion of Honor and Croix 
de Guerre. Discharged March 1919.

July 14, 1918: Brother Quentin killed in 
dogfi ght vs. German “Flying Circus.”

1921-1924: Assistant secretary of Navy 
in Harding administration.

Appointed governor of Puerto Rico, 
1929, and governor general of the 
Philippines, 1932.

Joined Army April 1941, promoted 
brigadier general, deputy 
commander of 1st Division. Earned 
six medals, including Distinguished 
Service Cross, Legion of Merit and 
Medal of Honor (posthumous).

“
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The media occasionally portray Army recruiters 
as quota-driven vultures who swoop into 

low-income neighborhoods to lure at-risk teens 
with otherwise limited futures into the ranks of 
military service.

What such biased reports never mention is that 
over 70 percent of America’s youth don’t even 
qualify for military service. They are physically 
unfi t, have behavioral or criminal problems, or 

never graduated from high 
school. The remaining candi-
dates undergo a careful and 

rigorous review process before they ever get to 
basic training – and we all know that some of 
them will never make it through those rigors.

Lt. Gen. Benjamin C. Freakley knows the real 
story. As head of the U.S. Army Accessions Com-
mand (AAC) at Fort Monroe, Va., he is responsible 
for meeting the recruiting goals for active-duty, 
Army Reserve and Army National Guard forces. 
He knows what it takes to transform a willing 
volunteer into an effective soldier and leader. 
Freakley served with the 24th Infantry Division 
(Mechanized) in operations Desert Shield and 
Desert Storm. He was the 101st Airborne Divi-
sion’s assistant commander for operations in Iraq, 
and commanded the 10th Mountain Division’s 
Combined/Joint Task Force 76 in Afghanistan. 

He knows what combat demands, and he knows 
how to sort out those who can and cannot cut it. 
Freakley spoke with Philip M. Callaghan, manag-
ing editor of The American Legion Magazine,
about current trends, initiatives and challenges 
for Army recruiting.

Q: The Army had a very successful recruiting year 
in 2008, meeting or exceeding 100 percent of 
recruitment goals in all active-duty and reserve 
categories. What’s behind that success?
A: A myriad of factors. First of all, we’re very 
grateful to the American youth who volunteered in 
a time of war to serve their country. The second 
piece is that we have tremendous recruiters. But 
I think “recruiter” is a misnomer, because they’re 
far more: mentors, coaches and counselors. 

I also give a lot of credit to others who have 
helped the Army. We have more and more active 
Guard and reserve soldiers who are acting as 
recruiters. We have units, such as the 3rd Infantry 
Division, the 10th Mountain Division, that are 
reaching out and helping us bring in an all-volun-
teer force. We have reserve units and Guard units 
doing the same thing.

We have 150 different skills to offer, from dental 
hygienist to fi eld artilleryman. As we move around 
the cities, that’s a huge asset. And the Army 

The Real

Recruit
The general in charge of 
Army recruiting dispels myths 
about the quality of America’s 
prospective soldiers.

P.M. Callaghan
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YES. Please reserve the “Memories of Honor”
sculpture for me as described in this announcement. 
Limit: one per order. Please Respond Promptly

*Plus $12.99 shipping and service per item. Limited-edition presentation
restricted to 295 casting days. Please allow 4-8 weeks after initial payment for
shipment.  Sales subject to product availability and order acceptance.

©2007 BGE  01-03920-001-BI

Memories of Honor
Mount Suribachi, February 23, 1945. After days of fighting and
scores of casualties, the most strategic high ground on the island of
Iwo Jima has finally been secured. The raising of the Stars and
Stripes was captured in a Pulitzer prize-winning photograph, and
quickly became a stirring symbol of American determination. Within
a short decade of the battle of Iwo Jima, its defining image had
become a national memorial honoring all the Marines through his-
tory who have given their lives in defense of our nation.

Exceptional value; satisfaction guaranteed
“Memories of Honor” is hand-cast and hand-painted in a gleaming
bronze tone, inspired by the actual Marine Corps War Memorial. It is
issued in an edition limited to just 5,000  sculptures, and comes with
a 365-day money-back guarantee. Act now to get yours at the $99.95*
issue price, payable in four installments of $24.99 each. You need
send no money now. Just complete and return the Reservation
Application today!

Individually hand-crafted
sculpture faithfully replicates 

the United States Marine
Corps Memorial

Marble-toned display base
bears the same words engraved

on the actual memorial;
sculpted resin flag 

replicates the 48-star flag that
was raised above Iwo Jima

Measures an impressive 
14 inches tall x 12 inches long;

shown much smaller than
actual size.

�

�

Fully sculpted and 
intricately detailed

Signature____________________________________

Mr. Mrs. Ms. _________________________________
Name (Please Print Clearly)

Address_____________________________________

City ________________________________________

State__________________ Zip __________________
01-03920-001-E94991
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College Fund, the GI Bill, the enlistment bonus – 
all these things put together are why we’re suc-
cessful. People realize that today’s all-volunteer 
force is a highly competent, highly technical force, 
and people want to be on a winning team. 

Q: Stories have appeared in the mainstream media 
that portray recruiters as unethical opportunists who 
prey on low-income neighborhoods, making unreal-
istic promises to potential recruits. How do you feel 
about such a portrayal?
A: In a recent study that can be found on the 
Internet, The Heritage Foundation said the major-
ity of our youth serving in the military come from 
the middle class and upper class of America, that 
we are not over-represented by minorities whatso-
ever – in fact, we’re somewhat under-represented – 
that our soldiers, in particular, are far more 
educated than their peers. 

Because the national 
high-school graduation rate is 
at about 70 percent. You have 
to be a high-school or GED 
graduate to come into the 
Army. So 100 percent have their education, where-
as the inner-city rate is 50 percent. The national 
average for African-Americans is about 58 percent; 
for Hispanics, it’s about 54 percent. This idea that 
we’re disadvantaged and under-educated is a 
complete fallacy. 

Last year, we exceeded our mission. Our goal 
was 169,500 and we brought in 172,000. I have 
heard some very high-placed journalists, on 
television in particular, completely misrepresent 
the facts. I don’t think they purposely did that, 
I think that’s what their staff fed them. But I’ve 
been around the Army for 37 years, and I have 
never seen a better force. 

Q: What are some of the Army’s current 
recruiting initiatives?
A: One of them is the Delayed Entry Program. 
I’m concerned about our youth fi nishing school. 
We can recruit a young person 14 months before 
graduating from high school. They earn $1,000 
a month – they don’t get it immediately, but that 
puts $14,000 into an account for them, and when 
they shift to basic training, we’ll add another 
thousand. When they fi nish basic training success-
fully, they get $15,000.

What I like about that is it sets them up for 
success right away; they’ve got $15,000 in the 
bank. And we get a high-school graduate out of it 
who’s ready to join a high-tech army.

The Army Preparatory School in Fort Jackson, 
S.C., is another great initiative. We’re concerned 
about the 72 percent of men and women who can’t 
come into the Army because of obesity, conduct or 
their lack of education. This is designed for young 
people who have dropped out of high school but 
have scored in the upper half of our standardized 
test. They have no waivers and are physically fi t. 
This school at Fort Jackson helps them get their 
GED and brings them into the Army.

Q: What are the Army’s force-structure needs 
for confl icts in the future?
A: We’re in an era of persistent confl ict – short-
ages of food, oil and water, shifts in climate and 
demographics. In just a few years, 60 percent of 
the world’s population will be in urban settings, 
putting extra weight on an already-strained 
infrastructure. The U.S. Army, coupled with the 

Marines, will be asked to 
help in all kinds of different 
environments.

We’re growing the Army 
now. We have the authoriza-

tion to grow to 547,000 in the active force, and 
we’ll have about 1.1 million total when you include 
increases in reserve and National Guard strength. 
We’re going to achieve that by 2010 and possibly 
sooner. We need to have the right kind of force 
balance to achieve the nation’s needs, but not so 
much structure that it becomes too expensive.

Q: What can veterans do to help in the Army’s 
recruiting effort?
A: I would like to thank the veterans who read 
The American Legion Magazine and who are 
engaged with us. I would ask them to help by 
just going out and telling their stories about 
how service to their country made a difference 
in their lives. 

We should never, ever take our country 
for granted and all of us, in some capacity, 
should give back to America. We’re never too 
old to continue to give back, and one way our 
veterans can give back is mentoring kids in 
school – get them to stay in school – and to talk 
about their experiences and encourage our youth 
to consider the military.   

– Philip M. Callaghan

Editor’s note: An extended version of this interview 
will appear in the March 5 issue of The American 
Legion Online Update. To subscribe, go to www.
legion.org/whatsnew/publications/newsletter.

“I would ask (veterans) to help by just going out and 
telling their stories, about how service to their country 

made a diff erence in their lives.”
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$ 4.95

/
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City ST Zip

❏Check or money order payable to: Dream Products, Inc.
Charge my: ❑ VISA    ❑ MasterCard    ❑ Discover®/NOVUSSMCards

Card#                                                       Expiration Date

Dream Products, Inc.
412 DREAM LANE, VAN NUYS, CA  91496

SEND
ORDER

TO:

MAKE YOUR KNEES FEEL 20 YEARS YOUNGER
Thermal

Knee Warmers

Experience quick pain relief from stiff,
achy, arthritic knee joints.  Cozy soft
therapeutic knee warmers caress your
legs in warmth & comfort at home or
away.  Gently elasticized for a snug
non-binding comfortable fit perfect
under slacks or over hosiery.  Import
made of soft, washable 100% acrylic
knit.  One size fits most.  Buy one pair,
get second pair Free!

www.DreamProductsCatalog.com (web offers may vary)
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Instant Therapeutic
Relief!

SAVE $797
Off Catalog Price

$797
BUY 1 Pair
@

Get 2nd Pair
FREE

Perfect
For Arthritis

SufferersRelieve Aching
Knee Joints with

Therapeutic Warmth

Relieve Aching
Knee Joints with

Therapeutic Warmth
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American Legion Racing sponsors Operation Freedom Car to provide a 
much-needed hygiene-care product to U.S. troops overseas: a “4-in-1” 
product that contains shampoo, conditioner, body wash and shaving 
cream, all in one container. 

Want to get your post’s name on the hood of the Freedom Car show 
car? Donate $100 for a case of “4 in 1” (12 bottles). Make checks payable to 
Team Johnson Motorsports, P.O. Box 919, Mooresville, NC 28115.
The Freedom Car receives no National Headquarters funding. It is 
fueled purely by merchandise sales and donations.

Posts and individuals can support 
the 76 Freedom Car by:

■ Becoming an honorary sponsor 
by donating $100 to Operation 
Freedom Car.

■ Buying Freedom Car items for 
yourself or fellow race fans.

Team Johnson Motorsports
P.O. Box 919
Mooresville, NC 28115

The Freedom Car crew is gearing up to run a number of ASA 
and NASCAR Nationwide series races. The team goal in 
2009 is to compete for an ASA points 
championship. For a race schedule, go to 
www.teamjohnsonmotorsports.com.

Want more news about The American 
Legion 76 Freedom Car? Sign up for the 
Freedom Car Newsletter. Starting in 
March, the monthly publication will 
contain the latest inside information 
about the Legion Racing team, along 
with upcoming races and events, 
including local appearances by driver 
Jerick Johnson and the Freedom Car 
show car. Subscribe online.
www.legionracing.org

Keep up with No. 76 all year

Support the car that supports our troops!

w w w . l e g i o n r

One season, two circuits
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GET YOUR FREEDOM CAR GEAR
www.emblem.legion.org, 1-888-453-4466

Page 36



MONTH 2009   |   THE AMERICAN LEGION MAGAZINEMONTH 2009   |   THE AMERICAN LEGION MAGAZINE

Built for speed

n r a c i n g . o r g

American Speed Association late-model cars are, for the most part, 
identical in appearance to their Sprint Cup and Nationwide Series 
cousins. Wheelbase, spoiler size, weight and engine horsepower diff er, 
but once the green fl ag is waved, race fans are treated to the same 
excitement and bumper-to-bumper competition experienced by 
spectators at NASCAR races. 

Primary sponsor
The American Legion

Other sponsors
LB’s Trailer Sales
Thermal Control Products
Gold for Troops

Jerick knows what it takes to 
win. He is a back-to-back points 
champion in the 
AMCO series and a 
two-time track 
champion at 
Mizzou 
Speedway, where 
he was 2001 
Rookie of 
the Year.

Driver Jerick Johnson
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“Oil is seldom found 
where it is most needed,” 
a petroleum executive 

observed many years ago, 
“and seldom most needed 

where it is found.” 
Indeed, Americans need 

more oil than Saudis, Nigerians 
or Venezuelans, yet those nations 

have an abundance of oil – and 
some politicians tell us the United 

States has run out. Meanwhile, 
Americans are learning that what’s true of 

oil is also true of other forms of energy. After all, 
Americans need and could produce more nuclear 
power than France or Ukraine. Yet as a percentage 

of our total energy supply, we generate far less 
nuclear energy than those nations. Likewise, 
Americans have the capacity to harness more wind 
power than tiny Denmark and more solar power than 
overcast Germany, yet we capture only a small 
percentage of these energy resources. 

In this era, energy supplies are wielded like 
weapons in a world of energy haves and have-nots. 
America’s long-term failure to prepare for, and react 
to, this reality is starting to change the geopolitical 
landscape. We see it in the rise of petro-tyrants in 
Caracas, Tehran and Moscow; in Europe’s timidity 
and Russia’s bullying; in the race to exploit the Arctic 
Circle and Caspian Sea; in our own foreign policy and 
domestic politics; in the wars we wage and the 
friends we countenance.  

POWER THE

I L L U S T R A T I O N S  B Y  M I C H A E L  G L E N W O O D
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In 1973, President Richard Nixon 
announced the formation of Proj-
ect Independence to develop 
domestic fuel supplies that would 
alleviate the country’s reliance on 
Middle Eastern oil by the end of 
the decade. At a 
time when the United 
States imported about 
a third of the petro-
leum it consumed, 
the plan was a 
response to an OPEC 
embargo on U.S. oil 
exports, which 
created gasoline 
shortages, long lines 
at service stations 
and soaring prices.  

Yet Project Independence never 
materialized; 36 years later, we import 
roughly two-thirds of our oil.

Each president who followed Nixon 
also promoted some form of energy 
autonomy, including Jimmy Carter’s 
“moral equivalent of war” and Bill 
Clinton’s proposal to tax oil, natural 
gas and coal to reduce consumption 
and discourage petroleum imports. 
President Barack Obama has called for 
essentially the same thing, with added 
emphasis on cleaner energy from more 
renewable domestic sources, to cut 
greenhouse gases and create jobs. 

Among many challenges facing 
America, a renewed energy crusade 
generates optimism about the econo-
my, the war and the environment. 

That’s because “energy independence 
is an emotionally compelling concept,” 
says Jason Grumet, executive director 
of the bipartisan and nonprofi t Nation-
al Commission on Energy Policy. With 
a promise of bolstering national and 

economic security, energy 
independence has great 
appeal in a country that’s 
so often a convenient target 
for unstable governments 
that oversee many oil-export-
ing nations. But Grumet also 
believes that the very idea of 
complete domestic energy 
independence is “a vestige of 
a world that no longer 
exists.” 

No Convenient Truths. Energy is a 
topic rife with uncertainties, a business 
both local and global that’s perhaps the 
most complicated kettle of fi sh ever 
concocted by mankind. It’s also the 
sector most likely to steer our country 
out of economic crisis and back toward 
prosperity.

As Grumet suggests, much has 
changed since the 1970s. While the 
Middle East is still the world’s most 
important oil-producing region, large 
volumes are now produced by Angola, 
Brazil and many other nations – all 
feeding oil into a global market with 
robust trading.  

Of the roughly 8 million barrels of 
crude imported into the United States 
each day, more  

THE DOMESTIC DILEMMA
America must make complicated and costly decisions
to reverse its dependence on foreign oil.

BY JAY STULLER

Where Americans
get their petroleum

(percentages of total)

United States 42
Canada 18
Mexico 11
Saudi Arabia 11
Venezuela 10 
Nigeria 8

Source: Energy Information Administration

POWER
NOV. 7, 1973 

RICHARD NIXON

“Let us set as 
our national 
goal ... that, 
by the end of 
the decade, 
we will have 
developed the 
potential to 
meet our own 
energy needs 
without 
depending on 
any foreign 
energy source.” 

SEE DOMESTIC PAGE 40

OF
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WIND TURBINES
The kinetic energy of wind is converted into 
other forms of energy.
Pros: Clean and aff ordable.

Cons: Wind surges can overwhelm electrical grids 
connected to turbine systems; wind farms are quite large 
and “eyesores” to some; large wind farms can have a 
negative impact on wildlife. 

SOLAR POWER
Special photo-voltaic cells convert sunlight 
directly into electricity.
Pros: Clean, cheap and abundant.

Cons: Its eff ectiveness depends greatly on sunlight 
availability; energy storage capabilities are limited.

NUCLEAR POWER
Heat generated from nuclear fi ssion to 
heat water, convert it to steam and drive 
a turbine generator.

Pros: Clean, long-lasting, dependable and off ers a 
pathway to energy independence.
Cons: There are environmental side eff ects to nuclear waste 
and risks associated with radiation. In addition, building 
nuclear reactors is costly.

NATURAL GAS
Accounts for 22 percent of 
energy consumption in America. 
Many homes depend on it for heating, 

and many cars and buses depend on it for fuel.
Pros: Clean, effi  cient, domestically produced and readily 
available. The Department of Energy (DoE) notes that 
900 of the next 1,000 U.S. power plants will use natural gas.
Cons: We need more terminals to handle natural gas 
imports. Also, U.S. natural gas production has remained 
relatively level since 2000.

HYDRO-ELECTRIC POWER
Electricity produced from the fl ow 
of water through turbines. According to 
DoE, facilities in the United States 

“can generate enough hydropower to supply 28 million 
households with electricity, the equivalent of nearly 
500 million barrels of oil.”
Pros: Domestic, clean source of energy.
Cons: Adverse eff ects on wildlife; limited numbers 
of remaining water sources to harness.

ENERGY TERMS

than 3 million come from Canada and 
Mexico – hardly adversaries. While 
Saudi Arabia and Venezuela account for 
about 2.5 million barrels per day of 
U.S. imports, they’re among 15 coun-
tries that collectively supply most of the 
nation’s crude. And though America 
hasn’t imported a drop of Iranian oil 
since 1979, the embargo has had 
relatively little impact on the economies 
of either country.

That’s because oil is what econo-
mists call a “fungible” commodity; if 
crude isn’t sold to one buyer, it will 
simply move to another. If Venezuela 
decides that it doesn’t want to sell its 
oil to the United States, then compa-
nies elsewhere will buy that oil, freeing 
up still other cargoes from Indonesia or 
Nigeria to be purchased by U.S. fi rms. 
Because oil production is so dispersed, 
embargoes are not overly effective.

It’s true that if a major producer 
were to withhold its oil from the world 
market, the shortage could punish the 
United States. But the producer’s 

national treasury would also suffer. 
Should a military confl ict close off the 
Strait of Hormuz (a narrow channel 
between the Persian Gulf and the Gulf 
of Oman), the entire world would feel 
the pain of blocked oil fl ow from the 
region. Energy vulnerabilities are not 
unique to the United States.

America produces much more 
domestic energy than is widely 
recognized. The domestic and foreign 
crude that accounts for about 40 per-
cent of our national energy use is 
refi ned into transportation fuels, 
heating oil and chemicals. Electricity 
represents the majority of energy 
consumption in America, nearly all of 
which is generated from 
U.S. resources. If electricity meets 
60 percent of our energy needs, and a 
third of our oil comes from domestic 
fi elds, the total energy shortfall is not 
much more than 25 percent.

Oil imports are expensive, whether 
they cost $50 or $100 per barrel. Since 
governments control 90 percent of 
global production, U.S. motorists send 

Daily oil production 
(millions of barrels)

Saudi Arabia 11.0
Russia   9.87
United States 8.32
Iran   4.15
Mexico   3.78
China   3.73
Canada   3.09
Norway   2.98
EU 2.87
Venezuela 2.80
Kuwait 2.67
UAE 2.54
Nigeria   2.44
Iraq   2.11
Algeria   2.09
United Kingdom   1.86
Libya   1.72
Brazil   1.59
Kazakhstan   1.34

Source: CIA World Factbook

DOMESTIC FROM PAGE 39
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HYDROGEN FUEL CELLS
Electricity is created through 
electrochemical conversion. 
Pros: Clean source of energy; off ers 

a pathway to energy independence. A PBS report notes 
that “unlike fossil fuels, hydrogen can be pollution-free 
and infi nitely renewable through wind, solar and 
hydropower sources.” 
Cons: We lack the infrastructure to support 
hydrogen conversion; production, storage 
and distribution remain major challenges for a 
hydrogen-rich economy. According to studies 
cited by PBS, “substantially increased hydrogen 
production has the potential to damage the 
upper atmosphere.”

GEOTHERMAL ENERGY
Use of heat and steam from the Earth 
to generate electricity. 
Pros: Cheaper than traditional sources for 

heating and cooling, clean and sustainable, and more 
effi  cient than oil  or gas. 
Cons: Costly to install and water-intensive; in some 
regions, it is more diffi  cult to tap. 

BIO-ENERGY
Ethanol and other fuels derived from 
plant organic matter. According to DoE, 
these include “dedicated energy crops 

and trees, agricultural food and feed crops, agricultural 
crop wastes and residues, wood wastes and residues, 
aquatic plants, animal wastes, municipal wastes and 
other waste materials.” 
Pros: Off ers the prospect of energy independence 
and cleaner emissions.
Cons: Requires intensive water usage; creates a ripple 
eff ect on food prices caused by crop conversion; dependent 
on government subsidies.

CLEAN COAL
So named because it is not burned like 
traditional coal, clean coal releases fewer 
pollutants into the atmosphere. The coal is 

converted into gas by mixing it with water and oxygen. 
As CBS reports, gasifying coal allows energy producers 
to remove sulfur, nitrogen and soot.
Pros: The United States has an abundance of coal: one-
quarter of the world’s reserves, according to DoE. Clean coal 
could help America become more energy independent.
Cons: Coal emits large amounts of carbon dioxide into the 
atmosphere.

H2

41

dollars directly to other national 
treasuries. Opening new U.S. areas for 
exploratory drilling could eventually 
lead to reduced imports. Nothing, 
however, will cut the nation’s need for 
oil anytime soon. 

Environmentalists put great stake in 
fuel-effi cient hybrid and plug-in 
electric cars, which may reduce 
gasoline demand. But any attempt to 
phase out fossil fuels runs smack into 
a dilemma: electric motor technology 
simply can’t produce enough energy to 
move heavy trucks and aircraft, which 
need diesel and jet fuel.

The truth is that there are two 
entirely different dimensions to the 
energy business. One is the oil that’s 
turned into transportation fuels. 
The other includes the coal, gas, 
nuclear plants and hydroelectric 
dams that make electricity. Mixing 
the debates over the two is an 
all-too-common mistake.

The Age of Electricity. Developing 
electric vehicles is very much in the 

nation’s best interest, since – at its end 
use – electricity is the cleanest form of 
energy ever harnessed. But like 
sausage, the making of electricity isn’t 
always so pleasant up close. About 
half of the nation’s electricity comes 
from thermal plants that burn domes-
tic coal to make steam that drives 
turbines, a process that disturbs 
landscapes and produces more carbon 
dioxide than all of the nation’s trucks 
and automobiles combined. Yet 
another 20 percent of our electricity 
comes from nuclear plants, which 
produce no greenhouse gases but yield 
spent uranium, the disposal of which 
is an environmental issue unto itself. 
And before the nation plunges into 
building huge wind farms, there’s the 
matter of an electric system that’s in 
perilous shape. 

“Quietly and without a great deal of 
public or government concern, the 
infrastructure of the nation’s massive 
power grid is crumbling,” explains 
Kurt Yeager, the former head of the 
Electric Power 

Daily oil 
consumption 
(millions of barrels)

World 80.3
United States  20.8
European Union 14.5   
China 6.9   
Japan   5.3     
Russia 2.9     
Germany 2.6   
India 2.4   
Canada 2.3     
South Korea 2.1     
Brazil 2.1   
Mexico 2.1   
Saudi Arabia 2.0  
France 2.0   
United Kingdom  1.8   
Italy 1.7  
Iran  1.6  
Spain  1.6   
Indonesia 1.1   
Netherlands 1.0  

Source: CIA World Factbook

SEE DOMESTIC PAGE 42
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The U.S. nuclear industry finds itself in the 
middle of a good news/bad news story. The 
good news is that it already 
provides 20 percent of the 
nation’s electrical power; it’s 
clean, preventing the release 
of 700 million additional tons 
of carbon dioxide into the air 
every year; it’s gaining 
support inside the Beltway 
and beyond; and, as a 
consequence, it could help 
improve our energy outlook.

The bad news is that the 
industry is remarkably small 
for a country with the energy 
needs and appetite of the 
United States. Our country 
actually went on for decades 
without ordering a new nuclear power plant. In 
fact, 112 reactors were operating in America in 
1990 while, today, they number just over 100. 

Hoping to reverse this trend, Congress and the 
White House have offered incentives, including 
subsidies and tax breaks, for the construction of 
nuclear power plants. Former President George W. 
Bush said that “to keep pace with our energy 
needs, experts believe it will be necessary to build 
an average of three new plants per year, starting in 

2015.” But is that feasible? Thanks to an unlikely 
coalition of environmentalists, entrepreneurs and 

national-security hawks, the answer 
increasingly appears to be yes. Consider 
what’s happening across the country: 

 The Browns Ferry Nuclear Plant in 
Athens, Ala., restarted a reactor in 
mid-2007, becoming the fi rst U.S. 
nuclear reactor to come online in the 
United States in over a decade. 

 In March 2007, the Nuclear Regulatory 
Commission (NRC) approved an Illinois 
site for a reactor that, if built, would be 
the fi rst new nuclear plant to be built in 
the United States since 1979. 

 Four new nuclear power plant appli-
cations were submitted in 2007, and 15 
were proposed in 2008, with more 
planned for 2009 and 2010. These new 

plants will be distributed across 16 states.
Pete Domenici, former Republican senator from 

New Mexico, said he considers the surge of new 
applications as evidence of a “nuclear renaissance.”  

“We went more than two decades without a 
single one applying, and we have now over 30,” 
Domenici has observed, noting that the pending 
applications represent projects potentially capable 
of powering 30 million U.S. households. This 
renaissance is partly a function of efforts to 

Research Institute, and now the 
executive director of the Galvin 
Electricity Initiative, a nonprofi t effort 
started by business legend Robert 
Galvin, the former chairman of 
Motorola. “The grid is comprised of 
technologies that Thomas Edison 
would recognize in an instant. Most of 

its generation plants, millions of 
relays, controls, transformers and pow-
er lines are nearly 50 years old, and 
near the end of their useful life.”

Consequently, the system is unreli-
able. Roughly 500,000 Americans a 
day spend at least two hours without 
electricity in their homes and busi-
nesses, failures that cost U.S. business 
no less than $150 billion a year. The 
system is also ineffi cient. At conven-
tional coal-fi red plants, for example, 
more than 60 percent of the energy in 
each ton of coal is lost into the atmo-
sphere through smokestacks and 
cooling towers in the form of heat, 

THE POST-PETRO ECONOMY
Thirty years after Three Mile Island, America confronts its fear of going nuclear.

BY ALAN W. DOWD 

JAN. 13, 1975 | GERALD FORD

“Americans are no longer in full control
of their own national destiny, when that destiny 

depends on uncertain foreign fuel at high 
prices fixed by others.”

DOMESTIC FROM PAGE 41
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emissions and warm water. When 
electricity is moved long distances 
over transmission lines made from 
copper cables – just like a century 
ago – still more power is lost as 
heat – often 10 percent of what’s 
being carried. In some cases, more 
than 90 percent of the thermal units 
that go into making electricity never 
light a room or run a motor. 

Utility executives fi gure that replac-
ing the existing infrastructure will 
cost $900 billion over the next 
12 years. But Yeager and Galvin 
are calling for a reinvention of the 
electrical system, which may eventu-

ally cost a bit less. By developing vast 
networks of “micro-grids” powered by 
smaller, localized sources of electricity 
such as wind farms and solar panels, 
which are connected to a renovated 
main grid through smart and digital 
computer controls, the system can 
make better use of alternative fuels. 

Many of the 

streamline the regulatory process. The Energy 
Policy Act of 2005, for example, offers special-risk 
insurance to fi rms that build new nuclear power 
plants, loan guarantees for clean-energy technolo-
gies, and long-term tax credits to qualifi ed nuclear 
power facilities. Even so, there is no national 
groundswell of support for nuclear power. CBS 
News/New York Times polling has found that just 
51 percent of respondents approve of building 
more nuclear power plants, and only 40 percent 
would approve those plants being built in their 
communities. This “NIMBY” phenomenon – short 
for “not in my back yard” – has dogged the nuclear 
industry for decades. One of its most apparent 
manifestations has been the battle over transfer-
ring and storing spent nuclear fuel from 39 states 
at Nevada’s Yucca Mountain; selecting it took fi ve 
years of congressional wrangling. More than 
20 years later, the Department of Energy fi nally 
submitted an 8,600-page license application to the 
NRC, seeking authorization to build the facility.

Yesterday. Why are Americans so resistant to 
nuclear power, and what caused the three-decade 
hiatus from nuclear-plant construction? The 
answer can be traced to Three Mile Island in 
Pennsylvania, where the failure of feed-water 
pumps and a partial-core meltdown in March 1979 
almost nuked the entire industry in America. 
After the near-disaster, which caused no deaths or 
injuries, orders for new U.S. reactors fell from a 
high of 41 in 1973 to zero. The fact that the 2 mil-
lion residents of the area were exposed to one-
sixth the amount of radiation absorbed in a typical 
chest X-ray was irrelevant. The damage had 

already been done – and more was yet to come. 
Seven years after Three Mile Island, a fi re at the 

Chernobyl nuclear power plant in Soviet Ukraine 
released huge amounts of radiation. More than two 
dozen workers died within months of the disaster, 
thyroid cancer spiked among children in the 
region, and experts estimate “4,000 radiation-relat-
ed cancer deaths may eventually be attributed to 
the Chernobyl accident,” according to an NRC 
report. To be sure, the deaths and long-term effects 
at Chernobyl are tragic. But the Soviet government 
was not known for its public-safety record. The 
disaster at Chernobyl and the averted disaster in 
Pennsylvania should have served to underscore the 
differences between U.S. and Soviet nuclear plants, 
encouraging Americans to keep building safe 
nuclear power facilities. 

Instead, we did something uncharacteristic of 
Americans: we stopped building and stopped 
pushing the frontiers of technology. If we had 
reacted in a similar manner in 1947, when a port 
explosion in Texas City, Texas, triggered a massive 
fi re at an oil refi nery, killing 500 people, we would 
have turned back to fi rewood and horsepower.

Three Mile Island and Chernobyl stunted Ameri-
ca’s nuclear industry. Environmental groups, the 
news media and Hollywood used the events to 
turn public opinion against nuclear energy. Many 
in government simply waved the white fl ag.

Thus, nuclear power accounts for just 20 percent 
of U.S. electrical energy, while it supplies 78 per-
cent of France’s needs and 50 percent of Sweden’s. 
Energy-hungry China has built nine new reactors 
since 1991, with plans to accelerate its nuclear-
power program. Japan has 

APRIL 18, 1977 | JIMMY CARTER

“The energy crisis has not yet overwhelmed us, 
but it will if we do not act quickly. We simply 
must balance our demand for energy with our 
rapidly shrinking resources.”

SEE NUCLEAR PAGE 44

SEE DOMESTIC PAGE 46
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“the largest commercial 
nuclear industry in Asia,” according to the En-
ergy Information Administration (EIA). Half of 
Ukraine’s energy comes from the atom, with 
11 new reactors coming online by the 2030s. Even 
the place that bears the scars of Chernobyl recog-
nizes the benefi ts of nuclear power.  

Ukraine is not alone in grasping those benefi ts. 
A growing number of environmentalists, who once 
led the charge against nuclear power, have experi-
enced an epiphany of sorts, owing largely to the 
minimal atmospheric impact of nuclear energy. In 
fact, a recent USA Today analysis found 
that the Pew Center on Global Climate 
Change, Union of Concerned Scientists, 
Natural Resources Defense Council and 
Environmental Defense are willing “to 
consider nuclear power as part of a 
long-term solution to global warming.” 

Even Patrick Moore, one of the 
founders of anti-nuke standard-bearer 
Greenpeace, is now an advocate of 
nuclear energy. He now co-chairs the 
Nuclear Energy Institute’s Clean and 
Safe Energy Coalition.

“Greenpeace is against fossil fuel, 
nuclear and hydroelectric power,” 
Moore said in a recent Wired interview. 
“Those three technologies produce over 
99 percent of world energy. What kind 
of a path to a sustainable future is that?”  

Today. To be sure, the up-front costs of nuclear 
power are signifi cant; a nuclear reactor now in the 
planning stages for Maryland may cost $4 billion. 
But if the United States had kept building nuclear 
power plants at its pre-Three Mile Island pace, it 
might have been able to cushion the shock of 
recent spikes in energy prices. 

Energy is the currency of the early 21st century, 
empowering men such as Hugo Chavez, Mahmoud 
Ahmadinejad and the petrocrats of Saudi Arabia. 

“OPEC countries earned an estimated $690 bil-
lion from oil exports last year, nearly three times 
the revenues earned in 2003,” then-Director of 
National Intelligence Michael McConnell reported 
in early 2008. “The increased revenues also have 
enabled producers like Iran, Venezuela, Sudan and 
Russia to garner enhanced political, economic and 
even military advantages.” 

In this way, energy becomes a weapon. When 
Chavez wants to hurt the United States, he raises 
the prospect of selling his oil to China, or using his 
oil wealth to prop up other regional troublemakers, 

or buying Russian warplanes. When Iran wants to 
do likewise, it threatens to close the Straits of 
Hormuz, funds terrorists in Iraq and Lebanon, and 
builds its own nuclear plants. When Moscow 
wants to send a message to its neighbors, it shuts 
off pipelines into Europe.

Tomorrow. It is in America’s best interest to 
expand its energy-supply options. Nuclear energy 
is part of the equation, as are hybrid technologies, 
renewables, conservation strategies and even fossil 
fuels from right here in North America. 

According to a study by the 
Fraser Institute, an internation-
al think tank with locations 
throughout North America, 
the United States has “consider-
able conventional petroleum 
reserves yet to be developed in 
Alaska and offshore, and 
substantial reserves of non-
conventional oil and gas, such 
as coal-bed methane and 
petroleum associated with shale 
formations.” 

In fact, estimates reported by 
the EIA indicate that the United 
States has 29.9 billion barrels of 
proven oil reserves. And that 
number is growing as new 

fossil-fuel fi nds are discovered: 
 Chevron has found a fi eld in the Gulf of Mexico 

containing perhaps 15 billion barrels of oil.  
 RAND estimates that Colorado, Utah and 

Wyoming sit atop a gold mine of oil-shale deposits. 
These states hold between 500 billion and 1.1 tril-
lion recoverable barrels. Oil sands in Alberta, 
Canada, are expected to produce 3 million barrels 
of oil per day by 2020. 

 As The Economist reports, geologists call a 
swath of Rocky Mountain states “the Persian Gulf 
of gas,” thanks to discoveries of between 165 tril-
lion and 260 trillion cubic feet of natural gas.  

The United States possesses more oil and gas 
than several of the world’s energy-exporting 
giants, which means it has plenty of options. Along 
with expanded nuclear energy, they are enough to 
carry our country, comfortably, into what might be 
called the “post-petro” economy. 

It is simply a matter of national will.  

Alan W. Dowd is a senior fellow with the Fraser 
Institute and a contributing editor for The American 
Legion Magazine.

NUCLEAR POWER
PERCENTAGE OF ELECTRICITY 
FROM NUCLEAR ENERGY

France  77
Lithuania  65 
South Korea  45
Ukraine  45
Japan  30
Finland  28
United States  20 
Taiwan  18
UK  18 
Russia  16 
Sources: New York Times; UPI; Energy 

Information Administration; Brain and Lamb,

“How Nuclear Power Works”
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THE HO FACTOR
Water is a key factor in any new direction our energy policy takes.

BY LANCE FRAZER

Boutros Boutros-Ghali, former United 
Nations secretary-general, has said that the 
next global conflict will erupt not over oil, but 
over water. Each year, more than 2 million people 
die from diseases associated with a lack of safe 
drinking water. A 2003 U.N. report estimated that, 
by 2050, as many as 7 billion 
people could suffer from severe 
water shortages.

In the United States, thermo-
electric power plants are the 
third-largest consumer of water, 
after agriculture and industry. 
These plants, fi red by fossil fuels, 
produce 53 percent of the power 
in this country and, according to 
a study by the Virginia Tech 
Water Resources Research Center, 
consume 136 billion gallons of 
fresh water every day. Power 
plants use water to scrub pollut-
ants, cool and clean machinery, 
and produce steam to power turbine generators. 

Dr. Tamim Younos, director of the Virginia Tech 
study, says water has been taken for granted in the 
national energy puzzle “because water has been 
cheap, plentiful and easily extracted. In many 
areas across the country, that’s no longer the case.”

Most people in this country grew up during a 
time when, as Younos says, “you fl ipped a switch, 
and the lights came on. You turned a faucet, and 
water came out. Most people viewed them as 
separate and distinct items.”

The study found that it takes 20 gallons of water 
to produce 1 million BTUs from hydro-electric 
power, 1,100 gallons for the same energy output 
from fossil-fueled thermo-electric plants, and 
2,400 gallons for a nuclear plant. In 2005, U.S. en-
ergy consumption came to 100 quadrillion BTUs.

Michael Hightower and Suzanne Pierce, water 
and power experts at Sandia National Laboratories 
in Los Alamos, N.M., believe the only way to deal 
with the issue is to integrate water, energy and 
natural resources planning and “not do things that 
are good for only one aspect and bad for others,” 
Hightower says. “For example, in California, most 
power plants are coastal. If the coastal commission 
puts in place a moratorium on new plants, that 
protects the marine environment, but it forces the 

plants into an area where they have to rely 
on fresh water.”

Technologies for power production and new 
energy sources continue to evolve. For example, 
many plants are now relying on “dry cooling,” 
which greatly cuts water consumption, Hightower 

says. “Many plants are using 
cooling systems that function just 
like radiators. You can do that in 
areas of the country where they 
have lower air temperatures during 
key times. And some new plants are 
hybrids, using dry cooling during 
the winter and water during the 
summer.”

Ethanol and biodiesel products 
are often viewed as solutions to 
America’s energy-independence 
challenges, but most biofuels “are 
grown where they have rain-fed 
crops, so they don’t have to irri-
gate,” Hightower says. “My concern 

is that, as biofuels become more in demand, their 
growth will move out of the Midwestern areas into 
parts of the country where they need to irrigate.”

In chronically water-short Australia, a multina-
tional corporation has begun looking at farming 
algae for biofuel, an approach that has caught 
the interest of the U.S. departments of Energy 
and Defense.

“The thing about algae is that you get a high oil 
yield per acre,” Pierce says. “Algae are compatible 
with a wide range of water quality, and it’s not a 
land-based, irrigated crop, so it doesn’t compete 
with food crops for land or water resources.”

“We’re in a transition period right now,” says 
Lorraine White, a specialist with the California En-
ergy Commission. “We’re not going to go from a 
petroleum economy to a solar economy overnight, 
so we need to protect ourselves with a diversifi ed 
portfolio of energy sources. 

“As a society, we have to accept the need to 
invest in the future,” she says. “Or else that future 
will be much more expensive and much less easy 
to measure and manage.”  

Lance Frazer is a California freelance writer, 
specializing in science, health, nature and 
environmental issues.
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technologies for such a system already 
exist. But their adoption is hindered by 
utility regulations that served the 
nation well for 120 years but are now 
outdated. The prospect of a reinvented 
electrical infrastructure has perhaps 
greater potential than ever because it 
falls into line with Obama’s vision for 
a greener economy, and the jobs that 
would be created in the conversion.

Coal, Wind, Nuke. The United States 
could conceivably eliminate all oil 

imports by converting its abundant 
reserves of coal and oil shale to liquid 
motor fuels. But even with proven and 
experimental technologies, the eco-
nomic and environmental price would 
be breathtaking. Consequently, if the 
nation is ever to approach energy 
independence, we’ll likely need both 
nuclear and coal-fi red power plants. 

The U.S. nuclear industry may 
be poised for a revival, following 
the lead of Europe. Operating nearly 
200 plants, Europe has proven the 
utility and durability of well-built 
reactors. France, for instance, produc-
es more than three-quarters of its 
electrical needs with nuclear facilities; 
with willpower, the United States 
could follow that path. But like many 
other European countries, France must 
also import oil to make the gasoline 

JULY 17, 1980 | RONALD REAGAN

“Conservation is desirable, of course, for we 
must not waste energy. But conservation is not 
the sole answer to our energy needs. America 

must get to work producing more energy.”

CORN-FED FUEL
Ethanol has been cast for years as America’s economic and environmental salvation. 
But there are two sides to the cost-benefi t analysis.
BY ALAN W. DOWD 

It’s difficult to fault the motives of those on 
either side of the ethanol divide. 

Critics are genuinely concerned about divert-
ing croplands from food to fuel and 
the effect such a shift has on the 
economy and environment. Many worry 
about subsidies that are fueling the 
ethanol boom.

Ethanol enthusiasts, on the other 
hand, are motivated by a sincere desire 
to provide relief at the gas pump and 
help the United States expand its energy 
options. Many believe ethanol offers a 
green alternative to fossil fuels. 

Whatever the motives, one thing is 
certain: Washington’s bear-hug embrace 
of ethanol is changing America’s land-
scape, fi guratively and literally.

The “New Gasoline.” In the United States, 95 per-
cent of ethanol is derived from corn. Elsewhere, as 
in Brazil, it comes from sugar cane.

The Clean Fuels Development Coalition (CFDC) 
claims that for every barrel of ethanol produced, 

“1.2 barrels of petroleum is displaced at the 
refi nery.” A Congressional Research Service (CRS) 
report explains that when blended with gasoline, 

ethanol can, under the right 
conditions, reduce emissions 
and extend gasoline supplies. 
Ethanol can even be used “as 
an alternative to gasoline in 
automobiles specially de-
signed for its use,” CRS adds. 

According to studies 
published by CFDC, ethanol 
also cuts down on “tailpipe 
carbon-monoxide emissions 
by as much as 30 percent.” 
Citing studies by Iowa State 
University and Merrill Lynch, 
the American Coalition for 
Ethanol argues that “the 

growth in ethanol production has caused retail gas 
prices to be 29 to 40 cents a gallon lower than 
would otherwise have been the case” and that “oil 
and gas prices would be 15 percent higher, if not 
for the availability of ethanol.” 
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and diesel that propel its cars and 
trucks. Moreover, for home heating 
and additional electricity generation, 
Europe imports considerable natural 
gas from Russia. 

Back home, a variety of environmen-
tal groups are promoting “clean coal 
technology,” in which carbon emis-
sions are captured and sequestered 
in old oil reservoirs. The technology, 
however, has not been proven. More-
over, not a single clean-coal plant has 
been built in the United States, primar-
ily because of economics. 

Wind has been touted as a replace-
ment for coal and nuclear facilities, but 
as with ethanol, any alternative comes 
with its own issues. Billionaire oilman 
T. Boone Pickens has recently pro-
posed an ambitious plan to build 
thousands of windmills across the 

blustery plains of America, from 
Texas to North Dakota. However, 
these rural areas are much farther 
from population centers than most 
coal and nuclear plants. “This is still 
the kind of big thinking that our 
nation needs,” Yeager says. “But until 
we also have a sound transmission 
system, the investments won’t produce 
the best results.”

Pickens’ wind investment is on hold, 
as are several large solar power 
projects, mainly  

OCT. 25, 1991 | GEORGE H.W. BUSH

“When our administration developed our 
national energy strategy, three principles 
guided our policy: reducing our dependence on 
foreign oil, protecting our environment, and 
promoting economic growth.”

This wonder fuel, however, comes with its share 
of caveats. “Since ethanol has a somewhat lower 
energy content than gasoline per gallon, more fuel 
is required to travel the same distance,” CRS 
reports. Also, more water is required to produce 
ethanol than gasoline. Not only is corn a water-
intensive crop, but ethanol-production facilities 
need huge amounts of water to pump out ethanol, 
something the city of Tampa, Fla., learned when 
U.S. EnviroFuels announced plans to build a plant 
at the port there. The St. Petersburg Times reported 
in 2007 that the company told Tampa offi cials it 
would need 400,000 gallons of water a day. 

“A modern ethanol plant uses about three 
gallons of water to produce one gallon of ethanol,” 
according to the report, which estimated that by 
the end of 2008, the demand from new ethanol 
plants in the United States would require “a 
254-percent increase in the volume of water used 
by the industry over the previous decade.” 

Ethanol’s voracious appetite for water is not its 
only environmental side effect. New research 
suggests that if the land is not already under 
cultivation, converting it into corn or other ethanol-
ready crops can actually increase greenhouse-gas 
emissions, since the conversion itself can release 
large amounts of carbon dioxide into the air. 

There are also distribution drawbacks. A CRS 
survey found that E85, a popular kind of ethanol 
with a very high ethanol-to-gasoline ratio, has 

limited availability. In 2006, for instance, only 
556 fi lling stations offered E85 nationwide, com-
pared to 120,000 that offered conventional gasoline. 

Even as the number of E85 stations grows, 
national distribution obviously is a long way off. 
Indeed, 65 percent of the E85-equipped stations are 
found in Iowa, Nebraska, Illinois, Minnesota and 
South Dakota. Not surprisingly, most of the 
country’s 131 ethanol plants are clustered in and 
around these states – far away from the more 
congested traffi c centers on the coasts. It’s impor-
tant to remember that ethanol cannot be transport-
ed via gasoline pipeline. Since trucking ethanol to 
the coasts would undermine its energy-saving 
goals, and building ethanol plants closer to the 
coasts could exacerbate water shortages, ethanol 
doesn’t seem to be an ideal answer for the thirsty 
cities in the western United States

The most nagging question about ethanol 
remains an economic one. Ethanol has been 
aided – some would say propped up – by subsidies 
dating back three decades. In fact, the fi rst signifi -
cant ethanol subsidy at the federal level was a 
$60 million loan program passed in 1977. Its entry 
into the mainstream energy industry has always 
enjoyed support from friends in high places:

 President Carter hailed his “gasohol program” as 
a way to “spur the investments that we, together, 
must make for a more secure energy future.” 

 President Reagan boasted SEE ETHANOL PAGE 48
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about how his fi rst-term 
policies increased ethanol production from 75 mil-
lion gallons to over 450 million gallons. 

 President Clinton argued that “ethanol produc-
tion increases farm income ... and reduces Ameri-
ca’s reliance on foreign oil.”  

 President George W. Bush trumpeted his admin-
istration’s role in boosting ethanol production to 
the point that “in 2005, the United States became 
the world’s leading ethanol producer.” 

 President Barack Obama argues ethanol “ulti-
mately helps our national security, because right 
now we’re sending billions of dollars to some of 
the most hostile nations on earth.”

Ethanol has cost $25.6 billion in federal subsi-
dies. Today, subsidies for bio-fuels run as high 
$7.3 billion per year. “The market for ethanol fuel 
is heavily dependent on federal incentives and 
regulations,” according to the CRS report. A federal 
tax credit of 51 cents per gallon, for example, 
allows producers to bring costs in line with 
gasoline. This helps create what critics call an 
“artifi cial demand for ethanol.”

Thomas Elam, an agriculture economist with 
FarmEcon, concludes that “federal support policy 
has signifi cantly increased the attractiveness of 
ethanol and biodiesel production to levels well 
beyond that furnished by market forces alone.” 

Of course, many other U.S. industries benefi t 
from government subsidies. The oil industry, for 
instance, has enjoyed an estimated $150 billion in 
tax breaks in the past four decades. However, as 
Jerry Taylor and Peter Van Doren of the Cato 
Institute observe, petroleum subsidies today are 
less than $1 billion annually, “six to eight times 
less than ethanol subsidies.”

The burgeoning U.S. ethanol industry is also 
aided by tariffs and duties on foreign ethanol. A 
tariff on Brazilian ethanol has been in place since 
1980. In the understated words of the CRS report, a 
duty of 54 cents per gallon “has been a signifi cant 
barrier to ethanol imports.” 

“This means consumers are paying twice,” says 
Diane Katz, director of risk, environment and 
energy policy at the Fraser Institute. “First, they’re 
subsidizing domestic ethanol, and second, they’re 

being denied cheaper ethanol from abroad.”
On the strength of tax incentives and subsidies, 

ethanol production quadrupled between 2000 and 
2006. In 2007, the United States pumped almost 
7 billion gallons of ethanol, and that number is 
certain to grow. The Energy Independence and 
Security Act of 2007 mandates the production of 
36 billion gallons of renewable fuel by 2020.

Unintended Consequences The rising – and 
artifi cial – demand for ethanol has had a ripple 
effect beyond the fi lling station. Spurred by 
government intervention, farmers are planting 
more corn and selling it for ethanol production. 
About a quarter of the corn crop was converted 
to ethanol in 2007. According to The Economist, 
“This year, America’s maize harvest will be a 
jaw-dropping 335 million (metric tons), beating 
last year’s by more than a quarter. The increase 
has been achieved partly at the expense of 
other food crops.”  

It is worth noting that, in 1981, U.S. farmers 
planted 88 million acres of wheat; this year they 
will plant just 64 million acres.

Most observers believe changes in planting and 
usage patterns have contributed to an increase in 
beef, pork and poultry prices, since cows, hogs 
and chickens depend on corn feed. The Grocery 
Manufacturers Association reports that in the past 
three years: egg prices are up 69 percent, milk 
prices are up 22 percent, ground beef prices are up 
10 percent, chicken prices are up 12 percent, and 
bread prices are up 35 percent. 

Some blame rising transportation costs for these 
increases, but Robert Murphy of the Institute for 
Energy Research argues that “defenders of bio-fuel 
mandates are exaggerating the role energy prices 
have played in the recent spikes” and ignoring 
“the obvious impact of a policy that requires 
nearly 20 percent of the corn crop to be diverted 
for use in motor fuels.” 

Ethanol is not the only culprit for the greatest 
wave of food infl ation in decades. Droughts in Aus-
tralia, fl oods in the U.S. Midwest, energy costs, 
and changing diets in India and China also get 
some of the blame.

However, by inducing farmers to grow corn for 
ethanol and mandating energy suppliers to pro-
duce ethanol, Washington has created a case study 
in the law of unintended consequences.  

Alan W. Dowd is a senior fellow with the Fraser 
Institute and a contributing editor for The American 
Legion Magazine.

JAN. 19, 1999 | BILL CLINTON

“1998 was the warmest year ever 
recorded. Last year’s heat waves, 

floods and storms are but a hint 
of what future generations may 

endure if we do not act now.” 
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BOOMTOWN
Many in western Wyoming want the energy industry to proceed with more caution.

BY KEN OLSEN

Nineteen years ago, Perry Walker found his 
way back to Wyoming. He had fi nished a 
satisfying career in the U.S. Air Force and decided 
to search for the perfect piece of land in the Rocky 
Mountains to build a home and 
an observatory. There, he could 
spend his retirement gazing 
through a telescope into the night 
skies. He found the place – a 
mountain valley in his native 
state – and followed through with 
his dream. 

The Upper Green River Valley, 
one of the least populated areas 
of the United States, was the 
perfect choice. The nearest 
community of any consequence – 
Pinedale, in Sublette County – 
was little more than a hardware 
store, a few restaurants, the 
Cowboy Bar and some motels. The lights of 
civilization wouldn’t obscure Walker’s view of the 
stars; he had landed in an astronomer’s heaven.

Today, Walker cannot track gamma-ray bursts 
for NASA, as he did on contract after building his 
observatory. In fact, he can’t see the lower third of 
the evening sky, even with a high-powered tele-
scope and night-vision equipment. Lights and haze 
from drilling rigs, truck traffi c and the glow of 
new housing developments stand between Walker 
and the star-crusted skies.

Western Wyoming is in the middle of one of 
America’s most dramatic energy booms.

Since Walker settled in for retirement, drilling 
companies have sunk about 4,000 gas and oil wells 
into this resource-rich slice of the rural West. 
More than 6,000 additional wells are planned near 
Pinedale alone. Air and water quality have risen as 
issues of concern among those who call the Upper 
Green Valley home. Around-the-clock drilling, 
hundreds of miles of new access roads and sprawl-
ing housing developments are driving out the sage 
grouse, trophy mule deer, antelope and elk herds 
that have helped support a robust outdoor recre-
ation economy for decades. Development has been 
so rapid that many sportsmen, ranchers, outfi tters 
and old-timers – people who traditionally keep to 
themselves – are beginning to wonder if the 

economic benefi ts outweigh the long-term environ-
mental costs. 

“I wish all of these people touting clean, natural 
gas could come out here and see what it’s doing to 

the countryside,” says Tom Reed, of 
Sportsmen for the Wyoming Range, 
a coalition trying to keep energy 
development from encroaching 
deeper into the pristine mountains 
west of Pinedale.

“When I was in the Air Force, 
I loathed environmentalists,” 
Walker says. “Then I came home 
and saw the energy development 
destroying Wyoming, and I 
thought, ‘No way. Other states have 
to share the pain fi rst.’”

In a country reeling from a 
recession, and unemployment on 
the rise almost everywhere else, 

western Wyoming is fl ourishing. The number of 
gas and oil fi eld jobs quadrupled in the Pinedale 
area from 2001 to 2007. Workers earning an 
average of $49,000 a year plus overtime are part 
of an energy payroll that topped $122 million in 
Sublette County in 2007, according to the U.S. Bu-
reau of Labor Statistics. That same year, the 
mineral industry paid more than $200 million in 
royalty taxes on gas and oil extracted from the 
county. Still, many who live here and have seen 
booms go bust before, are suspicious that the 
benefi ts won’t outlast the costs, which may be 
permanent. The problem, they say, is not that the 
drilling occurs – it’s the feverish pace. Many 
residents are concerned that the current upswing 
will drive up real-estate prices, exhaust public 
services, erode the quality of life and then vanish. 

“The money’s here now, but everyone knows 
that is temporary,” says outfi tter Gary Amerine, 
who has hunted this country since the 1960s, 
before he joined the Marines. “We need to buckle 
down and come up with an energy policy that is 
not as short-lived as fossil fuels.”

Dan Smitherman Jr., another Marine who turned 
to outfi tting after the service, says such a strategy 
is long overdue. “We need a national energy plan 
that embraces electrical production, gas produc-
tion, crude-oil SEE NATURAL GAS PAGE 50
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production and alternative energy. Anybody with 
half a brain knows fossil fuels are a fi nite re-
source,” he says. “We can drill everywhere, and 
we’re still going to run out.”

Energy companies acknowledge the boom has 
caused some confl icts in western Wyoming. 
“Air quality is a huge issue up here in Sublette 
County,” says Kevin Williams, Pinedale district 
manager for Questar, one of the largest natural gas 
companies working in the region. Diesel-powered 
drilling rigs and heavy tracked vehicles are the 
main causes of nitrous oxide buildup in the air, 
but Questar has cut such emissions by more than 
60 percent with cleaner-burning engines.

“Everything we do up here, we’re trying to 
do better, so we have the least impact on wildlife,” 
Williams says. “It comes down to balancing 
wildlife and air quality and water quality, and 
being able to extract the energy resource the 
nation needs.” 

The United States burned a record 182 million 
gallons of gasoline a day by 2007, according to the 
U.S. Energy Information Administration. Average 
gasoline prices climbed to more than $4 a gallon 
by spring 2008 and were above $5 a gallon in some 
locations by July. Nearly 60 percent of that demand 
was met with imported petroleum.

Last summer’s price surge put energy indepen-
dence back atop the national agenda, just in time 
for the presidential campaign. Bumper stickers 
touted, “Drill Here, Drill Now, Pay Less,” and vice 
presidential candidate Sarah Palin roused job-hun-
gry, price-weary crowds with buzz phrases like, 
“Drill, baby, drill!” Congress allowed the offshore 
drilling ban to expire, and the energy industry 
began pushing to sink more wells in Alaska and 
the Rocky Mountains.

Energy experts, however, caution that drilling 
alone won’t solve our energy problems. “I person-
ally don’t have a problem drilling in places we 
haven’t drilled,” says Henry Lee, an energy and 
public policy expert who teaches at the Harvard 
Kennedy School of Government. “We just have to 
look at the environmental costs.” Still, Lee is not 
sure increased domestic drilling will keep  gaso-
line prices under control. “If we explored and 

developed the remaining offshore areas, and 
most of the remaining onshore resources, the 
additional daily supply of oil would not be large 
enough to have a signifi cant downward impact 
on the price of oil.”

U.S. drilling rigs have not been idle during the 
global increase in oil consumption. Drilling on 
federal lands has increased more than 260 percent 
in the past decade. And more than 44 million acres 
of public land – an area nearly the size of North 
Dakota – is leased to energy companies.

Wyoming has been drilling, mining and generat-
ing kilowatts at a record pace. The state leads the 
country in coal and uranium mining. It is second 
to Texas in natural gas production, and plans exist 
to build one of America’s largest wind farms here.

Yet Wyoming struggles to deliver its abundance 
to market; it produces natural gas far faster than it 
can be transported, due to a lack of pipelines. 
Wind-power companies cannot send kilowatts to 
energy-hungry states like California without new 
transmission lines – an ambitious venture, given 
the current state of recession.

“There is a lot of wind potential here and great 
interest in developing it,” says Rob Hurless, energy 
policy adviser to Wyoming Gov. Dave Freudenthal. 
“But developers come here, look at the transmis-
sion situation and say, ‘Man, oh, man ... we’re not 
going to be able to do anything for years.”

The U.S. Geological Survey estimates the Wyo-
ming Range holds 5 million barrels of oil – enough 
to supply the United States for about six hours – 
and 1.5 trillion cubic feet of natural gas, less than 
a month’s supply for the country. The range is also 
home to the world’s largest herd of Shiras moose, 
three species of prized cutthroat trout, elk, lynx, 
bighorn sheep and other wildlife that keep outfi t-
ters like Amerine in business. 

“Is one or two days’ worth of natural gas worth 
ruining 100,000 or 200,000 acres of national forest? 
I rely on repeat customers ... some of whom save 
for years to come and hunt for mule deer, and they 
aren’t going to pay for a guided hunting trip 
through a gas fi eld,” Amerine says.

Freudenthal has called on the federal govern-
ment to stop selling drilling leases in the Wyoming 
Range and buy back the ones already sold to oil 
and gas companies – a move that enjoys strong 
support from some oil and gas workers who profi t 
from the boom. Wyoming’s congressional delega-
tion also wants to have the range set aside.

“The Wyoming Range holds the same appeal as 
Yellowstone for many people, and even the most 
ardent developer would not suggest drilling in 

JAN. 31, 2006 | GEORGE W. BUSH

“America is addicted to oil, which is 
often imported from unstable parts of 
the world. The best way to break this 

addiction is through technology.”
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Yellowstone,” says Hurless, Freudenthal’s energy 
adviser. In addition, “the amount of gas potential 
in the Wyoming Range, given various estimates, 
is not going to make a difference in the prices 
people pay. Nor is it going to make a difference 
in energy independence.” 

Harvard energy expert Lee agrees the United 
States will have to focus on more than just supply 
to resolve our energy problems. “If you want to 
have a big effect, you are going to have to address 
the other side of the equation – demand,” Lee says. 
“That means conservation, more effi cient vehicles, 
changing the way we use cars and increasing our 
use of bio-fuels.”

Conservation is getting more traction today than 
when President Jimmy Carter donned his cardigan, 
appeared on TV and pleaded with people to dial 
down their thermostats. The Pacifi c Northwest has 
been steadily cutting its per-capita electrical use 
since the early 1980s. It saved 250 megawatts in 
2008 – enough to power about 250,000 homes, 
Weiss says. “By 2010, the region could offset all of 
its growth in electrical demand – estimated to hit 
340 megawatts per year – with conservation, if we 
increase our efforts.”

“Most of these measures are good for the econo-
my and good for the environment,” Weiss adds. 
And using plug-in electric cars, which could 
recharge at night when there is less power de-
mand, could help make the United States more 
energy independent.

“I’m pretty optimistic we can get off foreign oil,” 
Weiss says. “It will take 20 years to get enough 
alternative energy.”

The economy stalled last year just as the devel-
opment of solar power, wind power and electric 
cars were drawing election-year attention. Oil 
prices plummeted, and so did public interest in 
energy conservation.

“I think we are in for highly volatile prices for 
oil,” Lee says. “Once this recession is over, I think 
the price of oil will go back up – and go higher 
than it was before.”

Amerine, Smitherman, Walker and others living 
in the thick of Wyoming’s energy boom are openly 
worried what it will mean for them – and their 
place on the planet – when the rebound comes. 
“We need balance,” Amerine says. “Granted, we 
need more energy independence. At the same time, 
we’d better start looking toward the future and 
protecting the resources people enjoy.”  

Ken Olsen, a Wyoming native, is a freelance writer 
living in Oregon.

OCT. 15, 2008 | BARACK OBAMA

“I think that in 10 years, we can 
reduce our dependence so that we no 
longer have to import oil from the 
Middle East or Venezuela. I think 
that’s about a realistic time frame.”

because of the falling price of natural 
gas late in 2008. Domestic gas is 
burned to produce 18 percent of the 
country’s electricity. The dramatic 
price decline that occurred late last 
year actually made it cheaper to 
produce power with gas than with 
any alternatives.

In order to have energy alternatives 
compete in the long term, the federal 
government could directly subsidize 
wind and solar projects (or fi nd 
indirect methods to make them 
competitive) by creating a tax on 
carbon emissions, as former Vice 
President Al Gore has proposed. Such 
a carbon-emissions tax would make all 
energy more expensive, a troubling 
thought during times when consumers 
are struggling to fi nd ways to recover 
from the current recession. 

William Anderson, an economics 
professor at Frostburg State University 
in Maryland, wrote in a paper last year 
for the Future of Freedom Foundation, 
“Politicians and other alternative 
energy advocates ... cannot simply 
wish alternatives into being without 
looking at the costs involved.”

At this point in our nation’s geopo-
litical history, it is clear that the United 
States government must act soon – and 
dramatically – if it wants to stabilize 
our energy economy, and start to 
reverse its longstanding and unwise 
dependence on foreign energy produc-
ers, as President Nixon intended back 
in 1973.  

Jay Stuller is the co-author of “Perfect 
Power: How the Microgrid Revolution 
Will Unleash Cleaner, Greener and 
More Abundant Energy,” published last 
August by McGraw-Hill.

DOMESTIC FROM PAGE 47
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ADVICE FROM ENERGY SECRETARY STEVEN CHU, NOBEL LAUREATE IN PHYSICS

We live in a truly magical time. With the flick of a finger, the power of 
10 horses flows from a small wire in the wall of our homes to clean our carpets. 
We go to the local market under the pull of hundreds of horses and fly across our 
continent with tens of thousands of them. Our homes are warm in the winter, 
cool in the summer and lit at night. We live well beyond the dreams of ancient 
Rome’s emperors. 

What has made all of this possible is our ability to exploit abundant 
sources of energy. The worldwide consumption of energy has nearly doubled 
between 1970 and 2001. By 2025, it is expected to triple. The extraction of oil, 
our most precious energy source, is predicted to peak sometime in 10 to 40 years, 
and most of it will be gone by the end of this century. What took hundreds of millions 
of years for nature to make will have been consumed in 200 years. We have 
abundant forms of fossil fuel, such as coal, shale oil and tar sands, that will last 
for hundreds of years. However, if the world substantially increases the 
generation of greenhouse gases by relying heavily on fossil fuels, we run the 
risk of causing disruptive climate change.

The nation needs to develop clean, safe, secure and sustainable 
energy for three reasons:

1. Our energy security is directly linked to national security. 

2. Economic competitiveness is intimately tied to how much energy 
costs, and how efficiently it is used. 

3. There are serious environmental concerns associated with energy 
usage, from local pollution to climate change. 

Because of these concerns, the energy problem is the single most 
important problem that has to be solved by science and technology 
in the coming decades. At present, there appear to be no “magic bullets” to 
solve the energy problem. While efficiencies play a huge role in defining how much 
energy we consume, we must also have a diversified portfolio of investments to 
develop sustainable sources of energy.

FROM TESTIMONY BEFORE THE U.S. HOUSE OF REPRESENTATIVES

COMMITTEE ON SCIENCE, MARCH 9, 2006
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Paramount Rare Coin and Currency
6640 Eastex Frwy., Ste 136

Beaumont, Texas 77708
409.892.2553 • www.paramountrcc.com

We reserve the right to withdraw this offer at any time.
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1. Preserve Wealth 
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3. Portfolio Diversification 
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CALL NOW! 
Call Paramount RCC today and let us 
help you secure a better tomorrow.

1.877.2PRCOIN
(1.877.277.2646)
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Incuse Design
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in your home.
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baths feature the new SimpleLIFT ™ Bath 
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security are only a phone call away. 

SimpleLIFT ™ Bath Systems.
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into and out of your bath with one button.
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 aches and pains.
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bathroom and 
transform your life.”
~ Karen Grassle
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Free booklet on
Asbestos litigation
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or another asbestos-related cancer,
your primary concern must be obtaining

the best medical treatment possible.
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Your second concern must be to protect your legal rights, by hiring a qualified and
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Legion, ‘Extreme Makeover’ 
support Kansas Army family

[LEGIONNAIRES IN ACTION]

Heartfelt pandemonium 
reigned supreme on the 

afternoon of Nov. 18 in Chap-
man, Kan. Its population of 1,300 
was greatly infl ated that day by 
more than a thousand well-wish-
ers from surrounding towns and 
a contingent of soldiers from 
nearby Fort Riley.

Relatives, neighbors, family, 
friends, veterans and fellow 
soldiers turned out to watch as 
Army Spc. Patrick Tutwiler and 
his family took possession of 
their completely rebuilt home – 
courtesy of many volunteers 
working for ABC’s “Extreme 
Makeover: Home Edition.” 

The Tutwiler home – along 
with several other houses, 
schools and other buildings in 
Chapman – was destroyed by a 

tornado that swept through the 
town June 11. Long before 
Tutwiler, his wife Crystal, their 
four children and one nephew 
got a new home, they received 
immediate help from The 
American Legion’s Department 
of Kansas.

“Back in June, when the 
tornado hit, we contacted post 
offi cials to remind them of the 
Legion’s National Emergency 
Fund,” Department Adjutant 
Chuck Yunker said. Then Mike 
Ryan, the Legion’s veterans 
service representative at Fort 
Riley, brought the Tutwiler 
family to the department’s 
attention.

While serving in Iraq, Tutwiler 
was shot in the neck by a sniper. 
To save his life, medics had to 

shut off blood fl ow to his brain 
for several minutes, causing 
traumatic brain injury. “Then 
the family’s home was destroyed, 
the wife had undergone a couple 
of bouts with cancer – they were 
getting hit big time,” Yunker 
said.

While the Army moved the 
Tutwilers into temporary hous-
ing at Fort Riley, the Department 
of Kansas in Topeka gave the 
family $1,400 for clothing, car 
repairs and a much-needed trip 
to visit their relatives. The 
Legion also donated a couple of 
bicycles and a tricycle to the 
children.

Ralph Snyder, the Legion’s 4th 
District Commander in Kansas, 
said the Tutwilers weren’t the 
only ones helped by the Legion 
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after the tornado hit Chapman. 
“Post 45 in Junction City came 
up with $1,000 to put on a feed 
for The American Legion family 
in Chapman. And The American 
Legion Riders were the ones who 
went out and cooked and served 
the food.”

After the tornado struck, the 
Chapman post turned its main 
room into an operations station 
for the Red Cross, Salvation 
Army and the Dickinson County 
emergency-response team. 
“We’re defi nitely community-
oriented. We strive to help serve 
the city, and we’ve done an 
outstanding job,” Bill Stewart 
said, Post 240’s 1st vice com-
mander. 

Tim Heggins, Post 240 adju-
tant, said that much of the credit 

for feeding the people of Chap-
man goes to club manager Lisa 
Rickert and her husband, Ken. 
“They did an unbelievable 
amount of work on their own – 
18 hours a day,” he said.

When the tornado hit the 
town, Tutwiler was still recover-
ing from his wounds. “We knew 
that the family might need help, 
and we started to fi gure out what 
the post’s options were – what 
we could provide,” Heggins said.

The story of Chapman, Kan., is 
the story of how a town survives 
cataclysm. Those survivors 
include a wounded warrior and 
his family. For one bright and 
breezy afternoon, the citizens of 
Chapman put all tragedy behind 
them, as they cheered the great 
fortune of the Tutwilers.

[VERBATIM ]

“We are just faced with a hard-headed 
room of people in the Senate who want 
to keep an African-American out of the 
Senate.”

U.S. Rep. Bobby Rush, D-Ill., on initial 

opposition to the Senate appointment 

of Roland Burris (replacing President-elect Obama)

by scandal-tainted Illinois Gov. Rod Blagojevich   

“It means we have gotten rid of the most 
dangerous remains of the policies that 
the former regime adopted.”

Iraqi Prime Minister Nouri Al-Maliki, 
at a ceremony recognizing the passing of Baghdad’s 

Green Zone from U.S. to Iraqi control

“I wanted to bring happiness.”
Holocaust survivor Herman Rosenblat, 

who fabricated parts of his memoir “Angel at the 

Fence,” about surviving a concentration camp

“I take the president-elect on his word. 
I think he’ll do it.”

Aubrey Sarvis, director of the Servicemembers 

Legal Defense Network, on Barack Obama’s pledge 

to overhaul the “don’t ask, don’t tell” policy so that 

homosexuals can openly serve in the U.S. military

“Regrettably, common sense isn’t always 
that common.”

California State Sen. Joe Simitian, 

on the new California law prohibiting drivers from 

text messaging while behind the wheel

“We need to recognize that it’s an 
extraordinary, challenging time. 
We need to understand the taxpayers’ 
perspective. We need to walk a mile in 
their shoes.”

IRS Commissioner Doug Shulman, who told 

the Associated Press that tax agents are being given 

authority to waive late penalties, negotiate new 

payment plans and even postpone asset seizures for 

delinquent taxpayers who can demonstrate they’ve 

been hurt by U.S. economic turmoil

“I was really surprised and dismayed by 
my voting record.”

Caroline Kennedy, who sought to fi ll 

Hillary Clinton’s New York Senate seat, 

on her failure to vote in several elections

“The Wilderness is an indelible part of 
our history, its very ground hallowed by 
the American blood spilled there, and it 
cannot be moved.” 

Filmmaker Ken Burns, 
Pulitzer Prize winner Dave McCullough 

and hundreds of other scholars, in a letter 

urging Wal-Mart President and CEO H. Lee Scott 

to scrap his plans to build a 138,000-square-foot 

store near the Civil War battlefi eld where, in May 

1864, Gens. Grant and Lee fi rst opposed one another

ABC’s “Extreme Makeover: Home Edition” constructed a 
new home for Army Spc. Patrick Tutwiler and his family, 
whose house was destroyed in a tornado last June. P. M. Callaghan
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[FOREIGN AFFAIRS ]

Latin American arms race
Defense spending has rocketed upward in South America, jumping 
from $25 billion in 2003 to $38 billion in 2007 – a 52-percent increase 
– as The Economist magazine reports. Brazil, Colombia, Chile and 
Venezuela are spending the most, with Brazil projecting a 50-percent 
increase in military spending between now and 2011.

There are several causes for the arms race, including the need for 
modernization, strong regional economic growth (which has left many 
South American governments fl ush with cash), and genuine security 
threats. Colombia, for instance, continues to battle FARC insurgents. 
Likewise, Venezuela’s purchase of high-tech warplanes and infantry 
weapons has prompted Brazil and Colombia to build up their arsenals.

[FOREIGN AFFAIRS ]

Hugo’s gift of oil
When Venezuelan president Hugo Chavez 
fi rst off ered free oil in 2006 to states in the 
Northeast – states that depend on heating 
oil during the winter – New Hampshire 
declined. But two years later, as the 
Associated Press reports, with oil prices 
setting new records, the state became the 
last in the region to accept Chavez’s “gift.”

Democratic and Republican politicians in 
the state initially rejected Chavez’s stunt, 
but soaring fuel prices eroded their 
opposition. When Chavez fi rst off ered oil 
from his country, the cost of heating oil was 
$2.50 per gallon. By last summer, it had 
jumped to $4.61 per gallon, before a swift 
decline.

A spokesman for New Hampshire Gov. John 
Lynch told AP, “The state’s role is to make 
sure people are aware of the program.” 
Distribution was handled by Citizens Energy, 
a charitable group that off ers energy 
assistance to the poor.

Revolutionary Armed Forces of Colombia 
(FARC) rebels stand in formation, in an area 
of Colombia under their control. AP

[FOREIGN AFFAIRS ]

Number of countries? Depends on who’s counting
With Kosovo’s recent declaration of 

independence, some are asking, “How 
many countries are there in the world?”

There’s no easy answer. For a range of 
reasons – some defi nitional, others 
political – the number of countries on 
Earth depends on whom you ask. Kosovo 
is a case in point. The United States and 
much of Europe recognize the tiny chunk 
of what was once Yugoslavia, but Russia, 
Spain, Serbia and others do not. 

Speaking of the “former Yugoslavia,” 
even countries that everyone recognizes 
are known by diff erent names. For 
example, the country the United States 
calls “Macedonia” is offi  cially recognized as 
“The Former Yugoslav Republic of 
Macedonia” (FYROM) by most other 
countries because of claims by Greece.

The United Nations has 192 member 
states. Kosovo is not one of them, nor is 

Taiwan. In fact, Taiwan is in a very strange 
category. Only 39 countries offi  cially 
recognize Taiwan, and the People’s 
Republic of China is using its checkbook to 
make that number smaller every year. Yet 
Taiwan has booming trade and cultural 
ties with countries around the world – and 
a not-so-tacit promise of protection from 
the United States, even though 
Washington does not offi  cially recognize 
Taiwan as an independent state. 

For its part, the State 
Department lists 194 
“independent states” and 
several other 
“dependencies and 
areas of special 
sovereignty” – such 
as Gibraltar, 
Greenland and 
Guam.

Growth of the U.N.
  Member  
 Year Nations

 1945 51
 1950  60 
 1955  76 
 1960  99 
 1965  117 
 1970  127 
 1975  144 
 1980  154 
 1990  159 
 1992  179 
 2000  189
 2008  192
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RESERVATION APPLICATION
THE BRADFORD EXCHANGE_______________________________________
9345 Mi lwaukee  Avenue  ·  N i les ,  IL  60714-1393

YES. Please reserve the “Grandma’s Gift Diamond

Pendant” for me as described in this announcement.

LIMITED-TIME OFFER
Reservations will be accepted on a 
first-come-first-served basis.  

Respond  as soon as
possible to reserve your

“Grandma’s Gift Diamond Pendant.”

*Plus $8.98 shipping and service.
Please allow 4-6 weeks after initial pay-
ment for shipment of your pendant.
Sales subject to product availability and
order acceptance.©2008 BGE  01-04638-001-BI

Signature ____________________________________

Mr. Mrs. Ms.__________________________________
Name (Please Print Clearly)

Address _____________________________________

City ________________________________________

State__________________ Zip __________________
01-04638-001-E94991

Shown actual size

Hand-set with an
exquisitely beautiful
solitaire diamond

�

Finely hand-crafted 
in solid sterling 
silver with rich

24K-gold-plated accents

�

Arrives in an
attractive

keepsake case with
the touching

“Grandma’s Gift”
poem.

The relationship between a grandmother  and  granddaughter is
like no other, filled with love, happiness shared, and bright
hopes for the future.  Now, celebrate this cherished bond with
the “Grandma’s Gift Diamond Pendant.”

Finely hand-crafted in solid sterling silver, our “Grandma’s Gift
Diamond Pendant” is an exclusive design.  Like a precious 
package tied with a ribbon and bow, it is an exquisite reminder 
of a love that truly is a gift.  A sparkling genuine diamond adds
beauty and value, and the pendant is finished with a delicate 18"
solid sterling silver chain.   

Exquisite Down to the Last Detail ...
and an Exceptional Value

A keepsake to treasure or to give in its special presentation 
case with the touching “Grandma’s Gift” poem, the “Grandma’s
Gift Diamond Pendant” comes complete with Certificate of
Authenticity.  It’s remarkably priced at $119*, payable in 4
installments of $29.75. 

A Brilliant-cut Solitaire Diamond ... 
Shimmering Sterling Silver ... and Rich 24K Gold

To reserve
yours, backed
by our 120-day
guarantee, send
no money now;
just mail 
the Reservation
Application 
today!
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[CHILDREN & YOUTH]

Boy Scout spirit rekindled in Iraq
The following story was written by retired Army 

Lt. Col. John Arthur Schatzel, a member of Ameri-
can Legion Post 1219 in Rosendale-Tillson, N.Y.

From December 2005 to November 2006, I served 
on an advisory team that operated out of Iraq’s 
Phoenix Base, named after the mythical bird 
reborn from ashes of fi re and destruction. I was 
also a volunteer member of the Green Zone Coun-
cil, and chairman during the second half of my 
tour. Working with the council’s president, Nima 
Motashar, and other Iraqi partners, we pursued the 
reinstatement of the country’s charter in the World 
Organization of the Scout Movement (WOSM); this 
would allow Iraqi attendance at the 2007 World 
Centennial Jamboree, establishment of a national 
Scout camp, and provide handbooks, gear and 
Scouting opportunities for Baghdad youth.  

Following attempts to work with government 
offi cials to improve the security of the proposed 
island camp, the Ministry of Education allowed the 
Kashafa (Iraqi scouts) to camp on university 
grounds in Baghdad as an interim solution. Spirit 
of America, a U.S. non-governmental organization 
that promotes good will overseas, supplied us with 
enough troop, patrol and individual equipment to 
outfi t 200 Kashafa. As gear arrived in our tiny 
trailer, we continued to pray “Insha’Allah” (Arab 
for “God willing”) for a truck to take it to the 
camp. Vehicle malfunctions and security concerns 
dampened our hopes until Nima and his friends 
arrived unannounced in a commandeered truck.

As soldiers and civilians deployed to Iraq, our 
team and dream grew. Although we wanted to 
print and distribute Scout handbooks, we were 
challenged to fi nd a version that did not contain 
Saddam’s propaganda. Near the end of my tour, a 
team member from the U.S. Department of State 
found an acceptable Kashafa Handbook, and had a 
plan and funds to print and distribute them.

Finally, in October 2006, members of the Joint 
Area Support Group in Baghdad developed a plan 
that allowed Iraqi Kashafa to participate in the 
WOSM-sponsored Jamboree on the Internet (JOTI). 

Shortly before returning home, I received a 
parcel I had requested from a fellow U.S. Scouter. 
My gift to Nima was a small vial of campfi re ashes 
collected from Gilwell, Valley Forge, Philmont, and 
countless other campfi res and fellowship activities 
as recent as the 2005 National Jamboree. Nima 
pledged to use them as a catalyst to rekindle the 
Kashafa spirit and revive the Phoenix. 

Last year, I received an update. The coalition has 
established the Victory Base Council, while the 
Iraqi Scout Council now includes more than 
150,000 youths and several thousand adult leaders, 
spanning all 18 provinces. The council continues 
to seek WOSM membership, raise funds, train 
leaders, and rebuild and improve Scout camps 
throughout Iraq. I hear from Nima occasionally, 
and now have a keepsake as memorable as our 
online participation in JOTI: a vial of campfi re 
ashes from the Kashafa Revival, with Nima’s note 
of eternal optimism: “Insha’Allah!” 

Victory Base Council
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America’s Oldest Mail
Order Cigar Company,
Est 1915
P.O. Box 31274 

Tampa, FL 33631-3274

Fax: 813-882-4605

Dept. T8219
#951753

1-800-378-1553
www.thompsoncigar.com
Type T8219 in our home page search bar and click GO

Get your Powerhouse 15 Sampler now! 15 top-notch cigars for $14.95

(#951753), and FREE shipping & handling. (All shipments to AK, HI, Guam, Virgin Islands and
Puerto Rico must go priority mail - add an additional $10.00. Florida residents add 6% sales tax +
appropriate county tax). Remittance of any taxes on orders shipped to a location outside of Florida
is the responsibility of the purchaser. In the event we are out of a Premium brand, Thompson
reserves the right to substitute another premium brand cigar, of equal or greater value. All written
orders MUST include your signature and date of birth. Limit one per customer.
OFFER EXPIRES 5/31/09 • NOT AVAILABLE TO MINORS AND GOOD ONLY IN THE USA

Save50%
Plus FREE Shipping

Just $1495
Using the same tobaccos and same manufacturers as those expensive up-market
brands, the cigars in our Thompson’s Premium 15 Sampler are carefully constructed,
well-aged, handmade cigars that could easily fetch $4 to $6 apiece. However,
through our introductory offer, this incredible collection is yours for less than $1 a
cigar! At Thompson, cigars have been our passion for almost a century so you can
be sure that we know a couple of things about good tobacco; we’re so sure that you
will love these cigars, that we’ll even ship them to you for FREE! Fifteen premium
cigars for only $14.95 plus free shipping; supplies are limited order today!

less than 
$1 

per cigar

15 Premium
Handmade Cigars

©2009 Thompson Cigar Co.

[VETERANS AFFAIRS & REHABILITATION]

Businessman brings golf to wounded soldiers 
After closing the doors of his golf 

merchandising company, Brian Coleman 
was left with a large inventory of golf 
accessories and collectibles, including 
ball markers from some of the most 
prestigious golf courses in the world. 

Wanting to help wounded U.S. 
servicemembers, he created Golf 
Supports Our Troops, selling from his 
inventory and donating to various 
charities. But Coleman didn’t stop there. 

“I wanted to do something for the 
actual rehabilitation process, 
using the game of golf,” he said.

He contacted Walter Reed 
Army Medical Center and the 
Center for the Intrepid at 

Brooke Army Medical Center, 
and asked if he could donate 
golf-swing training machines. 

Both facilities liked the idea, and 
Coleman started thinking bigger.

“I contacted VA and asked if I could 
donate to 50 hospitals,” he said. “We 
purchased the equipment, and so far 
we’ve shipped to 22 across the country.”

He’s also organized golf outings to 
raise funds, netting $30,000 in Paramus, 
N.J. For $25, participants get a set of fi ve 
gold-plated military ball markers.

“This is an easy way to raise funds for 
the program,” Coleman said. “I think that 
golfers, by defi nition, are collectors. What 
we sell are wonderful items to add to any 
collection.”

Next, Coleman plans to purchase a 
ParaGolfer, a stand-up wheelchair that 
allows a disabled or physically 
challenged person to stand and play golf. 

As for the golf-swing machines, “We 
have a goal of 100 facilities in the next 
18 months,” he said. “As long as VA 
hospitals want them, we’ll send them.”
www.golfsupportsourtroops.org

[PATRIOTISM ]

Fayetteville named 
America’s most 
pro-military town 

Fayetteville, N.C., has been 
named “America’s Most 
Pro-Military Town” by Time. 

“In a time of long 
deployments, the city is 
stepping up to take care of the 
families left behind,” says Time 
senior writer Nathan 
Thornburgh. “It boasts, for 
starters, an ‘Army’s Army’ of 
900 civilian volunteers who 
help families with everything 
from fl at tires to job 
placement.” 

“The response to the 
soldiers’ sanctuary has been 
overwhelming,” said Anthony 
Chavonne, Fayetteville mayor. 
“It was one of the hottest topics 
on Military.com and other 
military forums.” 

Craig Roberts
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[CAREERS ]

Résumé writing is sales, 
and you’re the product

The more accomplishment-driven your résumé, the 
more interviews you will get. Remember that résumé 
writing is sales, and you’re the product. Showcase the 
product’s distinctive features and you’re bound to make 

a sale (get a new job). Use the 
following list to think how you 
contributed to:

Accounting, fi nance and 
contracts – It’s about the money

 Design/implementation of cost 
controls and results

 Negotiation of contracts, 
including dollar amounts, profi ts 
and cost savings

Administration – It’s about organizational effi  ciency
 Design/implementation of streamlined processes
 Internal and external communications responsibilities
 VIP and executive responsibilities/relationships

Engineering – It’s about development and improvement
 Design of new processes to enhance fi eld operations 
 Integration of advanced technologies
 Leadership of complex, high-dollar projects

Field operations – It’s about performance
 Improvements in strategic and tactical fi eld 
operations, performance and success

 Start up of new tactical operations in response to 
changing fi eld conditions

Technology – It’s about technology innovation
 Development of new technologies and their impact
 Involvement in emerging e-commerce, e-learning, 
Web 2.0, telecommunications and other technologies 

Wendy Enelow is co-author of “Expert Résumés for 
Military-to-Civilian Transitions” and “Executive Résumé 
Toolkit.”  www.wendyenelow.com

[VETERANS AFFAIRS ]

VA plans to hire more disabled vets
Thirty percent of VA employees are 

veterans; nearly 8 percent of those are 
service-connected disabled veterans, 
and VA recently announced plans to 
hire more of them. 

All severely injured veterans of the 
wars in Iraq and Afghanistan will be 
contacted by VA’s Veterans 
Employment Coordination Service 
(VECS) to determine their interest 
in – and qualifi cations for – VA jobs. 
So far, the offi  ce has identifi ed 
2,300 severely injured veterans of 

those wars, of whom 600 expressed 
interest in VA employment. 

VECS has nine regional coordinators 
working with local-facility human 
resources offi  ces nationwide, not only 
to reach out to potential job candidates, 
but to ensure that local managers know 
about special authorities available to 
hire veterans. For example, qualifi ed 
disabled veterans rated by DoD or VA 
with a 30-percent or more service-
connected disability can be hired 
non-competitively. 

“Our team is spreading the message 
that VA is hiring, and we want to hire 
disabled veterans,” said Dennis O. May, 
director of VECS. 

VA coordinators participate in 
military career fairs and transition 
briefi ngs, and partner with various 
organizations, including the 
Department of Labor’s Veterans 
Employment and Training Service, VA’s 
Vocational Rehabilitation and 
Employment Service and the Marine 
Corps Wounded Warrior Regiment.

[ECONOMICS ]

The great slump
If you think America is entering another Great Depression, 

think again, says Johns Hopkins economist Steve Hanke. 
While he concedes we are entering a “serious slump,” Hanke 
is quick to point out signifi cant diff erences between the 
Depression and today.

He notes that the money supply dropped by 25 percent 
during the Depression, national income was cut by 
53.5 percent and unemployment jumped to 24.7 percent. 
Most astonishingly, he adds, “Trade (exports plus imports), 
as a portion of the gross national product, collapsed 
and didn’t regain its pre-Great Depression levels until 
the early 1970s.” 

In Hanke’s view, “To compare the current crisis to 
the Great Depression is stretching the facts beyond 
the breaking point.”

[ECONOMICS ]

It’s been worse

To see more comparisons, visit www.miseryindex.us. 
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If you think we’re in bad shape now, take a look at where 
we’ve been under past administrations:

UNEMPLOYMENT INFLATION
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THE JOB FRONT
BY WENDY S. ENELOW
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TPR Lugged
Traction Soles!

FASHION
FABULOUS!

MEMORY FOAM INSOLES
For Ultimate Added Comfort!ONLY

$1297
ONLY
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FREE 

SHIPPING! LUXURIOUSLY PLUSH!
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AND GO!
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COOL IN SUMMER, 
WARM IN WINTER!

Satisfaction Guaranteed or Return For Your Money Back

These are not just slippers! You’ll wear our
classic Comfort Paws all year-round for
comfort – indoors and even outdoors. Rich
faux suede and trim is ultra chic and
fashionable. Lugged TPR (Thermo Plastic
Rubber) soles help prevent slipping and falling
in any weather. Plush pile caresses your feet
while wicking away moisture. Cushiony
Memory Foam insoles soothe tired feet
instantly. Sizes for women and men. Imported.
Order now and your shipping is FREE!

CA residents must add 7.25% sales tax $

TOTAL $

#97574
XS Ladiesʼ
(5-6)
_____

#97575
S Ladiesʼ
(61⁄2-71⁄2)
_____

#97576
M Ladiesʼ
(8-9)
_____

#97577
L Ladiesʼ
(91⁄2-101⁄2)
_____

#97578
S Men's
(6-7)
_____

#97579
M Men's
(71⁄2-81⁄2)
_____

#97580
L Men's
(9-101⁄2)
_____

#97581
XL Men's
(11-12)
_____

PLEASE PRINT CLEARLY

_____Pr(s) Comfort Paws @ $12.97 Pr.

1.00Add $1.00 handling 
no matter how many ordered

INDICATE NUMBER OF PAIRS
ORDERED UNDER SIZECOMFORT PAWS

$

$
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/

Name

Address

City ST Zip

�Check or money order payable to: Dream Products, Inc.
Charge my: � VISA    � MasterCard    � Discover®/NOVUSSMCards

Card#                                    Expiration Date

Dream Products, Inc.
412 DREAM LANE, VAN NUYS, CA  91496

SEND
ORDER

TO:

Dept. 61351

FREE Shipping FREE ST Zip
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Q: What if I plan to attend an institution 
that is not a state university or college?

A: The maximum amount of tuition 
assistance you can 
receive under the 
Post-9/11 GI Bill is equal 
to the tuition of the 
most expensive public 
institution in your 
state. If you’d like to 
attend a more 
expensive private 
institution, then it 
must participate in the Yellow Ribbon 
Program, which allows veterans to attend 
any institution, even if the tuition is higher 
than the maximum state tuition.

For example, Brandy decides she wants to 
attend Yale, a private university whose 
tuition is signifi cantly higher than the public 
schools in Connecticut. If the highest 
in-state tuition in Connecticut is $4,000, and 
the tuition for Yale is $10,000, then the 
Post-9/11 GI Bill can only pay $4,000 toward 
the Yale tuition. The Yellow Ribbon Program 
will require Yale to off er the student a 
scholarship for at least half of the diff erence, 
with VA agreeing to pay the other half. In 
this instance, the Post-9/11 GI Bill will provide 
$4,000, Yale will supply a $3,000 scholarship, 
and VA will match with an additional $3,000.

VA will handle the process of coordinating 
the Yellow Ribbon Program with your 
private institution of choice.

Valerie Vigil is a Marine Corps veteran and 
member of American Legion Post 27. She 
serves as vice president of the National 
Association of Veterans Aff airs. GI Bill 
questions can be directed to her by e-mail. 
askvalerie@legion.org

[BUSINESS ]

Patriot Express loans work for veterans
Frustrated with job-hunting 

after returning from duty in 
Afghanistan, Army National 
Guardsman Eric Tirado wanted to 
start his own business. 

Former Marine and driving 
instructor Ferdinand Orbino 
wanted to purchase a driving 
school but didn’t have the money. 

Veterans Gregg Yetter and Larry 
Camp needed capital to expand 
their collectible coin business. 

Today, these military veterans 
have started or expanded their 
own businesses thanks to Patriot 
Express Loans, a Small Business 
Administration pilot program 
that provides guarantees 
for loans to 
service-
members and 
veterans. 

In just two 
years, the 
program has 
produced more 
than 2,500 loans 
totaling over 
$230 million 
(the average 
loan amount 
is $91,000). 
The number 
of participating 
lenders, 
nearly 900, is 
increasing. 

Patriot Express is available to 
veterans, service-disabled 
veterans, active-duty 
servicemembers participating in 
the Military’s Transition Assistance 
Program, reservists and National 
Guard members, current spouses 
of any of the above, and widowed 
spouses of servicemembers or 
veterans who died during service 
or from a service-connected 
disability. Nearly 15 percent of 
Patriot Express loans have gone to 
military spouses. 

The Patriot Express Loan 
Program is a streamlined loan 
product, based on the successful 
Small Business Administration 
Express Program, but with 

enhanced guarantee and interest-
rate characteristics, SBA 
spokesman Dennis Byrne said. 

“(Patriot Express) is not a 
direct-loan program,” Byrne said. 
“The loans are off ered by SBA’s 
nationwide network of 
participating private lenders – 
local banks and the like. Loans are 
available for up to $500,000 and 
qualify for up to an 85-percent 
loan guarantee by SBA.” 

Given the downturn in the 
economy and the tightening of the 
credit market, one might think it 
impossible for a military or veteran 
entrepreneur to borrow money for 
a start-up business. Not so, says 

Louis Celli Jr., 
chief executive 
offi  cer of the 
Northeast 
Veterans 
Business 
Resource 
Center, which 
helps veterans 
navigate 
through the 
process of 
starting and 
running a 
business. 

“Banks aren’t 
going to hand 
out money for 
bailouts,” said 

Celli, a member of The American 
Legion’s Business Task Force. “They 
want to see a solid startup plan or 
an existing business that can 
demonstrate that the money will 
lift it to the next level. But with SBA 
covering most of a bank’s liability, 
the Patriot Express program 
represents a real opportunity for 
veterans who have a good plan 
but who need startup, expansion 
or operating capital.” 

Patriot Express will expire in 
2010 unless the SBA decides to 
continue the program. The 
American Legion passed a 
resolution in support of the Patriot 
Express loan program at its 90th 
National Convention in Phoenix. 

[EDUCATION ]

Private vs. public

BY VALERIE VIGIL
VETERANS & EDUCATION

MY GI BILL

Story of the GI Bill

Want to know how the Legion wrote 
the original GI Bill, and still fi ghts for 
education benefi ts? See the mini-
documentary at www.mygibill.org.

ow how the Legion h h
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LEAVES NOTHING IN ITS PATH.
EXCEPT THE COMPETITION.

DR® LEAF AND 
LAWN VACUUM

UNSTOPPABLE POWER Collect and shred acres 
of leaves, pine cones, pine needles, grass clippings, nuts.

HUGE CAPACITY Exclusive shredding action reduces
debris 10:1, for more vacuuming and less unloading.

BUILT TO LAST Beefy steel frame, large hoses, 
hard shell collector, commercial engine options.

Call Toll-Free

1-877-788-4074
Go Online
DRleafvac.com

Put an end to fall cleanup hassle with a DR® LEAF and
LAWN VACUUM. No other is built stronger or lasts longer.

Find out more.
See it in action.
GET A FREE 
CATALOG 
& DVD!

6-MONTH RISK-FREE TRIAL 
Try it at home and then decide.

64751X © 2009 CHP, Inc.

We Specialize In

VA Loans and
Reverse Mortgages

(No Monthly Payments)

Seller Paid Closing Costs
No Mortgage Insurance

No Money Down

Toll Free: (888) 381-6161

Apply Online:
www.usvahomeloans.com

Purchase • Debt Consolidation
Rate Reduction

Jay Ruhstorfer Sr.

You Served Your
Country!!

Let Your Country
Serve You!!

4963
Order at 
www.iccoin.net (many more great deals)

B E L O W
I S S U E  
P R I C E

America’s First 
Commemorative 
Proof Coin…$9.95

In 1982, the U.S. Mint issued 
the George Washington 250th 
Birthday silver half dollar proof 
for $12.50 and it’s listed for up 
to $17. Through this special 
offer, you can acquire yours for 
just $9.95 each (Order #13503). 
ABSOLUTELY NO UNORDERED 
COINS SENT. 30-Day No-Risk 
Home Examination: Money-Back 
Guarantee. 

International Coins & Currency
62 Ridge Street, Dept. 4963
Montpelier, Vermont 05602

1-800-451-4463

FREE
Shipping

[ECONOMICS ]

Free states
According to a new study by the 
Fraser Institute, Delaware and Texas 
enjoy the highest levels of economic 
freedom in the United States, while 
West Virginia has the lowest.

The study, Economic Freedom of 
North America 2008 Annual Report, 
employs an “economic freedom 
index” based on size of government, 
taxation and labor-market freedom in 
each state to rank the states. 

Read the full report online. 
http://am.eri.ca/

STATES AT THE TOP
Delaware
Texas
Colorado
Georgia
North Carolina
Nevada
New 
Hampshire
Indiana
Tennessee
Utah

STATES AT THE 
BOTTOM

West Virginia
Mississippi
Maine
New Mexico
Montana
Hawaii
Rhode Island
Vermont
New York

[ECONOMICS ]

Good news, bad news

Source: Quinnipiac University poll

58
Percent of 
Americans 

who believe 
the U.S. 

economy is 
“poor”

l

56
Percent of 
Americans who 
say their own 
fi nances are 
“excellent” or 
“good”
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[LEGIONNAIRES IN ACTION ]

Colorado Legion opens fi rst Internet café for veterans
Pat Smith knew he 

had to do something 
when he walked into 
the Denver Vet Center 
and found a bunch of 
guys gathered around a 
single computer, trying 
to learn their way 
around cyberspace. 
Clearly, the best way to 
help veterans acquire 
21st-century skills 
would be to put them in 
a classroom, where 
each could learn on an 
individual computer.

Last April, The 
American Legion 
Department of Colorado 
opened the nation’s fi rst 
Internet café for veter-
ans, just down the hall 
from the space it leases 
to the Denver Vet 
Center. The project has 
generated interest 
around the country.

“Three years ago, we 
probably wouldn’t have 
thought of this,” says 
Smith, adjutant of the 
Department of Colo-
rado. “But the young 
people coming home 
from Iraq and Afghani-
stan need job assis-
tance, and they have to 
have computer skills to 
get anywhere. The 
Internet is the way to 
do that.”

The Colorado Legion’s 

foray into cyber educa-
tion began when a 
private company 
providing Internet 
services gave up the 
space it leased in the 
Legion’s building in 
Denver. That seemed a 
natural home for the 
proposed computer 
classroom. 

Then Heritage Bank 
donated 10 nearly new 
computers, as well as 
software and operating 
licenses. IBM gave 
desks. American 
Legion Past National 
Commander Tom Bock 
joined Smith in raising 
money for other needs. 
Smith and his son 
pitched in to wire the 
place at no charge. 
Soon the Internet café 
was up and running for 

a small portion of the 
initial price. 

“We were initially 
given a bid of $60,000 
for 10 computers with 
all of the software and 
operating licenses,” 
Smith says. “We’ve got 
less than $3,000 in this.” 

The computer center 
started with fi ve 
students. That quickly 
grew to fi ve classes a 
week, but students still 
receive one-on-one 
tutoring from instruc-
tors. Plans are in the 
works for a program to 
serve traumatic brain 
injury patients. 

“We expect to grow 
beyond this room,” 
Smith says. “This could 
triple fairly easily with 
the existing space in 
our building.”

One day last summer, 
the computer center was 
fi lled with Vietnam 
War-era veterans 
learning word-process-
ing software. But even 
World War II veterans 
are making use of the 
Internet café. “Most of 
the veterans use the 
computers for job 
applications and résu-
més,” says Dr. Levester 
Lyons, team leader at 
the Denver Vet Center. 

There’s still plenty of 
work remaining. All the 
café computers need 
memory upgrades, and 
the Colorado Legion 
anticipating adding 
classes for more ad-
vanced software, such 
as Adobe Suite.

“Finding money is the 
big issue,” Smith says. 
“We probably need 
$20,000.”

The state tobacco trust 
fund turned down a 
grant request, saying the 
Legion’s Internet café 
offers services available 
in other places, such as 
colleges and libraries. 

That’s not a viable 
alternative, Smith notes.

“You can’t get 
10 combat veterans 
together in a college or 
university library.” 

– Ken Olsen

Veterans in Denver make good use of computers at the 
Department of Colorado’s Internet café. The facility has become 
popular for résumé-building and software tutoring. Sean Crosier

The American Legion works with companies 
and agencies that off er job fairs for veterans 
across the nation. For updated information 
about events, visit them online.

 AVUE TECHNOLOGIES: Web site focused on improving government 
employment opportunities for veterans. www.vetjobs.us

 MILITARY.COM: Register for events online. www.military.com, 
click on “Career Fairs”

 RECRUIT MILITARY, LLC: Register for events online. 
www.recruitmilitary.com, click on “Job Seekers” 

FINDING JOB FAIRS
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[CONVENTION ]

Future American 
Legion conventions
91st National Convention, 
Louisville, 
Ky., Aug. 21-27
www.legion.
org/national/
divisions/
convention
Kentucky 
Convention and Visitors Bureau
www.gotolouisville.com

92nd National Convention, 
Milwaukee, Aug. 27-Sept. 2, 2010
Milwaukee Convention and 
Visitors Bureau
www.milwaukee.org

93rd National Convention, 
Minneapolis, Aug. 26-Sept. 1, 
2011
Minneapolis Convention and 
Visitors Bureau
www.minneapolis.org

[ACTIVE DUTY ]

PBS special focuses 
on returning vets

On April 1, PBS will air “Coming Home: 
Military Families Cope with Change,” a 
primetime special created by Sesame 
Workshop’s “Talk, Listen, Connect” 
initiative for U.S. military families. 
“Coming Home” focuses on veterans 
who return from war with injuries both 
visible and invisible, and explores the 
struggles their families face.

The special will off er coping strategies, 
encourage families to use support 
services, and help them realize they’re 
not alone. The program also gives 
viewers a glimpse into what America’s 
military families endure, with ideas on 
how to support servicemembers and 
their families in their own communities.

Years ago you  
or a loved one  

were exposed to

ASBESTOS

Now the doctors say  
you have

CANCER

For Information or a  
free consultation call 

The Keahey Law Firm

1-800-291-0050

[HEROES TO HOMETOWNS ]

Grilling for the troops
The American Legion Department of 

Florida is the most recent benefi ciary of 
Hobie J Gourmet Sauce’s generosity. 
The Florida-based company is now 
off ering its delectable barbecue sauce 
for sale under the label “Heroes to 
Hometowns BBQ.” 

Proceeds benefi t various Florida 
American Legion programs, including 
Heroes to Hometowns.

“Hobie J has a big heart for the 
military,” said Dale Kravis, an account 
executive overseeing the fundraiser. 

“We wanted to fi nd some way to help 
support our troops. We looked at 
several organizations, and The 
American Legion seemed the best fi t.”

The sauces come in sweet, spicy, and 
hot and spicy, and are sold in packs of 3, 
6 or 12 bottles. The sauces are kosher 
and freshly made, Davis said. 

The partnership was easy to sell to 
the department, Florida Adjutant Mike 
McDaniel said. “Our intention is simply 
to raise money to help support our 
veterans.”

Amy C. Elliott
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AIR FORCE/ARMY AIR FORCES
7th AF 11th Bombardment Grp H (WWII), 
San Antonio, 9/9-13, Brenda Fulkerson, (800) 
777-0485, phil@11bga@cox.net; 12th Trp Carrier 
Sqdn (1950-1959), Myrtle Beach, SC, 9/13-16, 
Paul Baldwin, (254) 694-2267, p.baldwin@
hillsboro.net; 19th & 34th Inf Rgts, 24th Inf 
Div (Korea & Japan, 1950-1953), Pigeon Forge, 
TN, 4/27-29, Llannie Ellison, (205) 349-2237, 
bobnjoan@citcom.net; 44th Air Refueling 
Sqdn, Charleston, SC, 09/14-17, 2009, James 
Godwin, (864) 409-8094; 82nd Abn Div Assn, 
Indianapolis, 8/19-22, Santiago Tijerina, (317) 
701-7780, sltij82d@aol.com; 351st Bomb Grp 
(Polebrook, England, WWII), Branson, MO, 
7/23-27, pamb@bransonmilitaryreunions.com; 
405th Bomb Sqdn (Laon, France), Branson, MO, 
9/21-24, Willie Wise, (717) 838-1561, 
twocrickets70@aol.com
431st FS (Tripoli, Libya), Shakopee, MN, 6/19-20, 
Clifford Ebert, (952) 492-6877, tmewhirter@gmail.
com; 491st Bomb Grp, Savannah, GA, 5/21-23, 
Chris C. Dracopoulos, (781) 324-1100; 547th Eng 
Cbt Bn Assn, Rapid City, SD, 8/20-23, Chuck 
Jones, (360) 683-6994, ccjones@olypen.com; 
A-37 Assn, Branson, MO, 5/17-21, Ollie Maier, 
(521) 353-7432, gm08@txstate.edu; Forgotten 
500 (Operation Halyard), St. Joseph, MI, 6/17-18, 
Don Alsbro, (269) 925-7176, dealsbro@sbcglobal.
net; Nagoya/Komaki AB Assn 5AF, Branson, MO, 
6/7-10, John Campo, (816) 407-0055, jaymcee@
aol.com; 601st & 615th AC&W Sqdn (Germany), 
St. Augustine, FL, 4/26-5/1, Francis Gosselin, (352) 
588-9295, fgosselin@tampabay.rr.com

ARMY
3rd Inf Div Society, Springfield, IL, 9/16-20, 
Linda Irvin, (360) 663-2521, info@thereunionbrat.
com; 9th Inf Div 4/47 Mobile Riverine 
Force (Vietnam), Indianapolis, 9/2-6, Dave 
Schoenian, (304) 845-5574, hschoenian@
comcast.net; 11th Armd Cav Rgt & 14th Armd 
Cav Rgt (German Border Legion), Fulda, Bad 
Kissingen, Bad Hersfeld, Germany, 6/24-28, Glenn 
Snodgrass, (707) 250-3064, jgs525@cox.net; 
15th Cav (All Sqdns), New London, CT, 6/2-7, 
George Patterson, (732) 539-3093, vfw2179p@
aol.com; 15th FA, Omaha, NE, 6/4-7, Richard 
Pennell, (402) 805-0166, chat71568@yahoo.com
20th Eng Bde (All Units, Vets & Families), 
Fort Jackson, Columbia, SC, 7/23-26, Jerry Cook, 
(803) 528-7363, columbiascreunionhost09@
hughes.net; 42nd Inf Rainbow Div, Dayton, OH, 
7/8-11, James R. Pettus, (573) 330-1909, jrpazir@
juno.com; 80th Inf Blue Ridge Div Vet Assn, 
Pittsburgh, 8/26-29, Donald W. Stewart, (412) 
442-6758, donald.stewart@us.army.mil; 84th 
Trucking Co Double-Clutch CENTAG, Carlisle, 
PA, 7/24-25, Joseph H. Breitenbach, (717) 
243-6272, jhb@presto.com

88th Inf Div & Trust, Baltimore, 9/3-5, Fred 
Lincoln, (508) 584-4169, f.lincoln@comcast.net; 
97th Div 389th Rgt, 2nd Bn E Co, Des Moines, 
IA, 4/30-5/4, George Hellwig, (937) 293-0892; 
102nd Inf Rgt (Germany, 1950-1953), Dayton, 
OH, 4/30-5/3, Lee Chraska, (412) 231-5439; 
117th AHC 8th Tran Co (Vietnam), Reno, NV, 
6/18-21, Al Bennett, (850) 834-3376, namvet42@
hotmail.com; 164th Inf Assn, Valley City, 
ND, 9/18-20, Bernard Wagner, pjdrong@ictc.
com; 198th Coast Arty 945th AAA Bn C Btry, 
Charlotte, NC, May, Roy Freeman, (704) 588-0069, 
sanderson51@att.net; 282nd AHC (Black Cats), 
Savannah, GA, 5/15-17, John Bard, blkcatmail@
suddenlink.net; 343rd Gen Hosp, Port Byron, 
NY, 9/12, Bernie Long, (315) 651-4205; 519th 
Mil, Branson, MO, 4/24-27, Karen Steele, (800) 
542-6768, karen@bransongrayline.com 
707 AAA (Camp Stewart, GA, 1950-1953), 
Pigeon Forge, TN, 5/5-8, Marvin T. Sanford, (901) 
357-5268, poppy21stcentury@aol.com; 720th 
MP Bn, TBD 2010, Thomas T. Watson, (864) 
391-2661, mp720reunion@wctel.net; 772nd MP 
Bn (All), Branson, MO, 4/30-5-3, Bill McDonald, 
(708) 422-3892, wlmac@att.net; ASA Okinawa, 
St. Louis, 9/9-13, Larry Eckard, (828) 256-6008, 
dina@mlrsinc.com; Camp Kaiser (Korea), New 
London, CT, 6/2-7, George Patterson, (732) 
539-3093, busava@aol.com; Sig Serv & ASA 
Okinawa Personnel (1945-1970), St. Louis, 
9/9-13, Paul Watson, (978) 465-7473, w562236@
aol.com; Society of the 1st Inf Div, Dearborn, MI, 
8/5-9, Edward Burke, (888) 324-4733, soc1id@aol.
com; Southeast Asia ASA Vet Assn, Carlisle, PA, 
6/18-20, Wayne Rupp, (717) 790-9054, w_rupp@
hotmail.com; Vietnam Guntruckers & All Trans 
Units, Pigeon Forge, TN, 8/4-8, Larry Fiandt, 
(269) 720-2232, driver523rd@aol.com

COAST GUARD
USCG Lifeboat Stn Duluth, MN (1967), 
Duluth, MN, 4/30, Kevin Rofidal, (218) 720-5256, 
kevin.l.rofidal@uscg.mil

JOINT
15th Cbt Eng Bn, Indianapolis, 9/2-6, Donald 
E. Anderson, (512) 756-7960; Alaska Mil 
Vets, Louisville, KY, 9/14-18, Don Retchlag, 
(847) 608-4570, lindasd5@yahoo.com

MARINES
1st ANGLICO, Quantico, VA, 5/28-30, John 
Maurer, (614) 262-9002, jmaurer@columbus.
rr.com; 1st Bn 7th Mar (Korea), Buffalo, NY, 
9/22-27, Jim Hannon, (716) 822-2733, b17jim@
aol.com; 2/3 VNV Assn (Vietnam, 1965-1969), 
Portland, OR, 8/12-16, Frank Correia, (401) 
625-5601, fpcbosco@aol.com; 1500/4600 
MOS, Branson, MO, 6/23-27, Karen Steele, (800) 
542-6768, karen@bransongrayline.com

Mar Corps Barracks (Clarksville Base, TN), 
Parris Island, SC, 4/23-26, John Tonkin, (513) 
696-8047, jtonkin@roadrunner.com; Mike 3/7 
Vietnam Assn, Columbus, OH, 7/15-19, Walt 
Vannatta, (740) 862-4883, wcvannatta@verizon.
net; MTACS-2/MASS-2 (All Years), Las Vegas, 
10/19-22, George Macartie, (858) 566-5303, 
mass-2@sbcglobal.net; Panama Mar, Pensacola, 
FL, 5/10-14, Chuck Milligan, (704) 847-9314, 
fireriter@aol.com

NAVY
Aeolus ARC-3, Atlantic Beach, NC, 5/4-7, Mike 
Jarvis, (586) 501-3130, mjarvis@ussaeolus.com; 
Albany CA 123/CG 10/SSN 750, Pittsburgh, 
7/12-17, John Heitsman, (330) 821-8911, 
albanyreunion@ussalbany.org; Alexander 
Hamilton SSBN 617, San Diego, 9/2-6, 
2009, Frank Bonafede, (619) 306-0327, 
ssbn-617@hullnumber.com; Andrew Jackson 
SSBN 69, San Diego, 9/6-13, Doc McAllister, 
(941) 493-7488, patiopapa37@yahoo.com; Ault 
DD 698, San Antonio, 4/29-5/4, Scott McLean, 
(651) 253-3068, encsmclean@aol.com; Bataan 
CVL 29/LHD 5 (All WWII, Korean War & 
Embarked Navy & Mar Corps Sqdn Personnel), 
Tulsa, OK, 5/13-17, Allen Lamont, (918) 341-1883 
Bexar APA 237, Nashville, TN, 9/24-27, Steve 
Malloy, (360) 373-1093, ussbexar@comcast.
net; Blue DD 744, Nashville, TN, 9/24-27, 
Dennis Kearns, (845) 565-4061, dd744blue@
yahoo.com Boston CA 69/CAG 1/SSN 703, 
Cleveland, 7/9-12, Arthur Hebert, (603) 672-8772, 
secretary@ussboston.org; Bremerton Org Inc 
CA 130/SSN 698, Rapid City, SD, 9/13-18, Jim 
Jensen, (406) 837-4474, jmbljff1@centurytel.
net; Capricornus AKA 57, Norfolk, VA, 6/21-24, 
D. Thomas Longo Jr., (410) 742-4380, dtlongo@
aol.com; Chilton APA 38, Deerfield, IL, 9/24-27, 
William Shields, (215) 330-1802, jdubois42@
msn.com; Cony DD/DDE 508, Lansing, MI, 
6/24-28, Ken Cox, (863) 307-3187, kecox@
yahoo.com; Currituck AV 7/Everglades AD 24 
Torpedoman Mates, Niagara Falls, NY, 9/16-20, 
Ronald Curtis, (360) 433-9759, va52gunner@
aol.com
Epperson DD/DDE 719, Seattle, 5/21-24, Sam 
White, (906) 635-5993, samnmarwhite@sbcglobal.
net; Gray DE/FF 1054, Branson, MO, 9/16-20, 
George Cone, (785) 594-2948, gcone@ku.edu; 
Halsey Powell DD 686, Jacksonville, FL, Sept, 
James Wyatt, (435) 752-2026, halsey.powell@
comcast.net; Hamul AD 230/AK 30, Rapid City, 
SD, 8/25-29, Garry Grimes, (763) 537-7592, garra-
grimes@comcast.net; Harry E. Hubbard DD 748, 
Green Bay, WI, 7/26-31, John Kraft, (262) 538-4218, 
jkraft1@wi.rr.com; Heermann DD 532, San Diego, 
3/1-4, Don Luhmann, (515) 359-2385, lubbydub-
bysr.@lvcta.com; Hoist ARS 40, Lindsborg, KS, 
6/26-28, Rick Saunders, (785) 668-2521, shdyrest@
hometelco.net 

How to submit a reunion
The American Legion Magazine pub-

lishes reunion notices for veterans. 
Send notices to The American Legion 
Magazine, Attn: Reunions, P.O. Box 
1055, Indianapolis, IN 46206, fax 
(317) 630-1280, e-mail reunions@legion.org 
or submit information via our Web site, 
www.legion.org/veterans/reunions. 

Include the branch of service and complete 
name of the group, no abbreviations, with your 
request. The listing also should include the 
reunion dates and city, along with a contact 
name, telephone number and e-mail address. 
Listings are publicized free of charge.

Your notice will appear on our Web site within 
a week and will remain available online until 
the final day of your reunion. Upon submission, 
please allow three months for your reunion to 
be published in print. Due to the large number 
of reunions, The American Legion Magazine 

will publish a group’s listing only once a year. 
Notices should be sent at least six months prior 
to the reunion to ensure timely publication.

Other notices
“In Search Of” is a means of getting in touch 

with people from your unit to plan a reunion. We 
do not publish listings that seek people for 
interviews, research purposes, military pho-
tos or help in filing a VA claim. Listings must 
include the name of the unit from which you seek 
people, the time period and the location, as well 
as a contact name, telephone number and e-mail 
address. Send notices to The American Legion 
Magazine, Attn: “In Search Of,” P.O. Box 1055, 
Indianapolis, IN 46206, fax (317) 630-1280 or 
e-mail reunions@legion.org. 

The magazine will not publish names of indi-
viduals, only the name of the unit. Listings are 
published free of charge.

Life Membership notices are published for 
Legionnaires who have been awarded life mem-

berships by their posts. This does not include a 
member’s own Paid-Up-For-Life membership. 
Notices must be submitted on official forms, 
which may be obtained by sending a self-
addressed stamped envelope to The American 
Legion Magazine, Attn: Life Memberships, P.O. 
Box 1055, Indianapolis, IN 46206.

“Comrades in Distress” listings must be 
approved by the Legion’s Veterans Affairs & 
Rehabilitation division. If you are seeking to verify 
an injury received during service, contact your 
Legion department service officer for informa-
tion on how to publish a notice.

To respond to a “Comrades in Distress” listing, 
send a letter to The American Legion Magazine, 
Attn: Comrades in Distress, P.O. Box 1055, 
Indianapolis, IN 46206. Include the listing’s CID 
number in your response. 

“Taps” notices are published only for Legion-
naires who served as department commanders 
or national officers.
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For people like me, who want a cell phone that’s easy to use. Over the years, 
cell phones have become smaller and smaller with so many complicated features.
They are harder to program and harder to use. But the Jitterbug® cell phone has 
simplified everything, so it’s not only easy to use, it’s easy to try. No crowded 
malls, no waiting in line, no confusing sales people, or complicated plans. 
Affordable and convenient cell phone service is only a toll-free phone call away.

The new Jitterbug® cell phone makes calling simple!
• Large, bright, easy to see display and buttons 
• Comes pre-programmed and ready to use right out of the box
• No contract required
• An operator is always available to help you, and will call you by name
• Push “Yes” to call directly from your personal phone list 
• Soft ear cushion and louder volume for better sound quality 
• Separate Volume Up/Down button on cover of phone
• Hearing aid compatible 
• Familiar dial tone confirms service (no other cell phone has this) 
• Service as low as $10 a month* 
• Access help wherever you go

Service as low as $10 a month and a friendly 30-day return policy**. If you’ve ever wanted
the security and convenience of a cell phone, but never wanted the fancy features and minutes
you don’t need… Jitterbug® is for you. Like me, you’ll soon be telling your friends about
Jitterbug®. Call now.

Introducing the world’s simplest cell phone experience – with service as low as $10 a month*

It doesn’t play games, take pictures,
or give you the weather.

The Jitterbug® developed with Samsung®. 
It’s the cell phone that’s changing all the rules.

brought to you by

IMPORTANT CONSUMER INFORMATION: Subject to Customer Agreement, select calling plans, and credit approval. Other charges and restrictions may apply. Screen images simulated. Coverage and service not
available everywhere. Copyright © GreatCall, Inc. Jitterbug and GreatCall are trademarks of GreatCall, Inc. Samsung is a registered trademark of Samsung Electronics America, Inc and its related entities. *Not including
government taxes, assessment surcharges, and set-up fee. **Applies to phone and monthly service charges only, provided call time usage is less than 30 minutes and phone is in like-new condition. Usage charges may apply.
✝All plans require the purchase of a Jitterbug phone. In addition, there is a one time set up fee of $35. ✝✝Jitterbug will work almost everywhere in the U.S. where cellular service is available from most of the major 
carriers. All rights reserved. © 2007 TechnoBrands®, Inc.

Jitterbug® Cell Phone Item# BU-4722

Call now for our lowest price.
Please mention promotional code 37667.

1-888-822-9246
www.firststreetonline.com

Questions about Jitterbug?  Try our pre-recorded 

Jitterbug Toll-Free Hotline 1-888-779-5934

NEW
No

Contract

Available in a simple
12-button Dial phone
and an even simpler
3-button OneTouch
phone for easy access 
to the operator, the
number of your 
choice, and 911.

12-button Dial Phone 
available in 

Graphite and White.

888-
822-
9246
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Holland AS 32, Concord, CA, 7/9-13, Jose A. 
Garcia, (956) 791-2039, ussholland@socket.net; 
Huntington CL 107, Albuquerque, NM, Sept, 
Gene Volcik, (512) 926-7008, evolcik@aol.com; 
Intrepid CV/CVA/CVS 11, Pensacola, FL, 4/22-26, 
Thomas Bryant, (864) 998-4764, thomasbry-
ant.cv11@yahoo.com; John R. Craig DD 885, 
Branson, MO, 9/9-13, Jerry Chwalek, (734) 
525-1469, jermail@ameritech.net; Kawishiwi AO 
146, Peabody, MA, 9/16-20, Richard Keating, (603) 
434-3010, rvkeating@comcast.net; Macon CA 
132, Lancaster, PA, 5/13-17, Paul Sfreddo, (207) 
967-4980, mainely132@yahoo.com; Maddox DD 
168, 622 & 731, Phoenix, 9/9-13, Cliff Gillespie, 
(337) 616-7499, cwgilles45@aol.com; Missouri BB 
63, Norfolk, VA, 9/2-7, Bill Morton, (803) 469-3579, 
mo63@ftc-I.net
Monticello LSD 35 (All Hands), Branson, MO, 
9/16-19, Robert Behm, (209) 772-0543, beamer@
ussmonticello.com; Mullany DD 528, Long 
Beach, CA, 9/24-27, Bert Ladre, (310) 542-6549, 
bladre@aol.com; NAS Sanford (All Units & Sqdn, 
1942-1968), Sanford, FL, 6/25-28, Gerald Bohm, 
(386) 668-4851, dlfrsf@aol.com; Nashville CL 
43, St. Louis, 5/18-5/22, Don Hill, (505) 299-4123, 
carbonjct1@msn.com; Nobil APA 218, Chicago, 
5/5-9, Debra Lunn, (708) 229-1102, debralunn@att.
net; Oglethorpe AKA 100, Newport, RI, 09/8-11, 
Ron Williamson, (908) 475-4435, misty639@
embarqmail.com; Randolph CV/CVA/CVS 15 
(All Crew-Air Grps), Albuquerque, NM, 9/20-27, 
Sal Rizza, (321) 454-2344; Randolph CVA/CVS 
15 (All IC Electricians, 1953-1960), Charleston, 
SC, 8/30-9/3, Robert Harris, bob.harris@charter.
net; Rathburne FF 1057, Branson, MO, 9/23-26, 
Bob Rowe, fs5124@wildblue.net; Rich DD/DDE 
820, LaCrosse, WI, 4/22-26, Wally Bandomir, (262) 
968-3260, wbandomir@hotmail.com; Rock SS/
SSR/AGSS 274, San Diego, 9/9-12, Jack Ferguson, 
(858) 278-2557, jackmeboy@san.rr.com

Rowe DD 564, Albuquerque, NM, Sept, Bob 
Wood, (863) 667-3334, ussroweusswatts@yahoo.
com; Rupertus DD 851, Reno, NV, Sept, James 
Nelson, (925) 462-5142, rupertusdd581@aol.
com; Rushmore LSD 14, Allentown, PA, 9/23-27, 
2009, John Bonner, lsd-14@hullnumber.com; 
Saipan CVL 48, Fort Mitchell, KY, 9/10-13, Tom 
Pendergast, (772) 770-0115, tpend3533@aol.com; 
San Pablo AVP/AGS 30, Baltimore, 4/30-5/2, Stu 
Norris, (585) 223-2713, stuenormus@msn.com
Saratoga CVA 60 (V3 Div), Jacksonville, FL, 
6/4-6, Jimmy Anselmo, (504) 454-5981, janselmo@
bellsouth.net; Schofield DEG/FFG 3, Nashville, 
TN, 9/10-13, Ron Spagna, (724) 335-5204, 
ron6978@comcast.net; Shenandoah AD 26, 
Chicago, 9/17-20, E. David Zapf, 64 Olguin Road, 
Corrales, NM 87048; Simon Lake AS 33, Virginia 
Beach, VA, Sept, Gordon Sanders, (757) 588-2023, 
usn3030@cox.net; Soley DD 707 Assn, Mobile, 
AL, 10/8-12, Eugene Blum, (714) 527-4925, 
eblum3@juno.com; Spangler DE 696, Annapolis, 
MD, 9/13-15, Dave Norris, (805) 642-2689, twom-
etrman@aol.com; Newport Dealeys – Courtney 
DE 1021, Cromwell DE 1014, Dealey DE 1006, 
Hammerberg DE 1015, Hartley DE 1029, Lester 
DE 1022, Joseph K. Taussig DE 1030, John Willis 
DE 1027, Van Voorhis DE 1028, Norfolk, VA, 
9/24-27, Marc Arsenault, (508) 248-5072, marc-a@
charter.net; Thomas C. Hart DE/FF 1092, 
Charleston, SC, 6/10-14, Jerry R. Leatherwood, 
(252) 524-4021, jerrylwood@embarqmail.com
Turner DD/DDR 834, Savannah, GA, 9/13-17, 
Grant Wilcox, (386) 774-5121; Util Sqdn VU, 
VJ & VC, Reno, NV, 9/14-16, Harry Therkelsen, 
(530) 677-2810, therk1@sbcglobal.net; VA-144 
Attk Sqdn, Branson, MO, 5/12-16, Jack Thomas, 
(406) 844-2355, jackdeannathomas@hotmail.
com; Volador SS 790, San Diego, 9/7-13, Andrew 
Steiner, (928) 234-0858, ss-490@hullnumber.
com; VPB-111/VP-21 Vet Assn, Branson, MO, 
5/17-21, Karen Steele, (800) 542-6768, karen@
bransongrayline.com; VQ-1, 2, 5, 6, 7 (Support 
Grps, All Eras), Tucson, AZ, 9/17-20, Allan 
Prevette, (805) 482-1204, pierreputt@
earthlink.net; Washburn AKA 108, Branson, MO, 
4/26-30, Karen Steele, (800) 542-6768, karen@
bransongrayline.com; Whitfield County LST 
1169, Reno, NV 9/24-27, Carl Forbes, (304) 
278-5722, carlforbes@hughes.net

LIFE MEMBERSHIPS
Post 273, IA: Perly L. Reeg
Post 112, ME: Arnold I. Moulton
Post 474, MN: Lawrence Johns 
Post 611, MO: Bill Bloemker
Post 642, MO: R.H. Blakenship IV, Michael G. 

Haas, Norman D. Hall, Gary D. Lemens, Michael 
J. Milligan, Michael Moulton, Lonnie C. Wilson

Post 70, MT: Elbert Larsen, Frank G. Nilsen, John 
H. Robertson

Post 157, NY: John E. Hull

IN SEARCH OF
1st Cav 13th Sig Co (Camp Crawford, Japan, 

Jan-Oct 1953), Ron Beatty, (610) 614-1416, 
ronjo76@verizon.net

8th & I Mar (1958-1961), John T. Reim, 
(856) 364-4626, jreim@aol.com

24th Inf Div & 3rd Bn 70th Armd (Munich, 
Germany, 1966-1967), Jack Dunn, 
(631) 789-1915, jdunnt@aol.com

25th Inf Div Band (1951-1954), William 
Himelwright, (423) 247-4705, 
himelwright-1@juno.com

25th Inf Div MP Co (Schofield Barracks, HI, 
1936-1937), Emerson Johnson, (207) 676-9963

26th College Tng Det (Mount Union College, 
Alliance, OH, 1943-1944), Ernie Marano, P.O. 
Box 932, Rockville Centre, NY 11571

32nd Air Def Cmd HQ, C Btry 7th Bn, 61st 
Air Def Arty & C Btry 6th Bn 56th Air Def 
Arty (Hahn AB, Germany, 1970-1980), Terry 
Sullivan, (740) 776-7056, ply642002@yahoo.com

37th, 67th MTB 2nd AD (Fort Hood, Texas, 
1961-1964), Charles Smith, (337) 256-5424

51st Sig Opns Bn (Fort Meade, MD, 1946-1947), 
Gerald Busch, (937) 434-4670

97th Grp AAA Baseball Teams (Okinawa, 
1951-1953), Irwin Coombs, (845) 264-5067

148 CB Bn (Okinawa, 1944-1945), Lowell R. 
Wagner, (815) 544-6524, majorie.wagner@
comcast.net

317th Trans Sqdn (Evreux-Fauville AFB, 
France, 1957-1960), John Pettit, (318) 335-1938, 
johnpettit@bellsouth.net

566th QM Thd Co (Osaka Kobe, Japan, 
1946-1947), Ralph T. Greene Sr., (856) 694-3190

730th Railway Opns B Co (Tehran, Iran, WWII), 
Frank J. Stegville, (518) 756-7630, fste77@
hotmail.com

1503rd FMS (Tachikawa AB, Japan, 1963-1964), 
Dave Gercic, (860) 564-7046, thegercics@
sbcglobal.net

6580th Guided Msl Sqdn (Holloman AFB, 
NM, 1954-1957), Geroge L. Glotzbach, (507) 
354-2097, georglg@newulmtel.net

A Co 2nd Bn 23rd Inf Motor Pool & POL Dump 
(Camp Sitman, Korea, 1965), Charlie Redman, 
(928) 468-3924, renamdlo@yahoo.com

A-59th Msl Bn (Warrington, PA), Dallas E. 
Flowers, (304) 684-3867

AF Wing (Naha AB, Okinawa, APO 235, 
1952-1954), Richard Gibbens Robichaux, 
gibrob1@yahoo.com

C-54 Hilo Hatty Crew (Vietnam), David M. Harp, 
(229) 567-3177

Cargo Div (China Beach, Da Nang, Vietnam, 
1968-1969), Peter Peterson, hpeterson48@q.
com

Co 246 (Camp Moffitt, Great Lakes, IL, 1948) 
& Amphion (1948-1952), Al Kuiper, (727) 
842-1014

HQ Btry 3rd Bn 6th Arty (Pleiku, Vietnam, 
Jan 1969-March 1970), Lewis Grissaffi, (619) 
922-8682, luisaffi@yahoo.com

Larado AFB Class (1969-2007), Pete Kelly, (231) 
861-5807

Leary DD/DDR 879 (1944-1974), Al Redden, 
(317) 523-2828

Love Army Air Field (Dallas, Sept 1945), Newt 
Draheim, judgenewt@mchsi.com

Myles C. Fox DD 829, Greg Micjan, (724) 938-3436
Navy Hosp MDs, MSCs &  RNs (Naples, Italy, 

Jan 1970-Dec 1974), Norman Sullivan, (812) 
384-6725, naples70@hotmail.com

Operation Deep Freeze Wintering Over Grp 
(McMurdo Stn, Ross Island, Antarctica, 
1980), Mark Webster, (816) 554-1874, 
execchef602@aol.com

San Diego Boot Camp Co 44-546 (Oct-Nov 
1944), James M. Lancaster, (541) 536-9506

Second Mar Div Assn, Dave Brown, (910) 
451-3167

Traux Field, WI, Hosp Ward 110 (May 1944), 
Newt Draheim, judgenewt@mchsi.com

USCG Lifeboat Station (Duluth, MN, 1967), 
Kevin Rofidal, (218) 720-5256, kevin.l.rofidal@
uscg.mil

TAPS
David C. Bryan Jr., Department of South 

Carolina. Nat’l Legis. Cncl. Vice Chmn. 
1975-1990, 1993-1994, 1999-2000 and 
2002-2005, Nat’l & Homeland Sec. Vice Chmn. 
1978-1979,  Nat’l Military Affairs Cmte. Memb. 
1979-1988, Nat’l Distinguished Guests Cmte. 
Vice Chmn. 1988-2001 and Nat’l Legis. Cncl. 
Memb. 2001-2002. 

Alvin E. Krauss, Department of Maryland. 
Nat’l Counter-subversive Activ. Cmte. Memb. 
1980-1984. 

Wayne J. Painter, Department of Wisconsin. 
Nat’l Public Relations Cmsn. Consultant 
1973-1977, Nat’l Public Relations Cmsn. Memb. 
1978-1984 and Nat’l Americanism Council Vice 
Chmn. 1989-1996.

FAR FASTER & EASIER to use 
than hard-to-handle, walk-behind tillers.

TOWS BEHIND ATVs,
riding mowers or lawn tractors.

REMOTE CONTROL lets you make 
precise adjustments to tilling depth from
your tow-vehicle.

TILLS A 3-FOOT SWATH 
with each pass — twice the width 
of most walk-behind tillers!

24 STEEL BOLO TINES
turn at 230 rpm to
create perfect
seedbeds for
planting.

DR® ROTO-HOG™ 

POWER TILLER
Till While You Ride!

877-788-4074
DRrototiller.com

TOLL-FREE

Get a FREE DVD and Catalog!
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LEGION SHOPPER

707070

IMPOTENCE
SOLVED

COVERED BY MEDICARE
If you have Medicare or
Insurance, you may be eligible
to receive the NEW Encore
Deluxe Erection System at
little or no cost. The NEW
Encore Deluxe System has both
a manual and battery pump.

RATED #1 BY UROLOGISTS
Encore is the only manufacturer
that offers both pumps as one
Deluxe System.

For more information call:

1-800-475-3091

7696 15th St. E. • Sarasota, FL 34243

Call today for a FREE color

catalog of over 150 eye-catching

Classic Military Rings, plus a

Special Report you should read

before buying any service ring:

1-573-221-7786 (24 hr. recorded
message). Or write: Classic Rings,
1209 Broadway, Dept. A-309,

Hannibal MO 63401.

www.ClassicRings.com
Code A-309

Rings to Honor
Your Service

www.FlagAndBannerSupply.com

Top Quality
Heavy Duty
All U.S. Made

Call for quotes on  
flagpole discounts

   Full Line of Flags & Banners 
    New & Complete Catalogue 
    1-800-526-FLAG (3524) 
  

Full discounts to organizations

Palmer  Industries  
P O Box  5707ANZ
Endicott  NY 13763

     One hand operated
         Electric  1, 2, 3 or 4Seaters
                              800 847 1304Free Brochure

Made 

in USA

    2 Seater

www.palmerind.com

Also Pedal/Electric 1 & 2 Seaters & 
Handcycles, Electric Kits forTrikes  

Since

1973

Get the best night’s sleep 
you have ever had!

FREE Video/DVD & Brochure!
Call today!  

1-800-401-8692
NO SALESMAN WILL COME TO YOUR HOME. 

Or write to:  
Sleep Comfort Adjustable Beds,  

15950 Bernardo Center Drive, Suite C, 
San Diego, CA 92127   

www.sleep-comfort.com

Need sleep?

90-Day Money Back Guarantee.
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Del.
7-10 Days

AIRBORNE LEATHERS
www.airborne-leathers.com

Genuine GOAT SKIN LEATHER JACKETS

Normally $24900

Now $99ea

NAVY
G-1

AIR-FORCE

S&H
$11 per JKT.

Ca l l TOLL FREE
9-5 EST M-F

1-800-247-9501

Mail in your order to:
AIRBORNE LEATHERS
20 Charles St.
Northvale, NJ 07647

BROWN
or

BLACK
BROWN
only

Regs S-XXL
Talls LT-XXLT

OR

Badge-A-Minit, Dept. AL309, 345 N. Lewis Ave., Oglesby, IL 61348

Call 800•223•4103

Earn $25–$100 Per Hour
Expand your profitability with 
Badge-A-Minit buttons by creating
customized buttons for customers. 
Buttons cost less than 16¢ to make 
and can be sold for $1 or more. 
Only $75.90 $29.95, receive
everything you need to 
make your first ten
21/4" buttons. Request your
FREE catalog or order today!

www.badgeaminit.com

HITCHCOCK SHOES, INC.
Dept. 5C Hingham, MA 02043

1-800-992-WIDE www.wideshoes.com

MEN
,
SWIDE SHOES

200 styles
FREE catalog

EEE-EEEEEE
SIZES 5-20

●   H AT   P I N S   ●     M E D A L S  ●

●  FREE COLOR CATALOG
●  2500+ Military Designs
●  Army, Navy, Air Force, Marines
●  Call now! Toll-free!

  1-888-223-1159
●  Custom pins & patches available.
 Dealer inquires welcome.

HONORS
by Hoover’s Mfg., Co.

P.O. Box 547AL, Peru, IL 61354
Fax: 1-815-223-1499

Email: dave@hmchonors.com 
Website: www.hmchonors.comB
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HEARING AIDS
UP TO 60% SAVINGS

30-DAY
TRIAL

TRY
BEFORE
YOU BUY

GUARANTEED LOWEST PRICES!
 ALL MAKES & MODELS TERMS ARRANGED
 30 YRS. EXPERIENCE ALL MAKE REPAIRS

CUSTOM INSTRUMENT SPECIALISTS 
FOR FREE INFORMATION CALL:

1-800-323-4212
We’re the oldest, biggest and best

LLOYDS, DEPT. AL         P.O. BOX 7355, ROCKFORD, IL 61126
Visit our Website at www.lloydhearingaid.com

This is all 
you wear!

NOT AVAILABLE IN WA. 

OXYGEN USERS
Oxlife's NEW battery-powered
continuous flow Oxygen Concentrator.
U.S.A.-made.
Lightweight—carry over shoulder.
Restore Your Independence! Travel worldwide.

1-800-780-2616 • www.oxlifeinc.com

STRONGER
THAN VIAGRA®

Pharmaceutical Grade Alternative
Without Prescription!

(30 tabs) - blue 100mg  $89.95
(60 tabs) - Save $40.00 $129.95
(90 tabs) - Save $70.00 $179.95

Order Today 24 HR Order Line!
Credit Cards & Check By Phone. 

TOLL
FREE 1-866-611-6891

or Send Check or M.O. To:
P.E. LABS, 6409 S. Western Ave. 
Oklahoma City, OK 73139-1703

www.usaveonpills.com

 Propecia, Valtrex, Xenical and more...Propecia Valtrex Xenical and more

WWW.VIAMEDIC.COM
800.547.9942

LEADING IN SERVICE AND PRICE SINCE 1999

®

Se habla español!

Legionnaires can save money & 
make relocating easy! 

Receive special discounts on your next  
move.

Buying or Selling your home? 
Earn thousands in cash back by using  
our preferred realtors.

VA, FHA & Conventional fi nancing avail- 
able. (Collect $300 closing cost reward) 

Plus, earn more savings and rewards! 

Call 1.866.813.3620 for details or visit 
http://legion.myhomebenefi ts.com

1.800.871.8864 1.800.524.5533

U . S .  M I L I TARY M EDAL S  &  R I BBO N S

CUSTOM BALL CAPS - NAVY SHIP CAPS

FREE COLOR CATALOG!
FREE SHIPPING!

TOLL FREE TEL: 800-864-5062
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VETS SUPPLY LINE
10550 CO RD 81, #218

MAPLE GROVE, MN 55369
WEB SITE: www.MilitaryVetsPX.com

Calgary Stampede + 
 

Canadian Rockies  
 

Offers ‘Cool’ Vacation 
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If at fi rst you don’t succeed, blame 
someone else and seek counseling.

NOTICING THAT HIS SON was studying 
while watching TV and listening to music, 
the father told him, “When Abe Lincoln 
was your age, he was studying books by 
the light of the fi replace.”

The son replied, “When Lincoln was 
your age, he was president.”

AFTER AN OVERNIGHT FLIGHT to meet her 
husband at his latest military assignment, a 
woman arrived in Germany with her nine chil-
dren, all younger than 11. Collecting their many 
suitcases, they entered the cramped customs area.

A customs offi cial watched the entourage in 
disbelief. “Ma’am,” he asked, “do all these children 
and this luggage belong to you?”

“Yes, sir,” she said, sighing. “They’re all mine.”
The agent began his interrogation. “Ma’am, do 

you have any weapons, contraband or illegal drugs 
in your possession?”

“Sir,” she calmly answered, “if I’d had any of 
those items, I would have used them by now.”

The offi cial allowed her to pass without opening 
a single suitcase.

A BEGINNER GOLFER scrubbed his tee shot into 
the woods, then hit into a few trees, then hit 
across the fairway into another woods. Finally, he 
proceeded to hit into a sand trap. All the while, the 
club professional had been watching.

“What club should I use now?” he asked the pro.
“I don’t know,” the pro replied. “What game are 

you playing?”
AN AIR FORCE COLONEL routinely fl ew on 
different aircraft to familiarize himself with 
their capabilities. 

One day he toured an intelligence aircraft where 
each crew member was surrounded by complex 
gear. A young major showed the colonel his 
computer screen. “That’s a chat screen, sir,” he 
said. “We use it to relay enemy information to 
the crew. It’s like instant messaging.”

Nodding, the colonel moved down the line. 
Flashing on an airman’s screen several feet away 
was this warning: “Heads up! The colonel’s on 
the way!”

“THAT IRAQI JOURNALIST who threw his shoes 
at President Bush the other day said he planned 
his attack for months. That’s what he said. I mean, 
take off one shoe. You throw it. You throw the 
other shoe. He planned it for months. And he still 
missed both times!” – Jay Leno

“I just got appointed to a government job. I need some shoes 
that will look good up on a desk.”

“You had me at ‘insured.’”

“As to my client’s guilt, let me be perfectly vague ...”
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FOR COMPENSATION INFORMATION:

FREE PACKET for mesothelioma 
or lung cancer, diagnosis/death,
please contact:

The David Law Firm, P.C.
Jonathan David*

10655 Six Pines Drive, #260
The Woodlands, TX 77380

(Greater Houston Area)

Handling cases nationwide with 
local co-counsel in state of filing.

Toll Free 1-877-367-6376
Email: info@mesotheliomaweb.org
www.mesotheliomaweb.org/n4658

Many sailors who served their country proudly aboard 
ships in the World War II, Korean, and Vietnam War eras,

are now being diagnosed with asbestos-related cancers.

Asbestos
Cancer Hits

Former 
Sailors

The David Law Firm
“Defeating Today’s Goliaths”

FOR MEDICAL INFORMATION:

FREE PACKET for mesothelioma
patients, please contact:

Toll Free 1-800-998-9729 
Email: info@thedavidlawfirm.com

www.asbestos-attorney.com/n4658

* Licensed by the Supreme Court of Texas.
Not Certified by the Texas Board of Legal Specialization.

Mesothelioma Web
Hope * Support * Help

The most comprehensive
resource for Mesothelioma
patients and their families.
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Pure Cotton Jeans

With Famous

4 Total Inches of
Stretch Comfort!

New Tailgater 
Cotton Denim Jeans
get full Fit-Forever
Treatment!
Comfort isn’t just
Softness, it’s also Fit – 
and these jeans always 
fit with 4 extra inches of
waistband s-t-r-e-t-c-h! 
10-ounce denim is 
lightweight, pre-washed 
& pre-shrunk. 6 pockets,
even a locker loop.
Pure cotton denim. 
All are 100% machine
wash and dry. $14.99 
a pair in lots of 2, 
even Big Guys. They 
Fit-Forever™ and you’ll
never get a better deal.
Order today!

NOW in 
waist to 60 & XS inseam!

Haband #1Bargain Place,
Jessup, PA 18434-1834

Send ____ jeans. I enclose
$________ purchase price 
plus $5.99 toward postage
and handling. In GA add tax.

14991499
per pair in
lots of 2

2 for 29.98    3 for 42.65

Still OnlyStill Only

Pure Cotton
Jeans

Black

White

ALL WAIST SIZES

32 to 60

ONE LOW PRICE!
ALL WAIST SIZES

32 to 60

ONE LOW PRICE!

Medium Blue

Indigo

Imported

Light Blue

Card # _____________________________________Exp.: ______/_____
Mr. Mrs. Ms. __________________________________________________

Address ___________________________________________ Apt. # ______
City & State _____________________________________ Zip ___________
E-mail _________________________________________________________
100% Satisfaction Guaranteed or Full Refund of Purchase Price at Any Time!

On-Line Quick Order

Visa     MasterCard 
Discover® Network
AmEx   Check

ALL THESE SIZES!  
Waist:   32   34   36   38   40   42   44

Big Men:   46   48   50   52   54   56   58   60
Inseams:           XS(25-26) S(27-28)

M(29-30) L(31-32) [XL(33-34) inseam 
available in 32 to 44 waists only]

New! New!

When you pay by check, you authorize us to use information
from your check to clear it electronically. Funds may be 
withdrawn from your account as soon as the same day
we receive your payment, and you will not receive your 
check back from your financial institution.
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